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THURSDAY, JUNE 2, 1955 fren RULES FOR TELEVISION ADVERTISING: 


Registered at G.P.O as « Newspaper 


RAIL STRIKE HITS BIG CAMPAIGNS 


vertiser's 
Weekly 


THE JOURNAL OF BRITISH ADVERTISING AND MARKETING 


*“mg1000" 


the client 


Was not a lot to spend 
On twelve insertions that would be 
Read for a year on end 
Continuously read, what’s more, 
A dazzling dividend. 


‘* Wherever else we go,’’ he said 
(Expanding over lunch) 
‘ Those quarter pages are the pick 
Of advertising's bunch, 
For such distinction, I repeat, 


x 12 quarter pages would cost a thousand guineas, We had to knock off £50 to make tt scan 


JOHN L. VERRINDER. ADVERTISEMENT MANAGER, 10, BOUVERIE STREET. E.C4. CENTRAL 014 
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. . +» But never 
apostles 


Sirn,--I never cease to marvel 
at the ideologies that emerge from 
conferences of advertising people 
By what process of reasoning, one 
wonders, did one speaker at the 
AA Conference arrive at this 
view: “The new apostles of the 
20th century are the men of 
advertising"? 

Among the hard-headed adver- 
(ising men and women who met 
in Brighton is it possible there 
was one who was convinced by 
this fantastically extravagant 
opinion? 

We know well what our job is 
m the main, to try to move more 
of our clients’ goods off the 
shelves than those of his com 
petitors, If the opportunity of 
service of a less mundane kind 
comes our way, then we quietly 
rejoice that we are privileged to 
exercise our talents in putting 
across some worthy cause as 
distinct from furthering the sales 
of lollipops or liqueurs or lip- 
sticks. 

But “new 
the 20th century” 
Apostles on what authority 
briefing of the client? 

Joun Harris 
Fastway, Epsom, Surrey 


apostles of 
forsooth! 
the 


To The Editor .. 


No ‘nursery’— 
but club does 
aid students 


Smm,--As president of the Pub 
licity Club of Glasgow, I feel 
compelled to comment = on 
Donald Howat’'s criticisms of the 
Club, as reported by Rushworth 
Fogg (May 19) 

He sighs at the types of speech 
delivered at the weekly luncheon 
meetings, and deplores the fact 
that they are not all on the sub- 
ject of advertising 

Experience has shown that the 
large and very active membership, 
the greater part of which has had 
4 long experience of advertising 
and publicity, cannot stomach a 
diet of advertising every week for 
4§ weeks of the year. It smacks 
a little of not only trying to teach 
grandmother to suck eggs, but 
also of trying to ram them down 
her throat 

As advertising in some form or 
another is applied to every 
branch of industry, the club 
members prefer to hear speeches 
which give an insight into “the 


THIS WEEK 


How to produce a house organ that 
will lift production——page 516. 


NEXT WEEK 


Survey of the Home Counties. 


other man's job.” On the other 
hand, when an _ outstanding 
speaker on advertising can be 
arranged, he is certain of keen 
interest and a real welcome 
Secondly, why does Mr. Howat 
blame the Club, even partly, for 
the shortage of young men enter 
ing the agency business in Glas 


MONEY IS THE FACTOR IN 


Sin,—-Wm. C. Thielé, in his 
article, “The Future of Advertis- 
ing” (May 5), says of a suggested 
University Chair in Advertising, 
“It is a dream, and an ill-con 
sidered dream.” 

A dream, yes; but 
sidered, definitely No ! 

The reason Mr. Thielé gives 
for his lack of eapeast for a 
University Chair is that advertis- 
ing is an industry of “essential 
practicability and non-theoretical 
practice,” and he maintains that 
instruction should come within 
the realm of the technical college, 
rather than a University 


ill-con 


In spite of this, Mr. Thielé 
seems to support the idea of a 
College of Marketing and Adver 
tising. The expense of founding 
an academy would be so great 
as to make the idea impractic 
able, and to maintain it would be 
extremely costly 

To found a Chair of Adver 
tising at a University would cost 
in the neighbourhood of £75,000 
to £100,000, and the possibilities 
of finding that amount of money 
are exceedingly remote 

But University training could 
possibly be arranged without a 
Chair. It could be done in con 


Walkers 


(showcards) 


MANCHESTER > 


ow? The parent club does not 
unction as a “nursery or college 
for young advertising men,” al- 
though the education convenor 
a post which has been held by 
diploma members of the AA for 
some years past--arranges not 
only the location of classes, but 
also the instructors, and encour- 
ages all agencies to put forward 
their young members for these 
classes 

The junior section, too, under 
its convenor, meets regularly and 
does all in its power to promote 
interest in advertising 

If there is any shortage of 
young men it is partly the fault 
of agencies like Mr. Howat's in 
not publicising well enough the 
advantages of a career in the ad- 
vertising agency field. 

Freperick C. Dencu 
President. 

Publicity Club 
of Glasgow. 


Use the older 
employees 


Sm,--Following your Com 
ment (May 26) may I suggest that 
a probable solution may be to 
utilise the abilities of those above 
the age usually asked for 

In the 40-50 age group there 
may be discovered those who 
could adequately fill the present 
gap and with mature minds and 
wide experience be a credit alike 
to their position and employer 

The question of pension 
scheme would not enter into their 
engagement, and insurance pre 
sents no problem 

Not all men in this group 
would be found suitable or would 
need to bother It is thought, 
however, that many if given the 


THIS DREAM 


junction with another depart 
ment, say that of economics. A 
tentative unofficial inquiry reveals 
that if the advertising profession 
can put up a good enough case, 
the Treasury would probably 
make an annual grant of between 
£5,000 and £10,000 to a specific 
University 

Is this not an idea worth fo! 
lowing up? If it were to mature, 
then a university degree in adver- 
tising would no longer be a mere 
dream 


C. Roperick GALLANT 


Alf. Cooke Ltd., Leeds, 10, 


opportunity would be 
loyal and useful 

I am one 

(Name and address supplied.) 


willing 


Training staff 


wanted 


Sir,-Shortage of staff is, of 
course, due to lack of proper 
training for juniors in the past 
and a pre-war overcrowding of 
the advertising profession, to 
gether with the inability of most 
of the executives to spot a good 
man or woman and encourage 
them 

I could name many good artists 
and copywriters who, ignored 
and underpaid by their pre-war 
agencies, have now reached the 
heights; but their unhappy state 
in the days before 1939 caused 
many youths to seck other ways 
of earning a living, and the result 
is the present shortage 

Throughout my business life 
as an artist, cartoonist, layout 
artist, animator, illustrator, art 
director, photographer, advertis 
ing man, and lecturer on the 
gfaphic arts and  productio: 
methods—it has been my pleasure 
to train many who to-day ar 
filling some very lucrative 
in agencies, studios, and publis! 
ing houses 

Surely there are still capable 
people who have the patience and 
ability to train and encourag 
juniors—or have all the old 
hands retired? 

In conclusion, I feel | must sa) 
that my object in writing this to 
you is to plead for opportunities 
to be given to beginners, and per 
haps for the setting up of a de 
partment to train and _ teach 
artistic staff, in the same manner 
as sales staff are trained in the 
larger stores 

E. R. Granamt 
Sunningdale Road, 
Hessle, East Yorks. 
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PRACTICAL HOUSEHOLDER 


A MEW rorutaR MONTHLY FOR THE 
MILLIONS OF ‘DO-IT-YOURSELF’ FAMILIES 


ere iS NOW a nation-wide demand for 


ecialist information on the thousand and 


e different tasks of maintenance, repair o1 


clopment which millions of householders 


doing for themselves in and around the 


me. The PRACTICAL HOUSEHOLDER 


lesigned at every point to meet these require 


ents, and will co-ordinate for advertisers the 


iluple sales opportunities of this vast market. 


A SPECIAL 
LAUNCHING OFFER 
rOR ADVERTISERS 


Six insertions for the price of four (a saving 


f £23.6.8 on the page rate of £70) will 


¢ available to advertisers who book spaces 4 
. * 


f the same size mow in all first six issues. 


—4JNITIAL PRINT ORDER © 


0,000) 


COPY REQUIRED BY JULY 7th 
& (G: 


STUART MANDER, ADVERTISEMENT DIRECTOR, 
;FORGE NEWNES LIMITED, TOWER HOUSE, 
SOUTHAMPTON ST., STRAND, LONDON, W.C.2. 
TEMPLE BAR 4363 (40 LINES) 
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“It’s the Echo advertising 
that keeps 


goods moving” 


says this North East chemist 


“I'm always pleased to stock a good line 
that’s going to be advertised in the Echo 
Indeed, I'll go further and say that I'm not 
particularly interested unless it’s going to be 


advertised in the Echo.” 


There’s no gainsaying the fact that the 


Echo sells goods. And why not? It appears 


on the breakfast table of 107,553 homes every 
morning. And it’s read, not just glanced at. 
People want to know what's going on in their You can't afford to ignore facts; alert retailers 
own town and county and they're interested who are glad to co-operate with you and 107,553 
in the advertisements, too. Any retailer can families with money to spend and a genuine 


confirm this from his own experience. interest in the Echo advertisements. 


- You’re missing much if you miss 


S = =The Northern Echo 


MEMBERS OF THE A.B.C. PRIESTGATE, DARLINGTON 
7 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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IPA plan 
lo beat 
strike 


The newspaper advertisement 
departments, provincial papers’ 
London representatives, and the 
advertising agencies are combin- 
ing to fight the difficulties with 
which they are faced during the 
railway strike. 

The picture continues to change 
in detail from day to day, but the 
main developments so far have 
been as follows 

Steps have been taken to im 
plement the Institute of Practi 
tioners in Advertising plan, in 
which the Periodical Proprietors’ 
Association are co-operating for 
a central road service for the 
transport of blocks This plan 
is based on the IPA branch areas 

it Glasgow, with blocks being 
brought in from Edinburgh; and 
Manchester with links with Leeds 
ind Liverpool, down to Birming 
ham, Oxford and London 

Consignees are collecting blocks 
from a distribution centre at the 


Revenues are cut 


Daily and Sunday 
may he losing as much as two 


new spape rs 


urds of their advertising revenue 
a result of the smaller sizes 
made necessary by the rail strike 
estimates Jesse Scott of Sfatis 
tical Review 


offices of the News Chronicle 
whose adve tisement director, W 


Mi y i chairman of the 
NPA Nc wspaper Society joint 
lve ing mmiuttec 

+ roses aper Socicty members 


ind «their representatives have 
heen making their own arrange 


ments 
Some of the big provincial 

papers with London offices are 

running their own road service 

for delivering newspapers and 

advertising material 

Man l ondot 


ritories afe 


representatives 
whe ter in the same 
part al the counts are Co-opera 


@ Continued on page 505 


ITA LIST RULES 


FOR 


TELEVISION ADS 


And Postmaster-General approves 


rPHE 


recommendations of the advertisement 


advisory 


committee for commercial tele. ision have been accepted 
by the Independent Television Authority and approved by 


the Postmaster-General. 
The document, 


which consists of ten principles for TV 


advertising and two appendices, has now been published, and 


is available from the ITA at Is 


The Postmaster-General has 
approved them in so far as his 
approval is necessary under 
Section 4 (5) of the Television 
Act Under this section the 
Authority must consult him about 
prohibitions on advertising and 
carry out his directions on the 
subject 

Under Section 8 (2) of the Tele 
vision Act, the acceptance by the 
ITA of the recommendations now 


Education officers 
in agencies planned 


The president of the Institute 
of Practioners in Advertising, Lt 
Col. Alan Wilkinson, has written 
to heads of advertising agencies 
suggesting the appointment of 
education or personnel officers 
within their agencies to work in 
liaison with the education officer 
of the Institute. 

It is hoped that this will facili- 
tate the spread of information 
and assist students. 


The Prudential use 


means that they govern all adver 


tising§ from commercial 1\ 
stations in’ this country until 
further notice 

The programme compames and 
the ITA have reserved themselves 
the right, comparable to the 
recognised right of owners ol 
other advertising media to reject 
any advertisements they wish, to 
impose stricter st indards of ad 
vertusing conduct than those at 


present laid down 

The first of the two appendices 
lay down the rules about specific 
classes of advertisements ani 
methods of advertising 


These cove unacceptable pro 
ducts or services, the advertising 
of medicines and treatments, mail 
ord idvertising homework 
schem ul ement financial 

dverti nent hire purchase 
nd in ctional Course 

the second appendix is a re 


print ot the British Code of 
Standard 


section 


@ Rules in full—page 504 


medicine advertising 
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300 expected at 
ISBA Conference 


The ISBA Conference Ad- 
visory Committee on Public 
Relations was meeting today 
(Thursday) to complete plans 
for the conference to be held 
at Hastings from Thursday 
October 6, to Saturday, Octo- 
ber 8, 

three hundred members of 
ISKHA are expected to attend 
this second post-war event. 

Some sessions will be closed 
to permit full and frank dis 
cussion of domestic matters. 

A leading public tigure is 
expected to give a major 
address perhaps on exports 
Sir Anthony Eden spoke dur- 
ing the ISHA Jubilee Confer- 
ence-—-a two-day event held in 
London in 1950, 

---. 
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for print’ 
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RULES FOR TELEVISION ADVERTISING 


Medium creates unique problems — ‘high 


quality essential’ 


STRICTER STANDARD IF REQUIRED 


In opening its recommendations to the ITA, the advisory 
committee says that the general principle which should govern 
all television advertising is that it should be legal, clean, 


honest and truthful. 


The committee recognised that this 
principle is not peculiar to the televi 


n medium but is one 


which applies to all reputable advertising in other media in 
this country, The document continues : 


Nevertheless television, be 
cause of its greater intimacy with 
m the home, gives rise to 


problems which do not neces 
sarily occur in other media and it 
is essential to maimtain a consis 
tently high quality of television 
advertising 

The detailed principles set out 
below are intended to be applied 
in the spirit as well as the letter 
and should be taken as laying 
down the minimum standards to 
be observed. They should be read 
in conjunction with the rules 
about specific classes of adver 
tisements and methods of adver 
tising which are set out in Ap 
pendix | 

Ihe programme contractors 
and the Authority, may in cer 
fain circumstances impose stricter 
standards than those here laid 
down These principles do not 
override or supersede the stan 
dards of practice laid down by in 
dividual organisations as imecum 
bent upon their own members 
and applying to their own parts 
cular trade or industry 


LEGAL REQUIREMENTS 

Advertisements must comply in 
every respect with the law, com 
mon or statute, In the case of 
some Acts, notably the Merchan 
dise Marks Acts, rules applicable 
to other forms of advertising may 


not, on a strict interpretation of 
the Act cover television adver 
tising. Advertisements must, how 
ever, comply in all respects with 
the spirit of those Acts 


FALSE OR MISLEADING 
ADVERTISEMENTS 

No advertisement, taken as a 
whole or in part, shall contain 
any spoken or visual presentation 
of the product or service adver 
tised, or statement of tts price 
which directly or by implication 
misleads. /n particular 
@ Special claims No advertise 
ment shall contain any refer 
ence which is likely to lead the 
public to assume that the pro 
duct advertised, or an ingre 
dient, has some special pro 
perty or quality which is in 
fact unknown, unrecognised or 
incapable of being established 
Scientific and technical terms 

Statistics scientific terms 
quotations from 
literature and the like must he 
used with a proper sense of re 
sponsibility to the ordinar 
viewe! The irrelevant use of 
data and jargon must never be 
resorted to to make claims ap 
pear more scientific than they 
really are. Statistics of limited 
validity should not be pre 
sented in such a way as to 


technical 


if 


Leslie Room 


Drummond 


; 
, 
a 


drmstrone Dr. Guy Dain 


The team who drafted the rules 


Bodies represented on the 
advisory committe and the 
issociations they represent 

Advertising Association 
Leslie W. Needham (director of 
advertising, Beaverbrook News 
papers), and chairman of the 
AA's advertising investigation 
department Leslie Room 
director-general 

Institute of Practitioners in 
Advertising R. A. Bevan, a 
member of the IPA council and 
chairman of its television film 
ind radio sub-committee (acting 
chairman) Drummond Arm 
strong, director 

Incorporated Society of British 
Advertisers : H. F. Chilton, pub 
licity manager, Horlicks, Ltd., 
executive committee member and 


chairman of the ISBA radio and 
television committee Alan 
Whitworth, director 

Retail Trading-Standards Ass 
ciation Roger Diplock, direc 
tor 

British Medical Association 
Dr. Guy Dain, council! member 
British Dental Association 
W. Stewart Ross 

Pharmaceutical Society » F. W 
Adams, secretary and registrar 

Ministry of Health M 
Janet A. Hauff, an assistant 
secretary principally concerned 
with pharmaceutical matter 
Formerly copywriter with Yard 
ley & Co, Ltd, and on the 
publicity staff ot McColl 
Publishing Co 


make it appear that they are 
universally true 

@ /mitation Any 
likely to mislead viewers, even 
though it is not of such a kind 


imitation 


as to give rise to a legal action 
for infringement of copyright 
or for “passing off,” must be 


av oided 


Special classes 


Appendix | opens with 


Unacceptable Products or 
Services 
Advertisements or products of 
services coming within the recog 
nised character of, or specific illy 
concerned with, the following 

should not be accepted 

(a) money-lenders 

(b>) matrimonial agencies and 
correspondence clubs 

(c) fortunetellers and the like 

(d) undertakers or others asso 
ciated with death or burial 

(ec) organisations companies 
persons seeking to advertise 
for the purpose of giving 
betting tps 

(f) unlicensed employment ser 
vices, registers or bureaux 

(2) specifics for slimming or bust 

development so far as they 

are not dealt with in the 


British Code of Standards 
(hd) contraceptives 
(i) smoking cures and 
()) products for treatment of 

slcoholism 

An advertiser who markets 

more than one product may not 
use advertising copy devoted to 
in acceptable product for pur 
poses of publicising the brand 
name or other identification of an 
unacceptable product 


Advertising of Medicines and 
Treatments 

(a) The British Code of Standards 

The advertising of medicines 
and treatments may be accepted 
on the Authority’s service pro 
vided it complies with the basic 
standard of “The British Code ot 
Standards in relation to the Ad 
vertising of Medicines and Treat 


of ads: Acceptability yardstick | 


ments which is attached as 
Appendix 
(b) Visual presentation of doctors 
dentists, nurses, midwives, et 
In the advertising of medicines 
ind treatments, statements, ges 
tures or representations that give 
the impression of professional 
advice or recommendation should 
not be allowed 


Mail Order Advertisements 


Advertisements for the sale of 
goods by mail order should not 
be accepted unless the contractor 
has satisfied himself that ade 
quate stocks of the goods in 
question are carried, and that 
they correspond with the descrip 
tion given in the advertisement 
Such advertisements should not 


@ Page 552, Col. 4 


DISPARAGING REFERENCES 

No advertisement shall cos 
tain any statement intended t& 
promote sales by unfair compar 
son with or reference to compet 
live products or services 


TESTIMONIALS 
Documentary evidence of test 
monials may be required as a 
condition of the acceptance of! 
advertisements. The irresponsible 
use of testimonials must be 
avoided 


GUARANTEE 

The word “guarantee” should 
be used with caution and spa 
ingly and only in relation to 
SOMME specific 
quality and the detailed terms of! 
iny such guarantee must be 
available for nspection Dy pre 
gramme contractors. Where the 
guarantee is associated with a: 
offer to return the purchase 
price, it must be made quite clea 
to what it applies and in what 
way it protects the purchaser 


description 0 


COMPETITIONS 
Advertisements inviting the 
public to take part in competi 
tions where allowable under 
Section 3(3) of the Television 


@ Page 552, Col. | 
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‘Agents have 


welcomed 


reader surveys” 


Ihe cordial reception given by 
idvertising agents to surveys into 
the readership of newspapers in 
the Kemsley group was referred 
to | Viscount Kemsley. chair 
man, at the 31st annual meeting 
of Kemsley Newspapers Ltd 

Speaking of the research or 
vanmisation established within the 
Kemsley advertisement depart 
nent, he said Every year, ad 
ertising becomes more and more 
of an exact scence ind it is 
casonable that advertisers and 
their agents should be able to 
issess as closely as possible the 
value, for thew particular pro 
lucts, of the 1dvertising space 
vhich they bu No longer ts it 
ifficient to make a rough-and- 
eady calculation of cost per 1,000 
eader Other surveys were in 
preparation. This work had rein 
forced their belief of the value of 

provincial morning and 
ening newspapers and of the 
ige they could give in many 
portant part of the country at 
most economical cost 
*New field’ 

Qn the subject of commercial 
television, Lord Kemsley said that 

s might open new and im 

tant field of advertising. Hts 

p were interested in this new 
development and negotiation 


lel 


proceeding 


1 the Independent 
Authority 


vision 
wer 


figures | 


responding period of 1954 
vant they were selling over 2 
) copies of the group paper 
k whic represented an in 
¢ ! yore than 700.000 a 
wmpured with the same period in 
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Brist Channe beaut contest, 
f njunction with P. & A 
Campbe Lid White Funne 

t { pleasure steamers 


ra John 


TV audience research man 
joins advertising’s MPs 


NEW Member of Parliament with advertising interests was elected 


i 


director of Television Audience Measurement Ltd., who was returned 


as the Conservative MP for Hitchin. 


during last week's General Election. 
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At his compan in 
ot Attwood Stat l 
Maddan = has pecial 1 
bility for chen scarch 

Until recent! h “ 
General Electr 
market research, in whic 
city he was the autho 
article How markel res 
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eurct s 
by GE¢ 


Mm appliances 
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rrist t 
WriektY 
(January 

YSS) 

Before go 
ng to Git 
he Nis vith 
Betro for 
,hom he 
went t¢ 
Canada and 

Martin Maddar the USA 

1 year 

Mr Maddan a mem? 
the Mark kK arch Societ th 
Furopean S t f Opinior 
Surve and Market Researct 
andl the American Marketing 
Association. W 44. and ur 
narried 


/ 


‘ 


..e al “Pelegrapl’ 


nile 


Me 


j 


‘ 


Thu 


rraine 


was 


we 


rida ever 
dl r i 
Lord ¢ 
flashed on 
nd fia 


He is Martin Maddan, a 


The other advertising and pul 
lishing MPs il of whom are 
Conservative if I P. Bishoy 
Harrow Central general mana 
ger, Newsprint Supply Co., lan 
Harve (Harrow Bast), a directors 
i W. S. Crawford Ltd John 
Rodgers (Sevenoaks), a directo 
f the J. Walter Thampson ¢.« 
Ltd. and of History Today; W. 1 
Aitken (Bury St. Edmunds), gen 
cral manager of the London Ex 
press New ind Feature Services 
1 J. Pitas harman and man 
ming director of Sir Isaac Put 

in A Sor Lid S Store 
Stretford), chanman, Portsmoutl 
mad Sunderland Newspaper 
Lid. and the Hon. Richard Wood 
Bridlingtor a direct« of 
the Yorkshire C onservative 
News pap Co Lid and = of 
Hulton Pre Lid 


Final dividend 


I hve dires of Associated 
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Bacon advertising 
PUBLICITY 
is 


‘gorge 
Sk'l 
‘ 4 


OUNCIL 


UP 


a 


A further ep towards a pul 
city campaign for bacon ha 
cen taken with the formation of 

Bacon Publicity Council, with 
he object of promoting the sale 
t bacon n the United King 
fom 

Interests concerned in the cam 
ign are the big producers and 
mon curel of Great HBritam 
ind’ Northern treland, the ex 


The Publishers of “Adver- 


tiser’s 
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result 
your copy. 


porter bacon from Denmark 
Hi nd, the Irish Republic and 
Poland and = the Minists of 
Agricultur bisheru and Food 

Ih C oun have appointed 
rom among thew members un 
xaccutive ommittee consisting of 
Frank |. Horst (chawman), f 
Marsh (Bacon Marketing C oun 

, Hans Bang (Danish Bacon 
Board) | Shaw (bat Stock 
Market Corporation Ltd) 
md i representative ot the 
Minists 

Ni id tang agent ha et 
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Regent Leeds 
Vi ‘Not all Sund 
ry . ‘ ‘ 
Vi . | . :} 4 t . th ; |: ‘() l NON-TECHNICAL 0 a un ay 
Membership tops thousand: ‘On to pelick ane ; 
4 
ALK? Yr) | 
panes mm papers may live 
. 4 eV ng the ne ti 
1250’ urges Dudley Turner wit, teviewinn the past yea 
P illace ige'c, chairman of the ’ 
Publicity Club of Leeds, at the roug a e 
The Regent Advertising Club ha Club's annual general meeting held 
hud a very successful year-—-mem at the Great Northern Hotel, Leeds —Cecil King 
bership is up, the club is paying it recently, referred to commercial 
way and educational lectures are TV. He said If present plans are The effects on newspaper sa 
well attended -but members must fulfilled it might well produce some of increased competition and the 
not relax or rest on ther laurels useful topics for the next session advent of commercial television 
aD GENS ORY EROS TEED a the subject of speakers at the were commented on by Cecil H 
imnual general meeting clul function he added There King hairr n during th 
President I Ww Needham told is evidence from th sttendance that ing, Chairman, 7 ne ve 
members that although he was very the speakers and subjects that are pgetashypr’ of his speech at tl 
busy, nothing would have deterred not purely technical ar more annual meeting of the Daily 
him from being pr nt oat the ippreciated Mirror Newspapers Ltd 
AGM. as he regarded it as a red Dunderdale, chairman of the With the expansion of tek S 
\e r day in his term of office social committee, reported upon a vision and the continuance of 
He said that he had raised about scrics of successful social events larger newspapers it would not 


including the annual golf competi be surprising if the tide in sa 
m for the Yorkshire Evening News ceded ag 1 Mr. Kine 
Trophy und the popular dances in recedace igain, saic I ing 


the autumn and spring. Of special He had previously commented 


£700 for he club, but this figure 
would probably have been more 
but for the newspaper strike 


So mene ol wy ' frends an note, he suid. was the dance held in = «OM: the fact that, by comparis 
dy Me ’ ive ha April on behalf of the NABS, when with the peak halt-year before 
i tough tinn although they are , ) 
L150 was raised the recession, Daily Mirror sales 
New vice-chairman is Roy Seton for July-December, 1954, had 
Reeclected = were president increased by 134,000, while the 


> Roder ( lant on si r 
President of the Regent Advertising derick sallan honorary secr combined sales of the other sev 


‘ wed ! " . asenan . - ot i W " a - Bag A oe i -—_— “4 dailies decreased by 712,000, and 
recovering now he id “We ‘ ce / - 4 tahe Tbe Qo ~ ee : Frank Dutson iuditor I. Bernard Sunday Pictorial sales ncreased 
must work hard you ha to show a 'D ”- hs ~ oer ein Murtlaod honorary solicitor by 379,000, while the combined 
an interest by attending the club ee = A oe Bowling sales of the other ten Sunda 
I think it 18 @ great Opportunity to Ihe new committee is as follows papers decreased by 655,000 
meet and exchange ideas -you al = ( Ht. Dyson, FE. V. Gilhat, J. R 
ought to do that apart from joing Leicester Hall, KR. S. Lindgren, H. J. Sutcliffe *No harm done’ 
the various activities in progr N. Hartley, J. W. R. Worrall, Miss 
he advised ‘hE ’ 14) > R. Barn Miss |. MacEwen, Mrs It was likely that competit 

Club secretary K. Leake said tha Foru ard moveme al M. Noble, and the officers would intensify, with the result 
it the last AGM membership stood of . ? vs P that strong newspapers would b 
ty Fe “With addition of I} Publ : _ I , _ social event come stronger and the we KR OM 
new members enrolled this moath li ra cate pe st rn ce . First social event of the 1955.5S¢ weaker. Not all the long-estab 
the figure now stands at 1,011,a very generally wna Me Mentha Teel ison will take place next Wednes lished Sunday newspapers might 
satisfactory achievement he said ase 6 How fel 6 ae ahain'n Fies day, when the annual golf competi survive, “but some reduction in 

tion for the Yorkshire Evening News 


their number would do 
harm,” he said 
There were also some weak 


‘ innual general meeting Hh uid Golf Trophy il be held at S 
3 advertisers that membership had increased and croft Golf Club. The competition 


that there were 153 member 


Hi reported that advertising im ! open to members only the S he dailie } 
th lub’s magazine, Regent Activi New officers elected at the meet golfer returning the best score for sisters among the dailies, but a 
Ne had maintained a satisfactory me ane president, I Coulson 18 holes. medal play will be reduction of the number of Lor 
level during the past year, with 40 chairman, A. Marrion; vice-chatr warded the Trophy don dailies below the present 
idvertisers taking space, resulting in a. 7 ! Willson creas figure would, he thought, be 1 
an imerease of six per cent in > dared +an aia -+--tff Advertising-Press Club grettable on all grounds—a vigi 
H. Howard treasurer, | Whi 
revenut he rous and diversified press was 
Dudley T. Turner, chairman, ex . ' $ . Ces vart of femocrat 
ousing que ry necessary pa a dem i 
pressed we pleasure at the club's RB : I © ¢ state and, if the number of 
membership figure and suggested ournemouth I hye recurrent topic of club national daily newspapers wer 
that neat years target should be saan" eee cea wemises for the advertising organ 
1.250 New officer . ae te Cheba . gene to fall, the survivors might we 
= ions | upin is aise igual . . . ! " 
Last year's officers were it the annual meeting of the Adver become too powerful to remarr 
elected, and a new committee wa Ai the annual general mecting of tising-Press Club by the outgoing unmolested 
clected Committee member “ur the Publicity Club of Bournemouth hairman. A. R. Thomas H tid a ‘ ew 
Mi A. Bird, P. Gant, N. Gomm the following officers and member that in England similar bodies in IV Act ‘restrictive 
( Hayward, N. Lea, T. Passaway were elec ~ to the o _ Bh maller cities had proper club We had hoped to take part in 
‘ thee ( ! ( ret A ( he oT that ' 
H. Saward, F. Trash and S. Wilkes = ; = ~_ . = Bay 1 j " “ ind ;' ’ A. »yped h th the development of commercial! 
2 ce-cha ‘ im 0 reasut ywobl oO t ‘ co 
4 S. Carey general secretary, | sid 4 { ay ght my 2. television in this country, but the 
‘ idered during the coming year 
ee > Miller; PRO. GM. Hugh Television Act seemed to us im 
- - The following wer elected as f : Pr 
: Advertising Member H 6S. Seow, | l council G. Gamlin, M, Kenny pumeewey restr clive and probab! 
5 Courtney and S. A. Tilley Miss E. McBrien. Miss M. O’Sulli unworkable,” said Mr. King. “The 
Diary The president ! LE linw Beale van M. O'Connor 1 ot Ken Act had in any case been evolved 
and) vice-president Ww Howlett nedy A. Price W. Mahon-Smith by people who had apparent! 
triday, June 5 
a PUM ICHY ClUn OF BOLRNEMOLTE ontinue in office A Thomas and J. Nolan not given this complicated sub 
luncheon meeting Cirand Hotel ject any serious study, and had 
ee 4 Hournemouth, 12.30 pom Golf shown far more concern t 
i 3 Suturday, June 4 = placate some old blimps in th 
reg F \ ATIONAL PUBLIC SPEAKING COMPETI ( 3 Il 0 iI . — . House of Lords than to produ 
i val sem on ’ 
A | Hall a ; ts aan ; h. m, Town » a qahaniis spring mee ling a workable scheme However 
: our imterest remains and onl 
’ ‘ | Vv “? ‘4 y , / ween ” or 
1 Monday, June 6 Odhams Press Golfing 5S Southwood Bowl (stableford on time will show whether we missed 
5 ALISINE EPPICIENEY UXMATTION imnual spring me ng wa itlended west course) 1 ¢ . o Hughes 
oe pens Olympia hy 63 members from the London, (Tothill Press), 2 A. Nicholls the boat or whether a mor 
y Tuesday. June 7 Watford and Manchest offi (London Rotary), 3 V. Jackson favourable opportunity for 
‘ SELP-BERVICK DEVELOPMENT associa under th iptainey of John Ro (Manchester) participation may come in th 
HON member meetings R, G wick, adv wnt manager of th Price for handica; over 8 future.’ 
; M , re Hon ford on - " sorvies Daily Herald, Resul ? S. M. Ward (Tothill P ~ ) With more newsprint becoming 
bey " 1 Ne ti ] ‘ treet Captain's prize (medal round \ special prize was also provided » . . 
4 available newspapers yuld 
London, Wt 7 pm high course): 1 J. Norman (Tothill by the Manchester office for the best pas aa 
, ’ i . F 1 , : accommodate more of the adver 
Wednesday, June 8 Press), 2 L. Bolland (Manchester) urn of the day which did not win : offered t 1 th 
romrciry chun OF Letos annual golf 1 J. Malone (Manchester) one of the above prizes Th went tising offered to them, and this 
ompetition. Scarcroft Golf Course Prize for handicay wer 18 > G. Aldred (The People advertis would tend to hit the weaker 
, near Leeds S. L. Bentley (Odhams press adver ing) with a net 84 (medal) and Magazines and the weaker 
“ag tising) 294 pts (stableford) newspapers 
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Nicholas Royds “ 


Son, 25, joins Royds board 


Three important promotions in G. S. Royds, Ltd., have been 
announced. William Crossley and Alan Carrick Smith, directors, 
jointly become assistant managing directors; and Nicholas 
Royds, son of the chairman and managing director, joins the 
board and becomes an account director. 

Nicholas Royds, aged 25, joined the agency in 1950, and has 
spent six months in American agencies and four months working 
on the Scottish “Daily Express.” He is a member of the MCC, 
and a keen golfer. 

Mr. Crossley, who is 45, has been with the agency since its 
inception in 1929, and worked in every department before be- 
coming creative director, Brylcreem and Bush Radio and TY 
are among the leading accounts he has handled. He has been a 
director for the past six years. 

His wife, Anne Edwards (of 
formerly a copywriter with Royds. 

Mr. Carrick Smith, aged 39, joined the agency after the war, 
and has been a director and account director for three years. 
He is a member of the council of the Institute of Practitioners in 
Advertising and of its radio, television, and films sub-committee. 

o~-- 


1D) MEN TAKING PROCESS COURSE 


A panel of six 


carrying out i 


Crossley 4. Carrick Smit 


the “Daily Express”) was 


oo. 


proces ho 


ire 


IPA discussion 


group officers 
&. Di 


evening wstruction under 
conditions for members 

Advertising Agency Produc 
Associatiot Thy course 


for cight 
attend 


tical 
the 
fon 
Dutton (London Press 
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Agents told times of 
their ABC TV spots 


All advertising agents have been told during the past week by 
Associated Broadcasiing Co., Lid., the approximate times for the spots 
they have booked with ABC tor their clients during the first year of 
commercial television from London. 
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ADVERTISER'S WEEKLY 


New 


‘Tatler’ ad 
manager 


Wm. W. J. Studd, advertisement 
director of Hilustrated Newspapers 
Lid mnounce the cliremen 0 
May 31, of W. T. Carpenter, who ha 


heen the advertisement manager of 


The later ance 198 DS. Higgio 
hottom has taken up the appoint 
men Mi: Higginbottom joined 
The Tatler in 1949 af period 
with Prwin Was Lid ind wa 
formerly advertising Manag f the 
Cirape Nuts ¢ lid H pa 
hairman of the [AMA 
+ * * 

Neville Osmond Jones has pounced 
the iles department of Associated 
Broadcasting Co. Lid to handk 
ill ik promotion track idve 


tising and public relations for ARC 
Alistair Millikin has joined Scot 
Turner & Associates Lid. as a senios 
AcCCOUNnL executive He will be im 
harge of the agency's group deal 
ing with consumer product advertis 


ing and merchandising. Mr. Milli 
kin was an account executive with 
Dorland Advertising Lid before 
and after the war imi he has 
recently returned from India, where 
he was the senior account executive 
of Grant Advertising Inc (Cal 
cutla) 
. * 

Kragk Peachey has lef the cxport 
sdvertising section of the Goodyear 
Tyre & Rubber Co, (GB), Lid... to 
take Up @ New position in the export 
department of the advertising divi 
ron of EME Lid. at Hayes, Middl 


“an With CGroodyear for the la 
three years, Mr. Peachey was pr 
viously responsible for the adverti 


ng of 
electrical 


Fisher (Oldham) Ltd 
ippliance manufacturers 
. * 7 
The Advertising Agency Produ 
tron A formed a tech 
nical committe: of the following 
member 


W. RK. Phillips (Chairman) (Mather 


ocmtion have 


A Crowther Lid), J. Wyles (London 
Pre Pachange Lid), R. Thorley 
(Red Walker Advertising Lid) 


Presentation to 


tudrey Deans 


{fi a core 
Wood & 
Miss Audrey 
with a silver tea and coffee set on her 
retirement from the post 


nor wr, ¢ 
Partners Lid. 
Deans 


Pritchard 


ast) wee 


was presented 


of media 


Sinclair Wood (efi) 


manager and 
F.C. Peitehard (right) mead the 
presentation of the set. which was 
a gift from the stafh, She has been 
succeeded as media manager by 


Ralph Palmer, o space buyer 


bk. A. Phillips (J) Wal 


Thompson 
G. Mitchell (Foote, Con 
& Belding Lid.) L. Matthews (WS 
Crawtord Lid) BR. W. 
(Willing Pre Service 
Eley (Givaham & Grilli 
Chinnock (Young & Rubicam Lid) 
and P. Allard (secretary) (J. Walter 
Thompson Co. Lid) 
* * * 


Frank 1. Wiley, a directo ) 
secretary of Sheffields Lid nd it 
ompani« 
managing di oO 


Co. Lid) 


subsidiary ha beer 


ippomied joint 


of these companie He will are 
he office with Frank Mills who 
for the past seven years, has held 
he post of managing directo 
Traveller returns 

Pamela Vacher, director of A 
Press Lid, has just returned trom 
1 visi to Denmark, Sweden and 


Norway Al bspergacrde M; 


Vacher addressed a conference o 
managers and advertising iff tron 
the Swedish A-Pressen social deme 
rati newspaper who were hold 
ing ther annual congre in Der 
mark 

* * 7 


Dennis Fritzsche bas joined the 


sccounting staff of Napper, Stin 
ton, Woolley, Lid He came to 
NSW trom Legget Nicholson & 
Partners, Lid., and previous! pen 
three years as assistant to the ' 
tary of Dolan, Davi Whitcomt & 
Stewart, Lid 
. 7 * 

BE. 4. P. Sprott, previously of thi 
reat departmen of =Samso 
Clark & Co... Lid, has jomed the 

hnical 


division of Napper. Stin 

Lid. a ' ! 
A; Samson Clark he 
1) technical account Previous 

was with Willing’s Press Servic 
td 


copy write 


worked mainly 


* . 7 


M. FF. Trotman has joined the 
Mlustrated Carpenter & Builder as 
wivertisement representative He 
was previously with the classified 
advertisement department of the 
Daily Hera He has also been 
he advertisement department of the 
Temple Press 


* * * 
As 5 ously announced, BE. H 
Maddick took over on Wednesd 
idvertisement manager of Thy 
Practitioner on the retirement of 


(. T. Lawrence, 


* * 7 
EK. H. Baker has been appointed 
to the board of Midland New 
paper Lid (Leicester Evenin 
Mail) Hk joined th Lew 
Pvening Mail in 1935 a in 
a) general Nanage ind wa 


ppomted work rhage ifter th 

war In Jun 1947 he wit 

ippointed production manage of 

he Evening Post at Swansea ind in 

January 1950 returned to he 

Evening Mail a general manager 
* * * 

J. ©. Hudson, for the past fou 
years assistant display manager with 
Lew Lid Leeds has beer 
appointed display manager with 
Doncester Co-operative Society 


Lid., at Doncaster 


Pal 


~s 


> 
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N. Osmond-Jone 1. Millikin D. J. Higginbotion 
Transport PRO — —_ eines poor, 
director o inchester Poster Ser 
R. M. Robbins, secretary wo th vices, Lid. has been re-elected to 
London Transport Executive ha the Aldermanic bench of the Bolton 
been appointed chief public rela opin Council for further period 
tion officer in uccession ‘wo Of SIX year ce has already served 
DD. MeKenna, who Wu t ntly 7 years on the ¢ ounch 
ippointed assistant general manager * ® 
of the Southern Region of British Harry Woolf, managing directo 
Kuilway Hk will continuc ’ 4 a ef - (Au 
vecretar io the Executive P ly \ caving istraha f 
Robbin who 1 9% return My four-month trip to the US, UK and 
London Transpor " April 194¢ he mtinent, wih . will ud 
after his war servic nd joined the merchandising marketung pack 
public ation departmen H ming, and commercal TV 
wis appointed secretary to the chai * * * 
man om the following year, and Cathryn Rose has lett the Derb 
1950s hecann cretary 1o the Evening Telegraph. where she wrot 
PF xeccutive daily women's f ure column, t 
ve * * join public relations department of 
fF. C. Pritchard. Wood & Partner 
Aficr thre years on the editoria Lid. as a press office: 
tall of The Light Car, Anthony * * * 
Good has joined John Webb Press Mrs. Dorothy Bryan fh bees 
Service Lid. as resident PRO at ippointed advertisement manager of 
Ferryheld Airport, near Lydd. Ken Handyman. Mrs. Bryan has beer 
* * * with Do-ut-yourself Lid from i 
ery early days, latter! 1 Spuc 
From Friday Jul | 5. Noel elfer 
Faylor joins the executive board of Iwo circulation representat 
CE. Fulford Lid.. of Leeds. Befor have been appointed to Handyman 
his appointment as advertising man They are E. Maylett, who hand 
ger of ¢ I Fulford Lid. three ling sales in the Nottingham area 
ears ago. Mr. Noel Taylor worked and T. J. Weaving for the Newpor 
n various agencn Mon.. area 
* * + 
The managing director of Renart Obituary 


Alfred Woollas 


exhibited 


Studio Lid. Leslie 

ton, has three picture 

this year’s Paris Salon 
+ * 7. 

George Newnes lid have 
ppomnted Trevor Henley to the 
ditorship of the Wide World maga 

iddition to his present duty 


Tit-Bits 


Display firm’s 


Clements Bros. (Displays) Ltd 
of Bromsgrove. Worcs., have cele 
rated thew Sth anniversar 
Iwo parties were held last weet 


ind a booklet, 25 Years of Pre 
wres was produced for circuls 
tion to employees and the con 
pany s clients 

The booklet gives the brie 
ustory of the firm 

On Tuesday evening last week 
the directors entertained = then 
vives and families, their bank 


manager, their solicitor, and the: 
swccountant with their wives, to a 
dinner at the Talbot Hotel, Bel 
broughton, Worcestershire 

The 
Was a 
and then 
the Crown 


evening there 


the employees 


following 
dinner for 
husbands and wives at 
Hotel Wychbold 
lements, the 
presided, and proposed a 
Our Guests Over 200 
ittended the dinner: 


chan 


when F. N. ¢ 
man 
toast to 
people 


D. Maemillan 


Donald Macmillan Si Kild 
(ban, a director of the Oban Tin 
Lid., has died at Glasgow Roya 
Infirmary at the age of 65 Hh 
joined the staff of the Oban Time 
1 1926 cashier and was appe i 


1943 


director in 


silver jubilee 


Long awards of in 


cribed gold 


SCT VICE 


wristlet watches we 


presented to three of their em 
loyees on completion of 2? 
years’ service with the firm, one 
{ whom, Bernard Clements. wh 


hegan work as a boy in the post 
department, is now works direct 
nd production manager 


During the evening, the em 


ployees presented an inscribed 
silver cigarette casket tw th 
directors 

pP 2 leet . 1 

rocess tecturer a 

Manchester LAMA 

A talk on Modern Process 
Engraving” was given by L. I 
Robinson, director of the Lyth 
Engraving C< Ltd to tthe 
Manchester branch of the Inco 


porated Advertising 
Association 


Managers 
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Will she spend it on your 4 


= 4 


product? 


— 
2 


aat2uimtTe3,— 


? 7 ss hn! ~ Ties * “a Lae . 
Le PP HT a Al TR ele ie rst SEP Mi ats th hy 


Is she going on a shopping spree or just cashing her weekly 
housekeeping cheque? Is the cheque a large one or a small 
one’ And most important of all, is she thinking of buying your 


, 


product 


Like more than 4,750,000 other people, she and her husband 

buy the Daily Mirror every day They belong to the vast 

family of readers which has been proved by the independent 

1.1.P.A. Survey to have colossal mass purchasing power. For 

example, of all the adults in the country with a TV. set in 
_ 


their house read the Daily Mirror So do with a car im 


their garage 25 with a refrigerator in thei kitchen, and 75 
with a washing machine in thei kitchen These percentages 
are reflected throughout the entire range of high priced goods 


showing once again that the Daily Mirror is the world's greatest 


. ° its 
biggest daily | mass Market mediun 


sale on earth 
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ADVERTISER'S WEEKLY 


" ha hand Mew hw Lo eYourse Maga jie 


«PRACTICAL 
HOUSEHOLDER 


The new journal's first front cover 


Newnes launch 
‘do-it-yourself? 
monthly 


George Newnes Ltd. are to 
publish a new monthly in their 
Practical serves aM will be 
called Practical Householder, and 
will be aimed at the “do-it-your 
self” market 

The first issue will be dated 
September, and the initial print 
order will be 100,000, The maga 
zine will sell at Is 

It will be edited by F. J. Camm 
who edits all the publications in 
the Newnes Practical group 

In a letter with the dummy of 
the new monthly sent to advertis 
ing agents, Stuart Mander, adver 
tisement director of George 
Newnes Ltd., states “The ‘do-it 
yourself! movement has reached 
enormous proportions. There 1s 
now a nation-wide demand for 
specialist information on the 
thousand and-one different tasks 
of maintenance repair of 
development which millions o! 
householders are doing for them 
selves in and around the home 
Ihe Practical Householder is 
designed at every point to meet 
these requirements and will co 
ordinate tor advertisers the mul 
tiple sales opportunities of the 
vast ‘do-it-yourself’ market.” 


£70 per page 

The advertisement rate for the 
new publication will be £70 pe: 
page, but Newnes are making a 
special launching offer covering 
the first six issues 

Advertisers who book spaces 
of the same size in all first six 
issues of the Practical House 
holder will obtain six insertions 
for the price of four--a saving of 
£23 6s. Bd. on each page booked 

The new magazine will have a 
three-colour cover, a type area of 
10 im. by 7) in, and will be 
printed letterpress 

The advertisement manager of 
the Practical Householder will be 
R. D. Young, who is also adver 
tisement manager of the other 
publications in the Newnes 
Practical group 


510 


The first advertising films to 
be shot in CinemaScope by a 
British company have been 
completed by Pearl & Dean 
Lid., for national advertisers, 
and will be exhibited through- 
out the country shortly. 

Announcing this, Byron 
Lloyd, production director of 
P & D, says that he believes 
that the production of adver 


P & D ad films in CinemaScope 


Paper in miniature 


A four-page “miniature news 
paper Sound Dispatch, was 
issued by M. & L. Hayeraft at a 
recent demonstration of their 
new Agavox dictating machine 
It was produced by Perry Press 
Productions, Ltd 


Large 


Ihe arrival in the West End 
of the Associated-British Pathé 
film “The Dam_ Busters” was 
preceded by one of the biggest 
and most comprehensive adver 
tising and exploitation campaigns 
ever undertaken by the distribu 
tors, say A-B Pathé 

Some time before the first 
premiere, an intensive three 
pronged campaign of press 
promotion, advertising and ex 
ploitation was begun 

The initial stages of this were 
devoted to a “teaser” campaign, 
in which a variety of posters 
ranging in impact from 14 cen- 
tral London 48-sheet posters sites 
down to more than a 1,000 quad 
crowns were displayed on Lon- 
don Transport and British Rail 
ways stations in the London area 

Other posters used during this 
period were bus-sides and double 
crowns on more than 500 London 
buses 


Poster van 


A poster campaign devoted to 
the premiére of the film itself was 
begun two weeks later, having 
the same emphasis as the earlier 
campaign 

At this point a pantechnicon 
van displaying 48-sheet posters 
devoted to the film was intro 
duced for a two-week tour of 
central London and the suburbs 
travelling throughout the area for 
eight hours every day 

Meanwhile, apart from the 
editorial coverage given in 
national newspapers and maga 
zines, nearly 150 single-column 
inches of advertising space in the 
national dailies were booked to 
run one week either side of the 
first showing of the film. Space 
allocations were repeated in sub 
sequent weeks 

Other promotional methods 
used were national tie-ups with 
every branch of W. H. Smith and 
Boots, achieved through Paul 
Brickhill’s — book, The Dam 
Busters 

Shop window displays and 
exhibitions were also an impor 
tant feature of the campaign, 


tising films in CinemaScope 
will “expand and establish a 
new standard in screen adver- 
tising.” 

Pearl & Dean state that 
they have been careful to 
avoid any “stunt” approach to 
the advertising story, and they 
are making the best natural 
use of the new medium. Pro- 
duction costs in CinemaScope, 
they claim, are not appreci- 
ably higher than costs for any 
ordinary advertising films. 


First preview of the new 
films, all of which are in 
colour, will be held in the 
next few weeks in a West End 
cinema for the press and the 
cinema industry. 


‘ale use of posters 


June 2, 1955 


Centenary of 


aluminium 


The Royal Festival Hall on 
London's South Bank is now the 
scene of the Aluminium Cen 
tenary Exhibition which opened 
on Tuesday. In the grounds all 
aluminium trains, cars and boats 
are displayed, whilst inside the 
Hall different sections deal with 
the historical background of 
aluminium and its uses in the 
aircralt, transport, building 
marine, electrical, and engineer 
ing industries 

There are also sections dealing 
with its use in packaging, agricul 
ture, and consumer goods 

Ihe Exhibition will be open 
until Saturday, June 11 


s in ‘Dam masters rs’ seni 


Two of the posters used in the ‘Dam Busters’ campaign. The poster above 
won the “Kine Weekly” and “Films and Filming’ Poster-of-the-Month 
award. 


including an exhibition at Bourne 
and Hollingsworth 

Harrods John Barker, the 
Army and Navy Stores, some 60 
other main stores in the central 
London area and Pan American 
Airways also provided = facili 
ties for complete window dis 
plays 

At the premiére itself, film cor 
respondents from continental 
newspapers and magazines were 
the guests of Associated - British 
Pathe 

All the 


material used in the 


advertising campaign was made 
available to United Kingdom and 
foreign exhibitors who will even 
tually show the film, supple 
mented by a wider range of 
posters -one three, and six 
sheets--and by special six- and 
seven-colour litho double crowns 
for cut-out and display purposes 

A range of advertising blocks 
was prepared for use by overseas 
newspapers and magazine 

The film premiere was featured 
in a BBC television feature, and 
the Evening News ran a scrial 
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1 


CAN 
STRIBUTE 


11,250,000 samples or circulars in just : 
over four weeks to households in towns . 
throughout Britain F 


During the past few years we have distributed many millions of samples and 

circulars to households throughout the country and there is no doubt at all about an 
the high response achieved by this method of direct contact with the housewife. Our 
clients include some of the biggest advertisers in the country and they all say the 
same thing—the results achieved are exceedingly good. One client (one of the largest 
advertisers in the country) after very careful research into the effects of house-to 
house distribution, went as far as to say that they had come to the conclusion that 
this direct contact with the housewife was the moat effective form of advertising of 
any that existed. 


House-to-house distribution is highly organised. We have a very large staff con 
tinuously employed throughout the country. Distributors operate in teams of five, 
four women distributors and one full-time supervisor with a car. Over every ten 
teams there is an inspector and over the inspector a chief inspector. In addition, 
our own research staff make further checks on distributions 


We have mapped every town in the country and these maps include full details of all - 
new property, probably the only complete record in the country. All staff are fully a 
insured, including a special car insurance for the supervisor, to cover business use iam 
and the carrying of samples. Average distribution is 11,000 per team per week, and 

we can cover all the towns of the country in just over four weeks. 


House-to-house distribution has many uses. It can be used for mass distribution of 
literature or samples at low cost. It can be used in small areas for test selling schemes 
and product reactions. It can be used to support retailers round their customer area 

and there are many other uses = 


It can be selective according to class or such groups as houses with gardens or garages 


lf you consider house-to-house distribution may be 
of value to you, write for our comprehensive booklet 


CIRCULAR DISTRIBUTORS LIMITED 


GLEN ISLAND, MAIDENHEAD TELEPHONE: MAIDENHEAD 1120 
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INTERNAL 
MOVES AT 
DDWS 


Dolan Davis Whitcombe, 
Stewart Lid., whose turnover ts 
now claimed to have passed the 
£1 million mark, have announced 


internal re 


june 27, 19 

News from France 

Poster artists 

at exhibition 
altacked 


By Our Paris Correspondent 
Following the poster exhibition 
organised by Martini-Rossi and 


this week a major currently running at the Galeri« 
organisation featuring = several Marcel Bernheim, Pari Mon 
new appointments sicul Lo Duca, writing in Arts 

A new marketing department Paris, has some pretty candid 


hus been set up under Dennis 
Caton, a director of the agency 
this department will include 
market research, media planning 
pace buying In press, magazines 
outdoor and TV, central files and 
library 

Ronald Jones, a former direc 
tor, has left the agency, and a 
new space buyer, Kenneth Leake 


Among the new DDWS appointments are three executives shown standing 
here (1. to r.): Kenneth Leake (space buyer), Stephen Pugh (public relations) 


and Phil Ruskin (TV director) 


Seated Ul. to r.) are Sidney Whitcombe 


(creative director), Patrick Dolan, and Dennis Caton (head of the new 
marketing department), 


120 exhibitors at plastics show 


criticisms to make of French 
poster advertising in general 
Poster art in France, says M 
Lo Duca, is stagnant. From the 
general run of posters which con 
form to set patterns and show 
lack of originality on the part of 
their creators, only a few stand 
out and have any merit —and the 
are always by the same peopk 


— ag bem Savignac, Francis Bernard 
roe pe oe y a ) Vreee * Plastics in all their applications Villemot, Jean Colin, René 
G., nas taken Up the appoimn from factory to heavy industry are TV s Chag, ¢ George Jose 

: < F i FOeCS dancin lag, uy scorget, oseph 
ment under Mr, Caton Miss on show at the Third British F F 


Edith Stoddart has been placed in 
charge of the agency library and 
central files 


Departments merged 


Ihe agency's traffic and pro 
duction departments have been 
merged into a single unit under 
ferry Childs 

Jim Samuels has been ap 
pointed head of the voucher 
division, and vouchers have been 
moved into the accounts depart 
ment under J. A. C. Kirke 

Sydney Whitcombe, creative 
director of the agency, has re- 
linguished direct control of the 
art department to Kenneth Mar 


them the Hawker Siddeley Group, 
the Brush Group and Vinolia for 
Pepsodent 


Two promotions 


David Flijott and Tony 
Hutcheson have been promoted 
to account executives with the 
accounts in the agency now being 
handled by Pat Dolan, Mr. Whit 
combe, Mr. Hughes, Mr. Elliott 
ind Mr. Hutcheson 

Miles Malleson, formerly with 
Farmer & Stock breeder has 
joined the agency to work on the 
new Seven Seas British Cod Liver 
Oil account, and Stephen Pugh 
has joined Patrick Dolan & Asso 
cites Lid. to work with A. J 
Wallis on Hawker Siddeley Group 
public relations 


American Phil Ruskin has 


Plastics Exhibition which opened 
at Olympia on Tuesday 

This Exhibition, and the Con 
vention that is being held in con- 
junction with it, was organised by 
the Iliffe Press journal British 
Plastics, with the co-operation of 
the British Plastics Federation 

[here are 120 exhibitors occu 
pying 55,000 square feet, On the 
greund floor of the National Hall 
raw materials and plant used in 
the industry are mainly displayed 
and in the gallery the uses of 
plastic materials are shown 

The exhibits include whole 
rooms furnished with plastics and 
the walls covered with heavy 
PVC contemporary designs A 


day, June 11 


BBC television on Monday 
evening visited for 45 minutes the 
Dance News ball for the presenta 
tion of this year’s Carl-Alan 
National Dancing Awards 

The awards are presented 
annually by Carl Heinman and 
Alan Fairley, joint managing 
directors of Mecca Ltd. and 
Dance News 


More for ABC 


New members of the Audit 
Bureau of Circulations are: 
Advertiser, Joseph Lucas (Elec 
trical) Ltd 

Advertising agent: Willsmore 
and Tibbenham (Norwich) Ltd 


working Production 


Binder and Jean Carlu 

The rest, in the opinion of 
M. Lo Duca, are “monotonous 
vulgar and banal, with no trace 
of even the most 
sales psychology.” 

+ oF * 

The Agence Dupuy, one of 
Paris's biggest and most rapid! 
expanding agencies, has now 
extended its activities to Belgium 
Following an agreement with the 
Brussels agency, Publisynthése. 
the new office will be known as 
Publisynthése-R. L. Dupuy 

* * * 

Promos-Publicité (1, Rue Lord 
Byron, Paris 8e.) has recentls 
absorbed the Agence Propag, at 


elementar 


the same time increasing its total 

tin, art director, and Mr. Whit tea-bar complete with dish Publications Esquire, Great registered capital to 30 million 

combe will now take an active washing machine is in action Britain and the East, Local francs. Managing director is 

sue part in the handling of several The exhibition closes on Satur- Government Chronicle, Metal- René Giraud. with Pierre Giraud 
2 of the agency's accounts, among 


as assistant general manager 


Some of the delegates at the United Nations of Chrome Print conference held in London It brought 
from the Chrome Print factories in many parts of the world to study the 


technicians and sales representatives 


development of Chrome Print The rapid expansion and wider use of Chrome Print 

moving ta much larger premises in the very near future The process is already known to advertisers and 

advertising agents here through D. J. Griffiths, general manager (extreme leit), and W. G 
(second from right) 


A in England will mean 
taken over the agency's TV opera 
tions, and will be responsible 


lirect to Mr. Dolan 


Gough, sales manager 


beot markel? 


GUILDFORD. Telephone $252 
14} Fleet Street. Telephone CEN 6692 
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Would you like a share of a 
5$1,600,000,000 


ANADA 2 


market in C 


If you are interested in selling to a one thousand six-hundred million dollar For detacls. 

market in Canada— you need all 7 Southam Newspapers who reach and in Please write 

fluence 1,500,000 readers das/y as no other media can our UK representative 

THE CALGARY HERALD 1S a good example, with its circulation of 59,000, of the Fr. A. SMYTH, 

kind of penetration you can expect with all Southam Newspapers and you 34-40 LUDGATE HILL, 

need them al/ to get your share of the nearly 2 thousand million dollar retail LONDON, bc. 4 

market the Southam papers reach and influence TELEPHONE: Ciry 2784 
He wall he pleased ta send you a 


; f / ” 
you get ACTION when you advertise in THe OTTAWA CITIZEN, THE HAMILTON seme TATOR, THE WIN ree copy of tmportant 


NIPEG TRIBUNE, THE EDMONTON JOURNAL, THE MEDECINE HAT NEWS, THE CALGARY HERALD, THE brochures whether you sell now in 
VANCOUVER PROVINCE Canada, or contemplate dog so 


SOUTHAM NEWSPAPERS 
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Talking Points 


June 2, 1955 


PPA take the plunge—TV mentions in 


ads are permitted 


Although the thinkers are more HEN advertisers and 
and more appreciating that the agents originally listed 
function of the agency is bound “things we want to know” 
up with marketing im its shout commercial television, 


broadest sense, there is a lot of 
general talk about the impor- 
tance of the purely creative 
aspect of advertising 

At annual Advertising Associa- 
tion conferences and at the 
conference of the Institute of 
Practitioners in Advertising last 
autumn the emphasis has been 
on ethics and methods. The 
nature of those organisations 
makes that inevitable. 

There is more to be said about 
advertising, however, and it 
largely concerns the man who 
foots the bill. 


two important questions were 

How will the public be told 
about the new programmes ? 
and 

Will publishers accept adver- 
tisements including direct 
references to TV programmes ? 

With most newspaper pub 
lishers giving the impression that 
they were opposed to commercial 
TV as a dangerous competitor, it 
was feared that the new medium 
might be “unmentionable” in ad 
or editorial columns 

Until quite recently, the pub 


- Export challenge lishers organisations declined to 
a The voice of the advertiser is = "dicate what their attitude might 
ig heard too infrequently on the %¢. [he day of serious considera 
platforms in which the business 0% Of the problem was con: 
a abounds. For this reason alone, “40! y_ postponed 
2 the conference of the Incor- At last, however, a lead is 
porated Society of British being given A confidential 
5 Advertisers will be welcomed. circular is being sent to members 
an it is five years since ISBA last of the Periodical Proprietors’ 
be held a conference. The main Association, telling them about a 
iat subjects of discussion then "ew resolution on radio and tele 
« were branded goods and vision programmes which has 


agency-client relationship. 

This time the theme may be 
expected to cover the responsi- 
bility of the advertiser to give 
a lead in the marketing opera- 
tions necessary to national 
prosperity. The conference 
could searcely do better than 
concentrate on export prob- 
lems. 


Tough business 


Three hundred leading advertisers 
are expected to attend, and 
they will have the opportunity 
to propound in public and to 
let their hair down in private 
sension. 

It may well be one of the out- 
standing events of postwar 
advertising. When the adver- 
tiser speaks to the advertising 
business he speaks with the 
power of the purse. And when 
he accepts the challenge of 
export marketing he is pledging 
the whole of advertising to an 
acceptance of its  responsi- 
bilities. 

Hastings should be one in the eye 
for those who think hard 
selling is giving way to a new 
era of dignified distribution. 
And rightly so. Export market- 
ing is a tough business. 


been approved by the Associa 


tion's councils 
Complete freedom 


The position now is_ that 
members of the PPA have com 
plete freedom so far as com 
mercial television transmitted in 
this country is concerned 

Restrictions on radio and TV 
programmes from the continent 
remain in force, however These 
state that no newspaper or 
periodical shall accept advertise 
ment copy which contains any 
reference to programmes, but 
trade and technical journals may 
accept such copy 

What advertisers are really 
waiting for, of course, is the deci 
sion of the national dailies 
Bernard Alton, secretary of the 
Newspaper Proprietors’ Associa 
tion, said this week “The 
matter is under consideration by 
my members.” 

Meanwhile, Associated News 
papers—with their big stake in 
commercial TV—-have decided to 
give advertisers a free hand, This 
decision surely points to all 
round acceptance 

Ihere will be some interesting 
copy problems. How are adver 
tisers to draw attention to pro 


grammes without giving the 
impression of sponsorship ? 
Where will the programmes be 


published? In almost every 
newspaper 
As to an equivalent to the 


Radio Times, many publishers 
are interested One big news 
paper house was recently seeking 
staff for such a publication 


TRULY RURAL 


OP item in the index of con 

tents of the annual report of 

the Council for the Preservation 

of Rural England is “Advertise 
ment Control.” 

And what an 
breath-taking bigotry it takes 
some beating. There are boasts 
of “full power to order existing 
advertisements to be removed 
and to forbid new ones to be dis 
played.” And = “faint-hearted” 
planning authorities are up- 
braided for missing opportunities 
to hit at poster advertising 

Planners are urged to make 
widest possible use of the Area 
of Special Control designation, 
with the aid of which “ordinary 
commercial advertising can be 
eompletely brought to an end 
and even advertisements on busi 
ness premises are subject to 
greater restrictions,” 

The outdoor industry will 
surely prepare now to fight this 
arrogant attitude which threatens 
its very existence. 

The economy of this country 
depends upon its ability to sell 


item ! For 


at home and abroad ; and ability 
to sell depends upon ability to 
advertise 

The “truly rural” outlook is 
all very well—but what is needed 
is a Council for the Preservation 
of England from the Anti 
Commercial Cranks 


ODD ADS 


TIVHERE are many 
of advertising 

For instance, there is the beard 
that became a sensation over- 
night in the US, where it was 
gallantly worn by Commander 
Edward Whitehead-——“the man 
from Schweppes.” 

The beard that made a British 
tonic water famous in the dollar 
area was in Canada recently. And 
it was news there, too, with 
fabulous stories of its insurance 
for “well over 10,000 dollars.” 

The beard is now protected 
against riot or civil commotion, 
but not for damage incurred by 
“war, acts of God or a state of 
exuberance.” 

From the beard that graces ads 
in America to the Battle of Bos 
worth is a far cry. But all gim 
micks have something in com 
mon 

“Regional 


odd ways 


Recipes. No. 10,” 
circulated by The Spry Cookery 
Centre, recommends: “Bosworth 
Jumbles: This recipe was said 
to have been dropped on the 
battlefield of Bosworth on Aug 
22, 1485, by Richard III's cook, 
and picked up by a member of 


Henry VII's victorious army 
3 ozs. Spry, 8 oz. sugar, | small 
ege, 4 oz. plain flour.’ 


Does that sell Spry ? 


TO-MORROWS TOPICS 


@A big American self-service or- 
ganisation is planning extensive 
operations in Britain. 

@ Brewers are planning more ex 
tensive use of advertising gim- 
micks and 3-D display pieces 
al the point of sale 

@Due on the market soon: 
Salad cream and similar foods 
packed in aerosal containers 
resembling the new shaving 
cream tins. 

@ New methods of presentation 
are being developed by the 
screen advertising industry to 
meet the autumn challenge of 
commercial television 

© Attempts will be made next 
spring to interest the Govern- 
ment in commercial radio once 
commercial TV is successfully 
established. 


STANDS FIRST AND 
FOREMOST IN LONDON 


AND PROVINCES PROPRIETORS 


BORO 


ODHAMS PRESS LTD 


112 HIGH HOLBORN W.C.1. G 


PRINCIPAL BRANCHES 


MANCHESTER 


BIRMINGHAM 


LEEDS WAT 


@ At its next meeting, the Club 
Development Committee will 
be urged to make strong repre 
sentations to the Advertising 
Association at an early stage 
for a full clubs’ session at the 
next AA Conference 


If union claims in the autumn 
lead to increased print bills, 
many publishers will consider 
selling price increases before 
raising advertisement rates to 
find extra revenue. 


@ it is not anticipated that the 
new Government will be any 
more considerate of the prob 
lems of the outdoor advertising 
industry. In fact, local plan 
ners may be given more 
powers 


ROUND TABLE 


FOR ENTERPRISE 
ORIGINALITY AND 
EFFICIENT SERVICE 


.. McLELLAN - DIRECTOR 
FORD SOUTH COAST 
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HEREVER there is an 
industrial community of 
any size there is a problem of 
internal communications. A 
young man straight from 
school starts his first job; an 
old hand joins the organisa- 
tion. Whoever the new addi 
tions might be, their work will 
mean to them not only the 
wage packet at the end of the 
week but the conditions, in 
which they pass more time than 
they do in their own homes 
In large organisations especi- 
ally, personal contact between 
employer and employee is often 
remote, Ignore internal relations 
or deal with the problem super- 
ficially and you invite discontent 
and rumour-mongering and all 
the bye-products of these symp 
toms which can have a telling 
effect on the morale of everyone 
The channels of internal com 
munications are many I here 
are the works committee, notice 
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How to produce a 


that will lift 


By GEOFFREY 


PERRY, 


managing director, Perry Press Productions Lid. 


boards discussion groups and 
suggestion boxes; there are train 
ing and apprentice courses. They 
all have their place in the general 
scheme 


So have internal publica- 
tions, house magazines whose 
influence, properly handled, 
can scarcely be over-rated. 


Ihe house journal successfully 
copes with the many related 
problems. Take the works com 
mittee. An article on its func 
tions, its members and its proce- 
dure could easily disperse sus- 
picion that it is not doing all that 
it might. An account following 
through one item of its agenda, 
showing how it was dealt with 
from start to finish, in most cases 
will make readers feel that the 
specific problem discussed was 
given a fair hearing, that the final 
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result was carefully considered 
In the same way, there is un 
doubtedly a very good reason for 
orders and instructions given by 
the management. Explain them 
in detail in an article in the com 
pany’s house journal, perhaps 
give the background of events 
that led up to them, and show 
that unpopular measures are 
often a question of necessity and 
not choice, and the chances are 
that most employees will at least 
fecl that they have been taken 
into their directors’ confidence. 


Qualities looked for 


What should be the qualifica 
tions of a house organ editor? 
lo start with, he must be able to 
write, and this at first sight pre- 
supposes a trained and qualified 
man. There are now in the ever 
growing field of industrial pub- 
lications many trained journalists 
whose interests in _ industrial 
affairs and human relations have 
brought them into this work. 

Many firms, on account of 
their relatively small size, may 
not, however, wish to incur the 
considerable expense of recruiting 
an outside journalist In other 
organisations it may be argued 
that the internal problems and 
local knowledge required are such 
that it would take an outsider 
some time to pick up the threads, 
and that, therefore, a present em- 
ployee is preferable 


Spare time writers 


It is true that in many organisa- 
tions there can be found a 
“natural.” He is the man who 
often writes in his spare time and 
whose personality may suit the 
often difficult task of editing the 
company magazine 


There is, however, one point 
on which management must be 
very clear: the success of 
failure of the new publication 
is very closely tied to the per- 
sonality of the editor. Inevit- 
ably, he impresses a good deal 
of his own personality upon the 
publication: his good judg- 
ment, his interpretation and his 
imagination in finding the news 
and features, and presenting 
them attractively can make-—or 
break—the venture. 


There is a third alternative 
Through the demand created by 
industry a number of outside 
firms now specialise in the writ 
ing, styling, editing, layout and 


, 1955 


Junt 


house magazine 


production 


production of house 
These companics employ jour 
nalists who know industry and 
commerce and their problems, 
and who, given the free run of 
the company that employs them 
will search out the news and 
interest articles and do the entire 
production work connected with 
the magazine 


magazines 


Whichever of these three alter 
natives is adopted, management 
must realise that to give the 
editor's job to an existing membe: 
of the firm whose present occupa 
tion is a busy one is inviting 
failure 

Assuming that a suitable editor 
or editorial service has been ap 
pointed, certain basic decisions 
have to be taken before the first 
number sees the light of day 
Style, size of the publication, 
number of pages and frequency 
of appearance must be agreed 
upon 

Style depends on the contents 
of the magazine and on how 
often it will appear It is no 
good producing a “glossy” style 
if the purpose of the magazine is 
to be newsy and contain many 
little items of personal news. 


Format and style 


The actual size or format ot 
the magazine has a great bearing 
on the style, but for economy in 
production, readability and eas 
of distribution, those sizes cul 
ting out of standard “printings 
are the most popular. Demy &v: 
(8; in. by 5Sé# in.), Demy 4to 
(114 in. by 8} in.), Crown 4to 
(10 in. by 74 in.}—all have main 
tained their popularity throug! 
the years, while newspaper for 
mats range from 17 in. by 12 tn 
to Il in. by 84 in 

Now, how many pages? House 
magazines range from eight pages 
upwards in the case of magazines 
from four upwards in the case of 
newspapers; but it would be 
wisest not to start with a larg« 
bulky publication. Far better to 
start with a number of pages that 
can definitely be filled, and then 
let the magazine develop natu 
ally—as it will do if it is run well 
and proves popular 


Employee magazines, especially 
those that are given away free 
may at first be regarded with a 
certain amount of reserve by em 
ployees It is most important 
therefore, to produce a publica 
tion that inspires confidence and 
which, quite apart from its con 
tents will, by reason of its ap 
pearance, be read 

Hence the importance of a 

@ Continued on page 518 
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Te FINEST SITES in every important town of England and Wales are 
National Solus Sites. They stand alone, catching the public eye wherever 
there are people and prosperity, wherever there are shops and potential sales. 

Aim your advertising where it will make its mark—right at the point of 
sale. Use National Solus Sites. ‘That way you select your area, select 


your market, select your sales. 


NATIONAL SOLUS SITES LIMITED 
56/60 STRAND, LONDON, W.C.2. Telephone: TRAfalgar 1922-3-4 
Directors: T. A. ALLAM (Managing Director S. E. CARTER P. W. FELTON ¥. H. LAWSON 


Members of the Solus Outdoor Advertinung Association Ltd 
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creative 
sales 
promotion 


The Astral Arts Group offers a complete 
service for the design and production of 
Publications, Brochures, Direct Mail, 

Point-of Sale, Dealer Displays and Exhibitions. 


Planning and creative development 
P* Layouts, design, typography and copy writing 
x : Finished artwork (Over fifty leading artists) 
Block service and printing by any process 
ae Photography (Monochrome and colour) 

Mes. Day and night copy neg. and photostat service 
Silkscreen printing 
Perspex and metalwork 
Plaster models 
Display and Exhivition construction 


Astral 
| Arts Group 
: Limited 


171 New Bond Street London wi 
Telephone : Grosvenor 8711 - (ten lines) 


ASSOCIATE COMPANIES MERCURY DISPLAYS LTO 
APS (PLASTER MODELS) ANVIL PRESS LTO 
ATLAS PHOTOGRAPHY LTO (HIGHT EXT GRO E717) 


* * * + 


S18 


June 2, 1955 


HOUSE MAGAZINES continued 


good cover. Publishers of 
magazines sold on bookstalls 
to the general public appreciate 
the importance of this, and 
many a publication is sold on 
the drawing-power of its 
cover. The cover often helps 
to make the magazine. 


An important question that 
arises is “Shall we take in paid 
advertisements to offset some of 
the expenses?” 

Some house journals make ex 
cellent advertising media The 
works or depot of the firm may 
be of considerable loca! import- 
ance, and traders may like to ad 
vertise their goods or services to 
the employees. Such advertisers 
derive great benefit from their 
advertisements, especially as they 


| know to whom they are appeal- 


ing and the number of people 
who will read their advertise- 
ments. 


Bad for prestige 


Once decided upon, the fre- 
quency of publication should be 
rigidly adhered to. Nothing is 
worse for the prestige and good- 
will of a publication than its non 
appearance when everyone ex- 
pects it. Monthlies lead in popu- 
larity, followed by quarterly and 
bi-monthly publications. Week- 
lies are naturally very rare be- 
cause they require a considerable 
staff and prove costly. 


The choice of paper should not 
prove unduly difficult. Where 
many illustrations are used, some 
sort of coated paper is essential, 
art being the best of these, 
although costs can be reduced by 
the use of imitation art or even 
super-calendered papers. News- 
papers, however, will only look 
right on a paper resembling 
newsprint 


What is all this going to cost ? 
The best way to find out is to 
submit a dummy to a number of 
printers versed in this kind of 
work. Their quotations will give 
an idea Economies can, of 
course, be made in a number of 
different ways; by cutting out 
the use of additional colour. 
reducing the number of pages. 
printing on a lighter weight or 
not such good quality paper, 
doing away with a separate cover 
and having one that is of the 
same substance as the rest of the 
magazine and can, therefore, be 
printed at the same time, etc. 

Having agreed on the technica! 
data work on the first issue can 
begin. 


Acquire a recipe 


Every newspaper, magazine or 
periodical, apart from having an 
editorial policy has an editorial 
recipe. Having established, be 
fore the first number is produced 
what the publication sets out to 
achieve, those responsible must 
consider how to get the desired 
results. In this instance, we are 
mainly concerned with the 
internal publication whose aim it 
is to bring closer together mem- 


bers of the same organisation. 
and to promote goodwill among 
all those who work for the same 
company 

Personal news and interest 
items, therefore, will rank high 
in Our contents, but only if the 
magazine appears sufficiently fre 
quently to make these topical 
Social activities and sports, like 
wise, will be of considerable 
interest to readers and will, in 
many cases, create sufficient 
interest for employees to take a 
greater active part. The success 
of many bookstal! publications is 
due to the recognition that news 
about people is always welcome 
This can take various forms. We 
can tell the life story of a man 
or we can talk about his job. We 
can show how one member of 
the community spends his leisure 
time or give an account of 
another man’s successful career 
The accent, then, must always be 
on people. 

Wherever possible, items should 
be illustrated and, in fact, most 
employees are inordinately proud 
to see their names and photo 
graphs in print 

What about other interest 
material which forms the contents 
of the magazine? The work, pro 
gress and achievements of the 
company? These, too, of course, 
must Occupy a prominent place, 
but they should always be written 
in a way that can readily be ap- 
preciated by every reader, and 
there must never be the slightest 
suspicion in his mind that he is 
being preached at or talked down 
to. 

What about distribution? 


Using the post 

In many cases, magazines are 
handed out on pay-day through 
heads of departments or foremen, 
and in the case of monthly maga 
zines, therefore, the publication 
date is frequently the first or 
second Friday of the month. 

But wise managements 
realise that the value of the 
publication lies not only in 
arousing the interest of the em- 
ployee to whom it is given but 
also that of his wife and 
family. If they can be made to 
take an interest in the organi- 
sation, much will have been 
achieved. Some companies, 
therefore, post the magazine to 
the home address of each em- 
ployee, thus ensuring that the 
publication will be read and 
enjoyed at home. 

Suppliers or business friends 
who are sufficiently close to the 
organisation to be interested in 
its people and activities, should 
be placed on the circulation lis! 
also ; and this applies equally to 
retired employees. 

As with all new ventures, the 
publication must be regarded 
from a long term point of view 
It will certainly not do its job 
until it has been accepted as an 
integral part of the life of the 
community that it serves. 
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SERVICE 
. 4 4 oy e @ No this graph does not represent cir- 


culation. It shows the service received during the past year by readers of Industrial Equipment 
News. 

Requests for information about new equipment mentioned in articles and advertise- 
ments or for assistance with technical problems totalled 1594 during March. In the same 
month the circulation of IEN stood at 15,500. Thus one enquiry for every ten readers passed 
through our Reader Service Department. 

It is this close understanding between the journal and its readers which makes TEN such a 
powerful selling mediura. 
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creative 
sales 
promotion 


The Astral Arts Group offers a complete 
service for the design and production of 
Publications, Brochures, Direct Mail, 

Point-of Sale, Dealer Displays and Exhibitions. 


Planning and creative development 
Layouts, design, typography and copy writing 
Finished artwork (Over fifty leading artists) 
Block service and printing by any process 
Photography (Monochrome and colour) 
Bay and night copy neg. and photostat service 
Silkscreen printing 

Py Plaster models 
Display and Exhibition construction 


Arts Group 
Limited 


7 171 New Bond Street London wi 
Telephone : Grosvenor 8711 - (ten lines) 


ASSOCIATE COMPANIES MERCURY DISPLAYS LTD 
APS (PLASTER MODELS) ANVIL PRESS LTO 
ATLAS PHOTOGRAPHY LTO (HIGHT EXT GRO 6717) 
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HOUSE MAGAZINES —continued 


good cover. Publishers of 
magazines sold on bookstalls 
to the general public appreciate 
the importance of this, and 
many a publication is sold on 
the drawing-power of its 
cover, The cover often helps 
to make the magazine. 


An important question that 
arises is “Shall we take in paid 
advertisements to offset some of 
the expenses?” 

Some house journals make ex 
cellent advertising media The 
works or depot of the firm may 
be of considerable local import- 
ance, and traders may like to ad 
vertise their goods or services to 
the employees. Such advertisers 
derive great benefit from their 
advertisements, especially as they 
know to whom they are appeal- 
ing and the number of people 
who will read their advertise- 
ments. 


Bad for prestige 


Once decided upon, the fre 
quency of publication should be 
rigidly adhered to. Nothing is 
worse for the prestige and good 
will of a publication than its non 
appearance when everyone ex- 
pects it. Monthlies lead in popu- 
larity, followed by quarterly and 
bi-monthly publications. Week 
lies are naturally very rare be- 
cause they require a considerable 
staff and prove costly. 


The choice of paper should not 
prove unduly difficult. Where 
many illustrations are used, some 
sort of coated paper is essential, 
art being the best of these, 
although costs can be reduced by 
the use of imitation art or even 
super-calendered papers. News- 
papers, however, will only look 
right on a paper resembling 
newsprint 


What is all this going to cost ? 
The best way to find out is to 
submit a dummy to a number of 
printers versed in this kind of 
work. Their quotations will give 
an idea Economies can, of 
course, be made in a number of 
different ways; by cutting out 
the use of additional colour 
reducing the number of pages. 
printing on a lighter weight or 


|} not such good quality paper, 


doing away with a separate cover 
and having one that is of the 
same substance as the rest of the 
magazine and can, therefore, be 
printed at the same time, etc. 


Having agreed on the technica! 
data work on the first issue can 
begin 


Acquire a recipe 


Every newspaper, magazine or 
periodical, apart from having an 
editorial policy has an editorial! 
recipe. Having established, be 
fore the first number is produced 
what the publication sets out to 
achieve, those responsible must 
consider how to get the desired 
results. In this instance, we are 
mainly concerned with the 
internal publication whose aim it 
is to bring closer together mem- 


bers of the same organisation. 
and to promote goodwill among 
all those who work for the same 
company. 

Personal news and interest 
items, therefore, will rank high 
in our contents, but only if the 
magazine appears sufficiently fre- 
quently to make these topical 
Social activities and sports, like 
wise, will be of considerable 
interest to readers and will, in 
many cases, create sufficient 
interest for employees to take a 
greater active part. The success 
ot many bookstal! publications is 
due to the recognition that news 
about people is always welcome 
This can take various forms. We 
can tell the life story of a man 
or we can talk about his job. We 
can show how one member of 
the community spends his leisure 
time or give an account of 
another man's successful career 
The accent, then, must always be 
on people. 

Wherever possible, items should 
be illustrated and, in fact, most 
employees are inordinately proud 
to see their names and photo- 
graphs in print 

What about other interest 
material which forms the contents 
of the magazine? The work, pro- 
gress and achievements of the 
company? These, too, of course, 
must occupy a prominent place, 
but they should always be written 
in a way that can readily be ap- 
preciated by every reader, and 
there must never be the slightest 
suspicion in his mind that he is 
being preached at or talked down 
fo. 

What about distribution? 


Using the post 

In many cases, magazines are 
handed out on pay-day through 
heads of departments or foremen, 
and in the case of monthly maga 
zines, therefore, the publication 
date is frequently the first or 
second Friday of the month. 

But wise managements 
realise that the value of the 
publication lies not only in 
arousing the interest of the em- 
ployee to whom it is given but 
also that of his wife and 
family. If they can be made to 
take an interest in the organi- 
sation, much will have been 
achieved. Some companies, 
therefore, post the magazine to 
the home address of each em- 
ployee, thus ensuring that the 
publication will be read and 
enjoyed at home. 

Suppliers or business friends 
who are sufficiently close to the 
organisation to be interested in 
its people and activities, should 
be placed on the circulation list 
also ; and this applies equally to 
retired employees. 

As with all new ventures, the 
publication must be regarded 
from a long term point of view 
It will certainly not do its job 
until it has been accepted as an 
integral part of the life of the 
community that it serves. 
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culation. It shows the service received during the past year by readers of Industrial Equipment 
News. 

Requests for information about new equipment mentioned in articles and advertise- 
ments or for assistance with technical problems totalled 1594 during March. In the same 
month the circulation of IEN stood at 15,500. Thus one enquiry for every ten readers passed 
through our Reader Service Department. 

It is this close understanding between the journal and its readers which makes TIEN such a 
powerful selling medium. 
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Advertising Case History—72 


How a new nylon brand 


Was 


| AUNCHING a brand 
4 name which is famous 
overseas but virtually un 
known here calls for a special 
technique, and an example of 
how effectively this can be 
done 1s shown by the Berkshire 
fully fashioned nylon stocking 
campaign over the past two 
years 


When in 1952 Berkshire Koit 
ting Mills, of Reading, Pennsyl 
vania, United States (the largest 
manufacturer of nylon stocking 
in the world), acquired the con 
trolling interest in a stocking mill 
ut Newtownards, Northern Ire 
land, which then became Berk 
shire Knitting (Uister) Ltd., it was 
considered premature to start 
idvertising. Production of fully 
fashioned nylon stockings at that 
stage, the company felt, would 
be insufficient to meet the result 
ing demands 


By the end of the year, how 
ever, the directors of Berkshire 
decided that the position did 
justify the first step in a carefully 
planned long term advertising 
campaign, and gave the go ahead 


a vou co around are 


> 


The stowkinus vou 


like! 


established 


mnal to their iments Legget 
Nicholson & Partners Lid 
their instructions were clear 
and concise: the first task was 
to get the name of Berkshire 
over to the public—just that. 
[here was only one stipulation 
probably the first of its kind from 
i stocking manufacturer forget 
sex appeal and the usual accent 
on legs angle. Concentrate on 
the name, and don't try to pro- 
1¢ actual sale of stockings. 
dingly, during 1 
Nicholson placed a series 
nivertisements in Vow 
Razaar and Sketch, dk 
to draw attention to th 


Berk shire Lay-outs for 
these marked an entire! new 
approach in) stocking advert 
ing A series of geometric treat 
ments provided — the necessa 
shock tactic compelling reac 
to stop and look as they turned 
over the pages of their gk 


Magazine 
It was a complete contrast t 


the usual ultra feminine 
glamorous approach 

Conc ol the advertisement 
which appeared in 1953 leatured 
in black and white thre " 


titted ones 


Action ~P hoto 
tor bee graphs of women 
walking were cut 
in order to show a 
normal amount of 
stockine and then 
used to break “upa 
few simple but 
eflective words of 
copy Re low was 
placed a_ colour 
hlock o iwo vi 


pressive eves 


One of tne high 
fashion style adver 
tisement which 
were introduced by 
the Berkshire 


organisation last 


autumn This was 
a black and white 
picture 


achon photographs of women 


walking, the prints ‘cut so that 
they merely showed the normal 
imounmt Of stocking visible be 
tween shoe and skirt These 
were used to break up the ver\ 
mple cop The stockines you 


most envy as you go around 
are likely to be 
Underneath this was a colou 
ock Of two expressive eyes, and 
then Berkshire nylons I he 
letter “B™ was made to stand out 
clearly in white on an oblong 


base in shocking pink. Stripped 
below, the words Made for vou 
in Britain by America’s vreatest 
manufacturer of nylon tock 
nes 
Action leg photos 

Other advertisements in this 
cries included one showing a 
olour shot of womans mouth 


eneath a trio ot black and white 
rT n leg photos which divided 


the words The stockines you 
lear talked about as you eo 
around are likely to be... .” Or, 
igain in colour, the eyes of two 
women n profile facing one 
another, and another vers« in 
black and white of small pic 
tures Of women’s legs When 


women see eye to eye on stock 
ines their choice is likely to be 
And yet another For women 
vho consider their stocking 
Hours to be as important as 
with one action 
shot of legs and an eye, both in 
lack ind white flanked by 
our swatches of dress materials 


their clothes 


ind a piece of shoe leather seen 
through sheer stocking fabric 
Against this were the words 
‘You'll find the Berkshire shade 
card ai all the best stockin 
ounters Use it to match your 
new outfit with the loveliest 
tocking colours in the world 

In 1954 the campaign switched 
to another course 

This time the accent was on the 
ict that Berkshire make beaut 
il, high quality stockings I he 


) 
verkshire 


net was spread wider, taking in 
other women s magazines 
Queen, Vanity lair, Woman & 
Beauty Woman's Journal ind 
Womans Own 

Then, last autumn, a dramati 
eye-catching colour advertisement 
in tones of Flue muted with black 
ippeared in Vogue, Queen and 
Woman's Journal This was 
specifically designed to link with 
Blue Sapphire” colour 
promotion for that season 

Slanting across the page was a 
woman's leg in a warm, flesh 
tinted nylon stocking wearing a 
delicate sandal composed merel 


@ Continued on page 522 
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no more suspende 


Berkshin 


ston h 


This plastic counter unit is being 
used to show the new construc 
tion of a Berkshire stocking top 
Throughout this year the com 
pany's advertising will stress thi 
new feature along with another 
relating to the toe section 
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The Mam-with-the-Gongse 


is a Syrm bol... 


. of every aim and every achievement of the J. Arthur Rank Organisation. It means that 
we welcome the opportunity which exists in Britain to adventure into commerce — with a 
target whose attainment must be good for the country and good for all whose interests or 


whose work is with the Organisation 
The man-with-the-gong symbolises our plans to offer the finest in The J. Arthur Ranh Organisation £14. includes; 


creen entertainment; to promote British pictures to match the best Some 550 Odeon and Gaumont cinemas 


that other countries have to offer; to give to millions of people oversea Pinewood — proes 
ramme off Sritish feature 
the opportunity to see our films and so learn something of British 

Cenham Laboratories f 


ma eeh 


living, British thought, British character and British good 


To accomplish this two-fold purpose we have built up a British film General Film Dis. ributors th an unrwalled 
1 © domestic exiutiters and th to ¢ - 
enterprise which produces, distributes and exhibits a major programme ervice to domestic exhibit and thu epee 
of first feature films every year: a film enterprise which operates world 
| i J. Arthur Rank Overseas Film Distributors 
wide, helping to draw the free nations nearer to Britain and strengthen taking British films to the cinemagoers of the world 
ing the ties between Britain and the Commonwealth J. Arthur Rank Screen Services over veen 
dvertnonge, documentary films, teleruon advertiuing 
Ihe man-with-the-gong is a symbol of our determination to keep . cst ‘ 
ind teletinon programme 
Gaumont -British and Universal Newsreels 
ald 


We are proud to have been pioneers in many fields of production inging Up-lo-ine-minule screen reports On Current 
events to filmgoers at home and abroad 


abreast of the time both in thought and in technical developments 


distribution, exhibition and the manufacture of components (from 
British Optical & Precision Engineers manu 


facturing a he range of cinematograph equipment 
to serve the needs of the British Film Industry ind allied product 


cinema seats to electronic equipment for cinema television) designed 


The man-with-the-gong is a guarantee of first-class entertainment Cinema - Television producmg television equip 


” f entific and industrial electron equipment 
He represents progress in the British Film Industry wall extrac 
He symbolises our confidence in the present and our —_ gygh Radio guahing the renowned Busi 


faith in the future and tele , 


THE J. ARTHUR RANK ORGANISATION LIMITED 
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ADVERTISER'S WEEKLY 


Fashion Photography 
Advertising, Illustrative 


Sull Life, Architectural 
Industrial, Technical 
Stereo Colour Slides 
Portraits, Children 


Colour Photography 
Carbro Prints 

Dye Transfer Prints 
Display, Murals 
Catalogues, Show Cards 
Film Strips, Copying 


A complete art and retouching service 
including hand colouring 


OPERATORS SENT ANYWHERE 
DAY OR NIGHT 
Representative will gladly call with specimens 


RUSH WORK 
OUR 
SPECIALITY 


= 


Photographers : John Antill, Walter Michels, Lee Israel, 
Ronald Kelty, Bdward Butler 
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STOCKINGS CASE HISTORY—continuea 


diamanté, non- 
chalantly stepping on the long 
stem of a deep red rose. The 
only words-—“sheer, sheer Berx- 
SHIRE stockings,” with the foot- 
note which now appears on all 
the advertisements, “Made for 
you in Northern Ireland by 
America’s largest manufacturer of 
nylon stockings.” 

Another variation of this ap- 
peared in black and white in 
several women's magazines—this 
time with the woman seated with 
legs crossed and one hand seen 
holding a rose, the photograph 
cut so that only part of her skirt 
appeared in the picture 

Changing the campaign 

Having established the name 
and the fact that Berkshire make 
lovely stockings, the campaign 
was due to change again 

Berkshire had an ace up their 
sleeve——they were introducing 
special protective non-run con- 
struction detail designed to give 
longer life expectancy to nylons 

non-run Nylace (mesh) rings 
on tops and toes of all fully 
fashioned stockings in the Berk- 
shire range. 

Again, the company decided 
not to break the news until they 


of strips of 


| were confident they could back 


| their advertisements with  suffi- 
cient supplies. This important 
phase of the proceedings was 


therefore delayed until early this 
year. Stockings of this type had 
been thoroughly § tested and 
marketed most successfully by the 
parent company in the US, so the 
waiting period was tantalising, to 
say the least. 

The latest development also 
emphasises that apart from hav 
ing quality and eye-appeal, stock 
ings produced by Berkshire are 
now reinforced to withstand 
stresses and strains in wear, and 
throughout this year advertise 
ments will be based on variations 
of this theme 

This year’s campaign 
with a well-placed 


opened 
arrow from 


Cupid's bow, planting the news 
firmly in black and white on pages 


The new loose-leaf Berkshire 

colour guide which takes up but 

a small amount of space on the 
counter 


berkshire 


This is the advertisement that 
gave information about the 
Nylace tops and toes 


in February issues of the trade 
papers -Knitwear and Stockings, 
and the Drapers’ Record 

The copy proclaimed 

“Greatest news since nylons! 

Berkshire bring you the new 

feature stocking that is the 

sensation of America From 
now on Berkshire stockings will 
have Nylace tops and toes. Th: 

Nylace top is proof against all 

suspender Fa sat and the toe 

has a sheer ring of run-proof 
beauty to end toe runs for ever 

They'll love Berkshire with 

Nylace—stock up with Berk 

shire—Now.” 

A PS attached to the arrow 
said: “Supporting you will be a 
national advertising campaign 
with a half-page in the Daily 
Express, and large spaces in the 
Daily Mail, Sunday Express, 
Woman, and Woman's Own. Full 
colour pages are appearing in 
Vogue, Everywoman, Modern 
Woman and similar glamorous 
fashion magazines.” 


Special colour guide 


Appreciating it is difficult for 
a woman to choose a hosiery 
colour merely by glancing at a 
section of stocking visible through 
an individual package, Berkshire 
feature a special colour guide 
which they supply to stockists 
This is in the in of a loose 
leaf booklet made so that it will 
stand upright, occupying only a 
small section of counter space 


On cach leaf is a section of 
hosiery fabric, like a miniature 
stocking, into which a woman 


may slip her hand to see how 
the shade reacts to her flesh tone. 
Through this stocking panel she 
also sees swatches of dress and 
coat materials, together with a 
cut-out of a shoe in leather. In 
this way it is easy to key stock 
ing shades with fashion colours 

Another way of drawing atten 
tion to the non-run Nylace con- 
struction detail is a small plastic 
counter unit showing a stocking 
top pierced by an arrow. 
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Britain’s 
largest 
selling 
fashion 
magazine 


ADVERTISER'S WEEKLY 


Vanily Fair 
220,000 


copies a month 


rosvenor Gardens, London, $.W.! SL Oane 457! 
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Top Exeeutives Press Survey 


ADVERTISER'S WEFKLY 


These journals get at the 


really big spenders 


The ever-growing complexity of modern business and industry has given 
rise to the development of a press that keeps the executive up-to-date with 


all the aspects of his work-a-day affairs. 
nature of things, in the top income categories. 


and they spend well. 


By a Special Correspondent 


Novus RIAL management 

is becoming increasingly 
intricate To-day, the man 
who controls a business, no 
matter what type it may be, 
must have at his finger-tips 
many facts and figures which 
only indirectly affect his busi- 
ness. 

In bygone days a manufacturer 
worried little about marketing, 
about work study, the production 
flow, or the provision of employee 
incentive schemes. So long as a 
good quality article was made, the 
manufacturer paid little attention 
to the problems of selling 

To-day, all is changed 

With the rise of industrial pro- 
duction business management 
must always be acutely aware of. 
and spend much time in studying, 
every step of the manufacturing 
process and every step in the dis- 
tribution and selling of the 
finished article 


Intensified competition 


Not only has competition be 
tween manufacturer and manu- 
facturer in a particular industry 
increased, but competition be 
tween country and country, for 
both home and overseas markets, 
has intensified. Enlightened man- 
agement to-day needs, then, to 
know all that can be known of 
his particular industry, and to be 
kept fully aware of every new and 
projected development which is, 
or may well be, taking place in 
the future 

Additionally, it must be aware 
of general trading conditions 
which may indirectly affect buss 
ness 

Industry in Great Britain to-day 
is facing ever changing conditions 
Atomic power is being developed 
and rapid advances made in the 
field of nuclear energy New 
industries are arising 

The automatic factory — 
already an accomplished fact in 
the United States of America— 
will be with us in a short time 

New uses for traditional 

materials are being formed, 

while new techniques and 


methods of production are coe- 

finually being evolved. 

These are a few of the many 
developments of which every 
industrialist needs to keep abreast. 
Of no less importance are the 
needs to be fully aware of market 
trends and conditions; of new 
regulations being framed io 
regard to the import and export 
of raw and finished products; of 
the possibility of developing new 
markets and the availability of 
finance and credit conditions for 
the raising of the capital neces 
sary to undertake new projects 
and to modernise and re-equip 
existing factories. 


Enlightened direction 


The over-all direction of a busi 
ness policy does not always allow 
for a detailed understanding of 
every technical aspect of that 
concern. But it does insist that 
the direction shall be an en 
lightened one The precise 
technical information a company 
requires is supplied by the expert 
technical and production men a 
company employs 

And these experts are served 
by a varied and indispensable 
range of trade and technical 
publications which discuss par- 
ticular industrial happenings 
and provide a never ceasing 
flow of vital information 
Individual business manage 

ments readily draw on this abun- 
dant source of knowledge. But 
over and above this it is neces 
sary for management to know 
what is taking place in the field 
of industry, finance and com 
merce, and to be able to build 
up a complete picture of the 
industrial world. Where can this 
be obtained, and at the same 
time be both authoritative, 
factual and casily reported ? 

It is at this stage that the 
“Top Executives Press” plays 
such a tremendous part ip 
bringing to the men and women 
responsible for the running of 
industry, a full and accurate 
service of news and conditions 
which provides them with the 
ewential background informa. 


Readers of this press are, by the 
They read carefully .. . 


tion so necessary to the making 
of correct decisions. 

Editors of these specialised 
journals realise the importance to 
“Top management” of having at 
their fingertips, full and accurate 
information regarding the 
national economy, because, if 
industrialists do not know what 
18 going on they are contributing, 
however unwittingly, to a 
national lack in efficiency. 

It is generally realised that for 
the British economy to become 
even stronger, overseas competi 
tion withstood, and the standard 
of living raised even higher, the 
rate of all industrial production 
must expand at a markedly 
greater rate than the present 
national average. The solution to 
the problem is complex and needs 
the continued study of many re 
lated but highly important, 
aspects of manufacturing die 
tribution and management 

The “Top Executives Press” 
helps indispensably to this end 


Variety and scope 


To summarise, the variety and 
scope of the articles and news to 
be found in such journals can be 
broadly analysed under five head 
ings Some of the journals 
devote editorial space to each 
aspect, while others confine them 
selves to one or more 


Finance : 


Under this heading 
found discussion on all matters 
concerning capital, The rate of 
capital investment, the study of 
the mon market stock 
exchange activities and such 
related matters as the best means 
of promoting industrial 
investment 


can be 


Development in industrial 
plant: 

Here it is possible to group 
together the development of new 
inventions; the availability of 
raw materials and the use of new 
and improved materials, c¢.g., 
metals, alloys, synthetics and 
plastics. The development of 
new power units and the harnes 


Journals dealing with administra 

tive problems and office organisa 

tion form an important part of 
the Top Executive Press 


sing of atomic energy together 
with the increasing importance, 
both for measurement and con 
trol, of scientific instruments in 
manufacturing processes 


Markets : 


A study of demand in home 
and export markets in considera 
tion of the changing world popu 
lation, the re-distribution of 
incomes and the demand for 
higher living standards 7 
study i necessary of 
import and export legislation, to 
gether with a continuous research 
of individual market require 
ments, packaging design, future 
sales service and methods of dis 
tribution, marketing and promo 
tion 
Personnel : 


Here can be grouped the new 
ideas which are available to help 
in modern factory organisation 
and) production flow, which 
directly affect the workers and 
make for greater efficiency. The 
study ot personnel training 
schemes and the provision for 
incentive and profit sharing 
schemes. The place of the trade 
unions to-day and the growth of 
joint consultation in industry 


Management : 


The research (and main lines 
of inquiry) being carried out by 
industry to-day. The methods of 
recruitment to higher manage 
ment I hve new management 
techniques and methods of control 
which are now available, eg 
radio, television, electronic com 
putors and the rapid development 
of streamlined office systems and 
machines 

These are but some, and the 
more obvious, subjects dealt with 
in the “Top Executive Press 
and enlightened management 
making full use of this specialised 


field 
A survey of journals in this 
fieid is given on pages 526-532. 
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ADVERTISER'S WEEKLY 


526 


All round the world, every 


month of the year, bankers 


and businessmen depend on 


BANK 


for expert analysis of econ- 


omic and financial trends. 


You can depend on_ the 
value of the advertising 


pages. 


9-11 POULTRY 
LONDON, E.C.2 


TEL: MON. 8833 


JuNE 2, 1955 


Top Executives Press 


Circulations are up for 


these ‘top level’ journals 


Increased sales are being enjoyed by the nation’s Top Executives Press. 

This media survey gives some of the relevant facts and figures about 

this upward trend which is making this vigorous section of the press 
of growing significance to advertisers. 


THERE is little concerning 

modern industry and com- 
merce that is not in a state of 
developing change. Little that is 
suitable to-day will be thought 
other than obsolete 10 years 
from now—and that includes 
mental attitudes as well as 
machinery. 


Executives in the sphere of 
management need to be informed 
about the degree and pace of 
these changes and, to this end. a 
considerable and highly special 
ised press has grown up. Anyone 
with anything to sell to the 
“executive market” cannot afford 
to neglect this section of the 
publishing world. They can rest 
assured that their announcements 
will not be neglected —because 
these journals are read with care 
and attention and by the “better 
off members of the community 
For example, during the past 
year the I/nvestors’ Chronicle 
carried out a readership survey 
which established that 

(a) 71 per cent of the readers 

in the area covered by the 
survey were company direc 
tors and executives in com 
merce, industry and finance 

(b) 81 per cent of readers have 

shares in many companies, 
34 per cent of them in from 
6 to 20 companies, 37 per 
cent in more than 20 

The prestige of the paper was 
indicated by the fact than 80 per 
cent of readers rely upon it as a 
guide to their investment deal 
ings. Its continuity of readership 
was proved by the information 
that 67 per cent of readers have 
taken the paper for six years and 
over 


Appreciable advance 


The ABC circulation figure of 
the Investors’ Chronicle tor the 
last six months of 1954 was 
22,938 For the previous halt 
year it was 19,506, a figure which 
in its turn showed an appreciable 
advance upon the last six months 
of 1953, when no ABC figures 
were available. At the present 
time the circulation shows a 
further marked advance, an 
average over the first three 
months of this year being 
approximately 25,000 

The publishers estimate that 
the readership per copy stands at 
an average of two to three. The 
average size of the paper is now 
running at 78 pages a week 
comparing with 70 pages last 
year and an average of 45 pages 
pre-war 

A new journal has come into 
the ficld of the Top Execu 


tives Press—Organisation and 
Methods, and the guaranteed cir 
culation figure for this quarterly 
has been given by the publishers 
as 5,000. A breakdown of this 
figure indicates that 2,500 will go 
to local authorities, regional hos 
pital boards, and hospital man 
agement committees ; 2,000 to in 
dustrial and commercial organi 
sations in this country, and 500 
to public corporations and 
nationalised industries. The field 
of concern for the journal will be 
the development of the utmost 
efficiency in industry, commerce 
and the public services and world- 
wide examples will be cited. 


Increasing each week 


The circulation of the Stock 
Exchange Gazette is at present 
in excess of 20,000 copies a week 
and, apart from the period of the 
newspaper strike when circula 
tion was “pegged” in order that 
no unfair advantage be taken of 
the absence of newspapers, is con- 
tinuing to increase each week. 
The average number of copies 
sold has increased in each of the 
past 18 months. This journal is 
read by company chairmen, 
directors, head executives, 
government officials, shareholders, 
issuing houses, and institutional 
investors 

Some 1,300 leading companies 
use the advertisement columns 
A considerable amount of pre» 
tige display advertising is carried 
Basically, national advertisers in 
the Stock Exchange Gazette want 
their announcements to reach 
executives who control large 
scale buying and the investors 
who form a big potential income 

One special advertising feature 
(announced in ADVERTISER'S 
Weexty on July 15 last) which 
the publishers believe to be 
unique in weekly financial 
journalism is that all reports of 
speeches by company chairmen 
are printed in the appropriate 
sections 

Thus, the speech of a bank 
chairman on the report of the 
proceedings of a bank meeting 
appears in the banking section, 
that of a mining company 
chairman in the mining section 
and so on for rubber and tea 
companies, industrial and com- 
mercial companies, trusts, pro- 
perty, insurance, etc. 

This is a most important de- 
parture from the normal practice 
of grouping company meeting 
reports in one section at the back 
of the paper and is of the greatest 
possible benefit to advertisers and 
at the same time of great service 


@ Continued on page 528 
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ADVERTISER'S WEEKLY 


ORGANISATION AND METHODS 


(5/- quarterly) 
The journal devoted to efficiency wm Industry 


Commerce and the Public Services and mailed under registered 


cover to 10.000 TOP EXECUTIVES. 


FOREWORDS TO THE SPRING ISSUE WERE CONTRIBUTED BY 


THE RT. HON. R. A. BUTLER, C.H., M.P., Chancellor of the Exchequer. 
SIR HARRY PILKINGTON, President of the Federation of British Industries 
SIR EWART SMITH, M.A., M./.Mech.E.. Md.Chem.E., Chairman of the 

British Productivity Council 


MR. F. C. HOOPER, Managing Director of Schweppes Limited. 


CIRCULATION: Copies are sent under registered cover to 10,000 top men 


in Industry, Commerce and the Public Services. 


Basic page rate £40 Os. Od 
No further copies are available of the Spring issue which is now oversold. 


Published by Organisation & Methods (O. & M.) Publishing Co. Ltd., 
3 & 4 Clement's Inn, London, W.C.2 


MUNICIPAL JOURNAL GROUP PUBLICATION 
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THE STATIST 


Established 1878 


An Independent Journal of Finance 
Trade and Industry 


Read, Studied and Filed 
by 


PEOPLE WHO KNOW 


and People who want to know 
By 


those in KEY POSITIONS in 
GOVERNMENT OFFICES, 
FINANCE, TRADE and INDUSTRY 
THROUGHOUT THE WORLD 


Its Factual Approach, Objective Appraisal and Independent 
Judgement have brought it a world-wide and influential 
readership and an outstanding position among 


Recognised, Realistic and Responsible 
Commentators on : 


FINANCE AND BANKING 
COMPANY ACCOUNTS 
INVESTMENT AFFAIRS 

STOCK MARKET TRENDS 
INDUSTRIAL ECONOMICS 
DOMESTIC AND EXTERNAL TRADE 
COMMODITY PRICE MOVEMENTS 


and all issues which confront Economic Statesmanship 


A Top-Ranking Journal 


for 
Top-Ranking Executives 
Weekly 1/-, or by Subscription 


Rate Cards and Specimen Copies from 


THE STATIST, 51 CANNON ST., LONDON, E.C.4. 


June 2, 1955 


Top Executives Press 


The intricate network of communications necessary for modern busi 


ness organisations has given 


rise to switchboards of amazing 
complexity—yet simple to work for those who know how 


Journals 


catering for to-day's executives take care to report new developments 
of this kind. 


to readers who, having read the 
editorial comment and opinion on 
the accounts, etc., are able, 
within the next page or two, to 
read the report of the chairman's 
speech or the proceedings at the 
annual mecting. 

The expanding circulation of 
the Stock Exchange Gazette is 
due to the many new features 
which have been introduced and 
to the widening of the character 
of the paper to cater for the 
many thousands of new investors 
who have appeared since the war. 
Great emphasis is placed on 
bright presentation, minimising 
the use of technical jargon, and 
easy reading 

The type area size of 10 by 
seven inches conforms to the 
ideal recommended by _ the 
Institute of Practitioners’ in 
Advertising and the Incorporated 
Society of British Advertisers. 


Expansion of size 


A further increase in circula 
tion during the past year has 
been achieved by Business, the 
“Journal of Management in 
Industry,” and the size has been 
expanded to around 160 pages an 
issue The monthly net sale of 
copies, as certified by ABC, is 
over 13,930, the great majority 
of these being direct to sub- 
scribers 

The latest readership survey 
revealed that 35 per cent of 
copies of Business go to chair 
men, partners and directors of 
industrial and commercial enter- 
prises in Britain and overseas, 
while a further 56 per cent go 
to top-level departmental heads. 

Thus 91 per cent of the copies 
of “Business” go every month to 
men who are first-class targets for 
advertising copy, as they make 
the important buying decisions. — 

The readership of Business is 
3.37 per copy The editorial 
policy of the journal is designed 
to appeal specially to the prac 


tical business man The vast 
majority of the articles are case 
histories, describing in some de 
tail the methods actually being 
used by business firms to raise 
output, improve quality of pro 
duct, control stores, plan future 
production, lay out their plant, 
handle orders and despatches, 
better working conditions and 
human relations, step up their 
sales, and so on. 


Case history series 


Recognising, however, that the 
experiences of business men vary 
so greatly, it is the policy of 
Business, wherever possible, to 
group case histories into series 
of articles dealing with a number 
of different aspects of a common 
problem, thus catering more 
thoroughly for a wide range of 
readers And particular atten 
tion is paid to the publishing of 
case histories of smaller firms 

A feature of the journal which 
is receiving increasingly wide 
recognition is “Prospect,” the 
economic supplement, which 
highlights trends in business 
conditions, both at home and 
overseas, and also presents a 
regular pattern of surveys of 
home market regions and over 
seas territories. By concentrating 
on the reporting of new industrial 
developments, “Prospect” pro 
vides a valuable guide to “what 
the other fellow is doing.” 


Read by the heads 


Any numerical estimate of the 
readership of The Times Review 
of Industry might be misleading 
because industrial organisations 
of serious dimensions frequently 
circulate it to all heads of depart 
ments while other individual 
copies may be read by no more 
than two or three persons. De 
signed primarily for the manag 
ing director or general manager 


@ Continued on page 530 
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7 out of 10 


Seven out of every ten of the readers* of the 


Investors’ Chronicle are directors or executives 


in industry, commerce or finance. Nice proposi- 


tion for advertisers at £80 a page (from July tst). 


INVESTORS’ CHRONICLE 


The only financial weekly with an A.B.C. figure (july-Dec., 1954. 22,938). 


*and more than 26,000 copies are now sold every week 
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ADVERTISER'S WEEKLY 


The Journal 


which reaches, 


and influences, 


Top Management 


is 


530 


THE JOURNAL OF 
MANAGEMENT IN 


INDUSTRY 


Business 


with 


13,932) 


the 


Independent Journal 


net 


monthly sales of which 


to 


go 


Executives 


A:B.C. certificate 


June-Dec. 


To p 


in British 
Industry and commerce 


the world over 


1954 


Business 


i180 FLEET STREET, LONDON EC4 


TELEPHONE 


CHAncery 8844 


JuNE 2, 1955 


Top Executives Press 


Important decisions are 


guided by these journals 


in industry and his departmental 
heads, The Review is also in 
tended for the banker, merchant, 
consultant, accountant and law 
yer with industrial affiliations, 
An analysis of the list of direct 
postal subscribers in the United 
Kingdom has yielded the pub- 
lishers the following percentage 
breakdown : 
industrialists and in- 
dustrial undertakings of 
all types P 
Government  depart- 
ments, nationalised in- 
dustries and nationalised 
public services, indus 
trial consultants, indus- 
trial assocmtions, cham- 
bers of commerce, civic 
authorities, libraries, 
members of professions, 
newspapers and periodi 
cals, clubs and hotels 
Financial houses 
(banks, insurance com- 
panies, building socie- 
ties, issuing houses, etc.) 
Universities and other 
seats of learning 
Industrial 
associations 
Embassies 
monwealth 
tives 
Unclassified, but pre- 
sumably individuals 
associated with or inter- 
ested in industry 12.32 
The advertisements are in keep 
ing with the editorial character 
of the paper and may be said to 
be representative of the best in 


68.61 


research 


and Com- 
representa- 


every field of industrial endea 
vour. There are no special 
advertisement features as such. 


Distinctive achievement 


The daily production of the 
Financial Times has gone on con 
tinuously for 66 years and there 
have been over 20,000 issues. The 
result is as distinctive as the 
familiar pink paper on which it is 


printed Alone among daily 
newspapers in concentrating 
upon the business side of life, 


this journal, in fact, does more 
than that: 
In treating business as the 
source and inspiration of its 
news it is constantly widening 
the range of its interests. Each 
day there are very miany 
columns of industrial news and 
distinctive, widely read indus- 
trial feature articles of topical 
interest on diverse and often 
unexpected subjects 
Parliamentary debates are 
closely studied for their impact 
on business, and foreign affairs 
for their effect on trade and com- 
merce. 

Full and accurate reports are 
given on market movements, 


security prices, company results, 
yields, indices, capital issues and 
only 


commodity prices. Not 


what is happening in commodi- 
ties, but also why it is happening, 
is sought out and explained. The 
result is something unique in 
British journalism. 

The circulation average figure 
for the July to December period 
last year was 71,712 A year 
before it had been 60,232. A 
steady and continuous growth is 
maintained. These 1954 July-to 
December figures reveal an in- 
crease of some 9.3 per cent over 
the first half of 1954, which in 
turn was some 8.9 per cent above 
the last six months of 1953. Each 
day's sale during 1955 continues 
to increase, and circulation is now 
considerably above the ABC 
figures for July-December last 


Influential readership 


The readership is some 24 
persons per copy. Essentially the 
journal is read by “Top manage 


ment,” and by that term the 
publishers mean the people 
beyond the company buyer, 


sometimes even beyond the 
general manager. This classifica 
tion includes top business execu 
tives, people who sit on boards, 


who make up executive com 
mittees. 
Founded originally in 1916 as 


British Industries, the FBI Review 
was reconstituted with the present 
title in April, 1950. The present 
editorial policy is to give to 
readers articles and information 
on such subjects as economics, 
finance and taxation; produc 
tivity; research; overseas mar 
kets, etc. The policy of the 
organisation is reflected from 
time to time in the leading article, 
and there is a certain amount of 
organisational matter at the end 
of the journal, but the latter is 
kept within relatively small limits 

The monthly circulation for 
the last six months of 1954 aver 
aged 8,350. For the first six 
months it stood at 8,150—and 
that was some 150 copies above 


the figure for the last half of 
1983 
The readership of the FB/ 


Review is very largely constituted 
by members of the Federation of 
British Industries Ihe pub- 
lishers are therefore aware that 
it consists of chairmen, directors, 
and other senior executives of a 
complete cross-section of British 
productive industry and repre 
sentative of a very high percen 
tage of the whole 


Contribution to effort 


The birth of Scope took place 
in war-time—-1942 “as the organ 
of British industry's contribution 
to the war effort." The aim of 
the journal is to present to the 
established—-and especially the 
younger—-members of manage 
ment, a conception of industry 

@ Continued on page 532 
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ls yours the odd company out? 


~ 6* kK * 


Some 1,300 Leading Companies 


use the advertisement columns of the 


STOCK EXCHANGE GAZETTE 


BECAUSE 


COMPANY CHAIRMEN know that their announcements and views on their 
particular industries will reach SHAREHOLDERS, HEAD EXECUTIVES, 
COMPANY DIRECTORS, GOVERNMENT OFFICIALS, in short the 

people to whom their messages are directed. 


ISSUING HOUSES recognise the wide national appeal of this week-end journal 
to the investing public from the BIG INSTITUTIONAL INVESTORS to 
the SMALL SHAREHOLDERS whose numbers have so rapidly increased 

in recent years. 


their announcements reach the 


NATIONAL ADVERTISERS know _ that 
EXECUTIVES who control large scale buying and the investors who form 
a big potential market. 


=: FF 2 @ 


Rate Cards and Specimen Copies from: 


STOCK EXCHANGE GAZETTE 


GRESHAM HOUSE, OLD BROAD STREET, LONDON 
LONDON WALL 4050 (10 LINES) 
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to get to the men 


So tough | at the top 


But the 
including 
where so much else is a 
* audience ’’-—the audience that 


So much is directed at directors. So much, alas, deflected 
FRI REVIEW iy So interwoven into the structure of Business 
the reader's -that for many it is a must 
might. We offer not space but an 
IS British productive industry 


@ Where it goes? What it costs’ Ask for the facts, L. Butcher, FBI REVIEW. 
Federation of British Industries, 21 Tothill Street. London, S.W.1. WH Itehall 6711, 


REMINDER To THE 
ADVERTISING GIFT TRADE 
Dre 


DWE 


Jotta-Blotta 
DESK BLOTTER AND DIARY 


FOR 


1956 


SEND FOR ILLUSTRATED 
PRICE LIST TO THE 
MANUFACTURERS: — 


HENRY ELWINLTD 
(DEPT. A2) 
PLUMPTRE STREET 


NOTTINGHAM 
A QUALITY PRODUCT WITH YOUR CUSTOMER'S NAME & ADDRESS INCLUDED AS REQUIRED 


(SIGNS & DISPLAYS) LTO 


Silk Sereen Colour Printers 


in Advertising 


66, WALDECK ROAD, CHISWICK W4 
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Top Executives Press 


A prosperous readership— 
and many per copy 


that will help them form their 
own ideas about their profession 

The editorial policy is built 
round the conviction that tech 
niques and methods in industry 
are changing with bewildering 
speed and that never have 
managements needed to think and 
act so swiftly ; the need is, there 
fore, for right information at the 
right time. For this reason Scope 
features articles of authority and 
extreme topicality written in such 
a manner that even those who 
run can read The journal 
circulates mainly among the 
directors and senior executives 
in commerce and industry and 
the readership per copy is high 
in the region of 10. 


Coming of age 


This year the Manager (a 
monthly) comes of age. Formed 
21 years ago as a monthly journal 
to support the development of 
management practice in this 
country, the original name was 
Industry. The change to the pre- 
sent title came in 1949 when it 
was bought up by Management 
Publications To-day, it is an 
independent but wholly owned 
subsidiary of the British Institute 
of Management. Also published 
is a quarterly, the British Man- 
agement Review. 

Despite its name, the 
Economist (founded in 1843) is 
far from being an abstruse trea- 
tise on economics, Week by 
week it provides a lively running 
commentary on the whole field 
of current affairs at home and 
abroad. Its policy can briefly be 
stated in the words of the present 
editor: 

“To hold opinions, to hold 
them strongly, and if need be, 
to express them strongly; but 
to have as few prejudices as 
possible and certainly no party 
prejudices.” 

The influence of the Economist 
in business, industrial and 
government circles has always 
been great; to-day it is greater 
than ever. 


Upward readership trend 


The 
during 


weckly sale 
half of last 


(ABC figure). 


average net 
the second 
year was 50,076 
For the same period a year 
before, the figure was 49,09] 
The readership has been esti 
mated at more than 10 people per 
copy 

Because 40 per cent of the total 
sale is by direct subscription it is 
fairly accurately, to 
assess the type of readership. It 
lies predominantly at the highest 
administrative and executive 
levels of industry, business and 
government. It follows that most 
of the paper's readers fall in the 
higher income groups. 


possible 


About 40 per cent of the total 
sale lies outside Great Britain 

There are no “advertisement 
features” as such in the Econo 
mist There are, however, cer 
tain annual supplements to which 
a limited amount of advertising ts 
admitted Similarly, there are 
occasional supplements that deal 
with either particular industries 
or territories. 

During the past year the 
Director abandoned its former 
style of front cover and greatly 
improved the appearance of the 
journal by changing to a com 
plete photograph version. Inside, 
the average size issue goes to 180 
pages of which about 46 per cent 
are editorial 

The circulation of this journal 
(which is the official publication 
of the Institute of Directors) for 
the last six months of last year 
was 12,750; for the six months 
previous to that it was 10,050. 
Present circulation has been 
reckoned at 14,800 


Essential for bankers 


Founded in 1926, the Banker, 
over the years, has evolved a 
presentation and a scope in its 
editorial coverage which has 
earned it the reputation of a 
unique publication. It is essen- 
tial to bankers—-not only because 
it gives day-to-day information 
about banking, but because it 
makes a_ special study of 
economic and financial trends 
affecting the economies of most 
countries. It is also the acknow- 
ledged authority on monetary 
matters and the use of monetary 
discipline as a stabilising factor 
in national and = international 
affairs. 

A year ago the Sratist 
brated its 75th anniversary 
a special 84 page number 
included 50 congratulatory 
sages from readers and 
wishers of distinction 
circulation of this 
journal is basically 
and it also contains a_ large 
element of library subscribers, 
particularly overseas, so that the 
per copy readership estimated at 
12 to 20, is very high, even for a 
journal which describes itself as 
“written by specialists for 
specialists.” 

Ihe readership is largely in the 
class of those who own or direct 
wealth and the Statist claims to 
have played an important part 
over the years in influencing the 
flow of investment funds into 
both industrial and other enter- 
prises at home and British under- 
takings overseas Without any 
lessening of its services to readers 
as to data on finance, there has 
been a certain switch in favour 
of industrial economics and well 
informed industrial surveys have 
become a regular feature 
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AD RTISING 


iy 


THE E-54 AIR BRUSH 


similar a!! respects to the 


s 
A-54 except that it is equipped 
- , 


(Sales 


The Aerograph Co., Ltd 


47 Holborn Viaduct London 


DISPLAY Ltd, ct" 


46 CHARLOTTE ST 


POSTERS WINDOW DISPLAYS 


5 by, 
sates wy 


Better than ever—the 


AEROGRAPH 


UNIQUE DESIGN 
GIVES ALL THE FEATURES 
YOU HAVE ASKED FOR 


Practising comme al artists who have tested 
these improved Aerograph Air Brush models 
hail them enthusiastically as giving heawer 
colour density n first application, more 
sensitive contro better balance and greater 


all-round ease pilus all the 


well-known Aerograph advantages. Write for 


details to the address below (Dept. 5 AB) 


AEROGRAPH 


AIR BRUSHES 


Tee NSTRUMENT FOR FINITR EFFECTS 


Division) 


E.C.1 CiTy 4361 (5 lines) 


Factory at Lower Sydenham. S.F.26 


ANDOVERTISER’'S WEEALY 


at your fingertips 


... @ Complete point-of-sale 


Display Service 


Design From visual to finished artwork 
our experienced team of artists is 
available to give originality to your 
displays. 


Construction Sound and ingenious 


and 


construction ensures perfect 


practical presentation. 


NECE tA SON : 


A complete service ‘Ihe most modern 


and varied methods of reproduction 


<) 
* 


set WK wy . 


4 


used to complete a service of which 


we can be justly proud. 


Why not pass your Display problems to 


TRAPINEX 


TRAPINEX LTD., DISPLAY DIVISION 
176-188 Acre Lane, Brixton, London, 8.W.2 
BRI xton 2057 


= 


hn 
= 


-1¥ 


Telephone : 4 lines 


Counter Displays + Window Displays 
Showcards * Tube Cards + Posters, etc. 
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| ID you like it, when you first 


saw it-—just now, when you 
turned the page? 
Did you feel a moment ol 


yearning . . . wishing you could 
be right out there, on the sea 


shore, with these three grand 
kids Anita Bartlett, Bobbie 
Gunn and Bobbie Chapman” 


We'll bet you did. Away trom 
the office, the agency, flat on your 
back in your bathing trunks, with 
® newspaper over your eyes, 
listening to the breaking surf, the 
chatter of the imps on the sands, 
the cry of the gulls. Roll on, that 
fortnight in August! 

Powerful in its suggestion of 
the buoyant holiday spirit, this 
monotone reproduction is from 
a brilliant original nine-by-seven 
inch Agfacolor transparency by 
Adolf Morath—-and, in colour, 
it really sings! 

Strange territory for Morath, 
you may say: Morath, who is 
known in three continents for his 
powerful industrial studies—steel 
and ferro-concrete, molten iron, 
belching, billowing sooty smoke 


Photograph of the Month—11 


Here’s one to make you 
wish you were far away 


from Midlands and Northern 
chimneys Yet Morath has 
another side; he it is who has 


been responsible for some delight 
fully amusing character studies 
for brewery advertising And 
now, in colour, which to-day is 
claiming so much of his time 
children 

And what grand kids! 

Advertising manager Robert 
Jordan of the Rexall Drug Co., 
Litd., Loughborough, wanted a 
showeard for a children’s multi- 
vitamin product and his illus- 
tration had to sell the idea of life. 
vigour and obvious good health. 
He insisted on movement—action 

colour. 


Scoutmaster Robert Jordan 
(same man, different costume!) 
had models to hand in his own 
scout pack. Gay, lithe and fit 
And Morath, whose enthusiasm 
was not a whit less than that of 
the youngsters, found the really 
charming little girl who com- 
pleted the perfect trio 

Time and weather conditions 
did not allow location work, so 
Morath went to work in the 
studio, using 18 Phillips yellow 
flash bulbs PF 100 exposure 
1/500th second at f£.8 on a Linhof 
camera, with Agfacolor negative 
film. Genuine action was deman- 
ded, and a number of shots were 
required before perfect grouping 
and expressions were achieved 


The showcard is being printed 
in six-colour litho by Alf Cooke 
Lid., of Leeds, under the art 
direction of G. L. Harrison, who 
worked closely with Robert 
Jordan and Adolf Morath 
throughout. In the finished job a 
more convincing background is 
provided for the three youngsters 


N the first issue of each 
month ADVERTISER'S 
Weekty ts publishing an 
outstanding commercial 


the Editor of ADVERTISER'S 
Weexty and John Heron. 
Photographs should be sent 
to the Editor and the test of 
eligibility is simply this . . . 
Is the photograph selling 
something? 
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Voted “Photograph 


of the Month” 


The original idea 
emanated from Basil 
Smith of Foote, 
Cone and Belding 
Lid. Photographer 
W. E. G. Harrison 
of Studio Briggs had 
to wait over an hour 
and a half for the 
genmane * one-minute 
look”. The result is 
a fine illustration of 
the speed and quality 
for which Ilford 
HP3 is famous. 


Trade Showroom : 


ADVERTISER'S WEPKLY 


Commissioned to serve as a point-of-sale “ pack-crowner” for 
One-Minute Quaker Oats, this thousand-to-one shot caught 
the boy behind the bib in the act of getting immersed in his 
subject. It also caught the attention of the Advertiser’s Weekly 
panel of experts and scored yet another “ Photograph of the 
Month” success for Ilford HP3. 


PLATES * FLAT FILMS « ROLL FILMS 


ILFORD LIMITED ° ILFORD - LONDON 


106/107 High Holborn, London, W.C.1I. Telephone: HOLborn 340) 
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Announcing... 


In July, 1953, ANGLING TIMES was born. It 
is now selling well over 80,000 copies weekly — 
and still rising fast. 


Now we intend to cater for the trout and salmon 
angler with a different sort of publication, but 
one with the same sure guidance, the same 
service and co-operation to the trade. It will 
be another NEW source of income for them, 
and for the advertiser... . 


A NEW MEDIUM FOR 
THE CLASS FIELD 


Trout and Salmon 


MONTHLY ONE AND Six 
First issue July | and thereafter on first of every month. 
Printed and published by 
Angling Times, Newspaper House, Broadway, 
‘eterborough. 


Advertisement Manager: W. H. Lumby, 8 Breams Buildings, 
London, E.C.4. Tel: CHAncery 4175 


| iz COLYER « SOUTHEY 
coOLTER & WO veer ito 


f 


R. P. GOSSOP LTD. 
@ Artists’ Agents e@ 
36, CARTER LANE, E.C.4 
CENTRAL 6950 
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Commercial Art & Photography 
Terminus 8770 0073 


“CLASSIFIEDS " 


| HARROW 
PULL in BILLPOSTING 
Advertiser's Weekly COMPANY 


Phone yours to CHANCERY 8844 
SME I SS 


babe met om one 


37 SPRING STREET W 2. 
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Photography in Advertising 


Jung 2, 1955 


This exhibition was 


much of a 


fror those whose job it is 

to try and keep up with 
what's what in British com- 
mercial photography May was 
one of the most exhausting 
months ever. Apart from the 
first postwar Photo Fair, there 
were at least four other London 
events of significance 

Chief of these was the National 
Exhibition of Professional Photo 
graphy organised by, and the 
work of, members of the Insti 
tute of British Photographers 
Getting on for 900 prints and 
colour transparencies were 
selected by 46 judges representing 
the public, photographers, and 
users of photography —editors 
advertisers, and so on 

Because I found my first visit 
(the press preview) so inordin 
ately dull, | concluded that I must 
have been liverish, and went 
again later But alas! my liver 
was not out of sorts. Compared 
with the rival affair up the road 
at Burlington House, the cream 
of . Britain's creative photo 
graphers present a pretty stuffy 
show 

It might do good to reason 
“Why”? 

There is a limit to the 
number of pictures the eye can 
see, and the brain absorb, in 
rapid succession, without 
reaching a state of visual 
punch drunkenness. Any lay- 
out man knows that there is a 
similar limit to the number of 
elements in an effective adver- 
tisement. The fewer, the 
better. 

To exhibit 900 
transparencies, however meri- 
torious, is to exhibit S00 too 
many My belief is that the 
number of selected exhibits was 
governed not so much by the 
quality of imagination and tech 
nical competence of the work, but 


prints and 


SILK: SCaIEN ARTS Le? 


97 SHIRLEY ROAD. CROYOON 
ADOISCOMBE 8147-8 


HIGHEST GRADE 
CLEAN | SHArP 
CRAT TSM ANGHIP 


SPEEDY SERVICE 
\ EXPRESS & 
DELIViRY 


loo 


good thing 


says JOHN HERON 


by the print-taking capacity of 
the walls of the 5 


Suffolk Street 


About 350 first rate prints and 
SO first rate transparencies, 
selected by six (not 46) competent 
persons would have done far 
more credit to British photo 
graphy than this great array of 
900 or so exhibits 

A substantial reduction on 
these lines would allow more 
space to be devoted to each print 
which was selected after a more 
critical cutting down of entries 
and should mean thereby that 
each exhibit would gain in im 
pact 

[he other main reason why a 
tour round the IBP show was 
so sleep-provoking was that even 
in these days of high speed lenses, 
shutters and emulsions so ver) 
few photographers use their 
cameras to portray action. There 
were more self-conscious still 
life set-pieces at the Suffolk Street 
galleries than there are bowls of 
fruit, kippers on newspapers or 
vases of flowers at the Royal 
Academy 

When will more photographers 
break away from their beloved 


X rooms in 


@ Continued on page 537 


“AFTER TRYING 
THEM ALL I'M BACK ON 
STORK MARGARINE 


and if tastes micer tha 


In John Heron opinion thi 
charming model has more than a 
slight touch of Prince 

about her 


Margaret 
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PHOTOGRAPHY IN 


ADVERTISING 


l last ribbon a 
tud hy Desmond 
lripp (Bristol and 


Bath’stone 
attracts 


the shoppers 


* 


] > 4 


at ote 


ADVERTISER'S WEERLY 


It’s 
HIGH 
TIME 


we told you that 
over €50,000 000 
Yes, Fifty Mil 


hon Pounds is 


being spent im 


the next five 


years on indus 


trial Expansion 


nm this area 

THE BRIGHTEST 
SPOT IN 

GREAT BRITAIN 


Your advertising 


London) This 
photograph was 
included in the 


gets more cover 
age and penetra 
tion «in Beds, 


1955 National 
Lxhibition of 
Professional 
Photography 


studi and gv where life is 
found 

A number of ADVERTISER'S 
WEEKLY Photographs of the 
Month” were exhibited. One (by 
Walter Hiller of Hiller & Swatton 
Studios) won the Merit Award in 


the Advertising category. Hiller 
i t the greatest expert in 
multiple exposure in Britain. His 
pane! of a dozen prints was a 
technical jand imaginative tour 
force 
* ’ . 


Siupy or the past month's 
main campaigns reveals a con 
tinuing trend of larger spaces 
with much greater area devoted 
to photographs 

How delightful Van den 
Bergh’s Summer County 
margarine old postman picture 
was! The photography was first 
class selection of the right 
model. the old man’s expression, 
the feeling of informality just 
right I don't know what the 
GPO thought about it there 

iy or may not be GPO regu 
lations governing postmen cating 


roadsid snacks when on the 
rounds but it made a good 
idvertisement, and it was no sur 
i wc lO 8 how widely V.d.B 
had booked it in dailn weeklies 


ind monthlies 

In the Summer County adver 
tisement there was no straining 
for naturalness the set was not 
particularly convincing, but it 
did not need to be -the photo 
oh admirably illustrated an 
idea 


The Brewers Society, iIssuIng 


irge space advertisements on the 
theme of “the loca in national 
dailies, achieved a natural, open 


sir sun-filled effect in a photo 
graph which showed two men 
and two girls round a table out 
side a pub. Great and painstak 
ing care had been lavished on 
creating the right atmosphere, 


succeeded well in 


beer mug and glass of ale 


Mother and daughters 


mother and two daughters, all in 


D. H. Evans half-page adver- 


The camera illustration so ade- 
quately told all the rest. 


half the total advert 


Van den Berghs 


Princess Margaret a 


Walk down Milsom = Sireet 
(Bath's Oxford Street) any week 
day and try to assess the total 
value of the cars you see cars 
owned by people who prefer to 
do their shopping in the City 

The fine shops developed to 
serve the monied visitors to Bath 
now attract discriminating buyer 
from a large area of the West 
Country and the large resulting 
volume of Bath's retail track 
is yet another reason for the 
steady prosperity of the city 
and its adjoiming county areas 
of Somerset and Wiltshire 

This flourishing cross-section 
should not be omitted § from 
any national campaign. It is 
easily reached through the Bath 
Chronicle, which for 10/- per s.c.1 
gives you positive * blanket 
coverage of the whole area. It's 
the only evening paper printed in 
Somerset and it sells-—14 copie 
for every house in the city 
You can't cover the West property 


without the BATH A Wits 
CHRONICLE & HERALD 


—_— 
Math 


AND WiLts 
gyronitle 


and vhlished in Somerset, Get full 

details from: 1) Advertisement Manager 
14 Fi ree London, ECA 
1 phone: Central 2767 

ovens iwree 


evening paper printed 


Herts, and Bucks 
through the 
HOME COUN 
TIES NEWS 
PAPERSGROUP 

Nett Sates 
135,000 Trade 
Rate s.ci 


45/- 


Londen office’ W Kitchen Jr 
ht, Fleet Street, C4 
Head office Luten Phene 3050 
Advert Manager Claude W. Gilder 


EISPAPERS URUCE 


“FARMERS” JOURNAL” 


(Official Organ of Ulater Farmers’ 


tl nion) 


for efficient coverage 


of Ulster 


HEMeER OF THE july to Dec. 1954 
ccmcusrom 21,020 
OF CIMCVULATIONS , 

Belfast Office 
18 Donegall Square, East. Tel. Belfast 24397 


London Office 
69 Fleet Street, £.C.4 Tel. Central $45) 


WE WANT 
AN 
AGENT 


with any clients whose products 
or services appeal to the water 
engineer, sewage engineer, of 
municipal engineer to let us have 
the opportunity of proving that 
“THE WATER & SANITARY 
ENGINEER" 

is unbeatable as a first rate 
medium. Contact the Advertise 
ment Manager at 32 Finsbury 
Square, E.C.2, ofr phone 
MONarch 154! 
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its purpos . 
But alongside, there appeared i 
a second, still-life shot of another a 
kidney altogether [his was just ¥ 
as obvious over-retouched and 7 
over-carefull arranged as the s 
larger illustration was spon : 
taneous and = convincing The 
smaller shot hammered home the 
ee henc ; 
in the old, corny way What a 
: pity The larger illustration sold 
the idea so much more skilfully : = 
and so much more subtly —_ 
a ee | 
During the month Elfer came ee ; 
up with another delightful large Pe i; 
space advertisement for D. H ; 
ives, of Oxted Stmet—s —— 
ee out the Six Counties 
straw hat ind blazers and all Pe 
nursing Siamese cats, These Elter A B.C. figures 4 
compositions are powerful a 
tributes to the power of photo . 
graphy to do a complete selling 
job 
For the only wording on a 
a P| 
tisement in the national even- —— 
ings was “lor mothers and PO a 
daughters .. . Fashion Wise . . . 7 
D. H. Evans, Oxford Street” wae” 7 
ee 4 
¢ But th lelightful shot of 4 
the month, I think, was a fruity : 
character head for a_ Britis >a 
; [rawlers half-page in the national 
daihes- a real eye catcher, in 
which the cut it head occupied 
EE sing space 
A nother pleasing big space | : 
SP = campaign has been running for |) ALRAL | | 
for Stork mar x 
made of large area photographs \ we 
However, unlike the British + e 
Irawlers effort. this did not re Ih I ry 
on “characters” but on the simple ; 
attraction of a charming girl with i 
more than a slight touch of . 
ES bith ts 
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Government economy moves hardly 


touch Denmark’s UK import rate 


S in the case of the United 
Kingdom, Denmark suffers 
from periodic balance of pay- 
ments crises, and because the 
bulk of her exports consists of 
toodstuffs her economy is par 
ticularly sensitive to shifts in 
world food prices 
When the terms of trade 
favour Britain, they are gener 
ally unfavourable to Denmark, 
and vice versa, with the result 
that periods of economic crises 
rarely coincide in the’ two 
countries 
Denmark has recently been 


DENMARK 


L. 


faced with a crisis resulting from 
the fall in food prices as com- 
pared with manufactures which 
took place in 1953-54 and which 
was of considerable aid to 


DISS ie 


 ~=@sB 5 


PLANTOIDS 


Vee 


The plant’ growth tablets 
“Plantoids,” are now being 
marketed in Scandinavia This 
advertisement lately appeared in 
the most popular Danish 
magazines. 


Advertising and 
selling problems 
in Switserland ? 


The importance of the package should never be overlooked when 
preparing goods for the Danish market. This shop interior indicates 
that the Danes have little to learn about modern display techniques 


Britain. In Denmark the situation 
has been aggravated by a poor 
harvest and a budget deficit 
However, some months before 
the Danish Government was 
forced to introduce anti-infla 
tionary measures in March of this 
year, the pendulum had already 
begun to swing the other way 


Purchase tax scope 


As a recent edition of the 
export bulletin issued by Joshua 
B. Powers Ltd., points out, the 
Danish government's anti-infla 
tionary measures have been both 
drastic and unorthodox, Purchase 
tax has been levied on a wide 
variety of goods: all textiles 
(including plastics), leather goods, 
jewellery, watches, toys, fadio and 
gramophones, mineral waters, 
tea coffee, cigarette lighters 
matches, petrol and cinema seats 
There is also a tax of five per 
cent on imported footwear. On 
the other hand, taxpayers are to 
be compensated by the issue ot 
government bonds valued = at 
between £4 and £14 annually 
according to income ; these bonds 
will bear interest at 4.75 per cept 
and be redeemable from 1962 to 
1972 


The policy represents, in fact, 
an unusual form of forced loan 


and has the dual object of: 
® Balancing foreign trade by 
reducing private consumption 
@ Liquidating the govern 
ment’s debt to the National 

Bank. 

It cannot be denied that these 
measures will mean some fall-off 
in buying power and a consequent 
toughening of competition in the 
Danish market with greater em 
phasis on price. But, with the 
single exception of footwear, im- 
ported goods have not been sub 
jected to any discriminatory 
treatment, and the country's 
economy should be able to carry 
the additional taxation without 
undue strain. 


From the point of view of the 
British exporter, this is little 
more than a fair sized ripple on 
the surface of Denmark's pros 
perity. 

Some details relating to this 
prosperity can be gathered from 
a survey carried out by the 
Danish Gallup Institute for the 
Berlingske group of newspapers 
and magazines. This survey 
contains 170 pages and with it is 
issued a 20-page supplement in 
English with explanations and 
translations of headings and an 
index. An idea of the subjects 
covered may be obtained from a 
glance at the index under the 
letter “S"; here there are listed 
inter alia the following: safety 
razor, sauce, savings, schnapps 
scooter, second-hand books, sew 
ing machine, shampoo, sherry, 
ski-ing, skin tonic, small-holders, 
and so on. 


Habits of public 


Apart from analysing the 
number of people who buy 
different products ranging from 
nail varnish to carpets and from 
tinned vegetables to tractors, the 
survey examines how people live 
(in own houses, rented houses, 
flats), how they heat their homes, 
how they cook, their banking, 
saving and insurance habits 
visits to theatres and cinemas, use 
of lending libraries, where they 
spend their holidays, how they 
draw their salaries or wages, how 
often they visit the dentist, where 
they do their shopping, how many 
keep domestic animals, how they 
get to and from work, and so 
forth. 


The personal touch is essential 
in the Venezuelan market 


( NE cannot trade’ with 
Venezuela by post. That 
is one of the points stressed in 
the recently published 
Economic Survey for Vene- 
zuela for the Board of Trade 
by HM Stationery Office (price 
3s. 6d.). 
The author, R. S. Scrivener, 


First Secretary (Commercial) to 
the British Embassy, Caracas. 
draws attention to the fact that 
Venezuela (now the largest 
exporter and second largest pro 
ducer of oil in the world) is a 
rich country and a “buyers’ 
market.” Last year she bought 
@ Continued on page 540 


Publicitas is the leading and largest ad ver- 
tising organisation with 50 branch offices. 
General information and 

exact estimates are supplied free and 
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June 2, 1955 


BRITISH 
TRADE FAIR 


COPENHAGEN 
SEPT. 29—OCT. 16 1955 


POLITIKEN 


Welcomes you to the Fair. Already we are 
giving news of the Fair in our columns and thus 
our readers, who number nearly half a million, 
are becoming increasingly aware of this most 
important event in the annals of trade between 
our two countries. 


POLITIKEN 


Carries more displayed advertising than any 
other newspaper in Denmark. 


% Goods made in Britain 

% Exhibited at the British Trade Fair 
% Advertised in Politiken 

% Will sell in Denmark 


Sole representatives for Great Britain 
Frank L. Crane, 69, Fleet Street, London, E.C.4. ‘Phone: Central 2811/2 


IN DENMARK YOU NEED 


Hjemmet 


Wherever you go in Denmark you will find 
Hjemmet — the home magazine. You will 
find it in almost every fourth home in the 
country, every week and all the week. 
Hjemmet gives your advertisements a foot- 
hold in the family. Net sale 262,441 weekly. 


AND 


The Magazine of the intelligent, fashion- 
conscious Danish woman of today. Within 
afew years of its first issue Alt for 
damerne has become an established national 
medium with a net circulation of 208,12! 


Exclusively represented in U.K. by 


JOSHUA B. POWERS, LTD. 
14 COCKSPUR STREET, LONDON, 8.W.1 
Tel. - WHitehall 3366 
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Herlingshe {3 Tidende 


introduce your products 
The leading Danish daily will be the 


natural medium for following up of this 
great British drive on the Danish market 
Furthermore, BERLINGSKE TIDENDE is 
able to give you, from its recent extensive 
Gallup survey, a good deal of information 
about the buying and consuming habits 
of the Danish population, and last, but not 
least, their reading habits 

Our representatives will be only too 
pleased to supply you with further 
information. 


Berlingske Tidende 


Copenhagen-Denmark 


Exclusive representative in Great Britain 


JOSHUA B. POWERS LTD. 


14, Cockspur Street, London, $.W.1, (Tel Whitehall 3366) 
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Quality coverage 
in South Africa 


Cape Town 


CAPE TIMES 


CAPE TIMES WEEK-END MAGAZINE 


Durban 


NATAL MERCURY 


SOUTH AFRICAN WOMAN'S WEEKLY 


Johannesburg 
National 


RAND DAILY MAIL 
SUNDAY TIMES 


SUNDAY EXPRESS & HOME JOURNAL 
DIE LANDSTEM 


SPOTLIGHT 


FORUM 


Yoh 


NEWSPAPERS LTD 


92, New Cavendish Street, Portland Place, W.1. 
Tel.:; LANgham 5036 


* 


7 
ad. mgr. 
blows up... 


..»» and pats head of Account 
beatin’ who thought of 
“Gartex” advertising balloons. 
always before the 
pre Ae seye, reminding . .. selling 
. swelling sales. Your’ ‘Gartex 
order is printed to sell your 
roduct. For details, write: 
les office, Young & Fo 


Rubber Co., Ltd., Garfie 
Road, Wimbledon, $.W.19. 
— LIB 6281-5 


16 SHEETERS 


AND BUS STREAMERS 


TRADE SILK-SCREEN SPECIALISTS 


ROBERTS POSTERS 


Winners of the Premier National 
Poster Award 1955 


GLOUCESTER ‘Phone 12642 


* 


9) QPS 


he 
CYPRUS 
MAIL’ 
The leading I nglish daily, 


published in Nicosia 
seven days a week, six 
pages each issue. 

Its policy will be in the 
future and has been in 
the past : 

“The prosperity of 

Cyprus within 

the Commonwealth”’. 


Specimen copies and rates 
from the Sole Agents 
Overseas Publicity & 
Service Agency Ltd., 
29, Oxford Street, W.1. 
GERrard 0737 


VENEZUELAN MARKET 


June 2, 19 


continued 


more United Kingdom goods than 
any other Latin Americab 
country The information con- 
tained in this survey is therefore 
of more than ordinary interest 


Investments from oil 


It is the present policy of the 
Venezuelan government to invest 
the large earnings from oil in 
the expansion of secondary 
industry, of electricity, and of the 
roads, railways, waterways and 
other communications The 
country thus offers a large market 
to UK exporters, but. warns the 
author, “Great must be 
taken over the question of agents 
and representatives 

“The personal touch and per- 
sonal contacts are all-important 
in Venezuela, as are good con 
nections in the interior of the 
country, and, above all, the desire 


care 


to work hard-—a very necessary 
quality in this buyers’ market 
Moreover, an agent must. of 


course, be in a position to safe 
guard the financial interests of his 
principals, and the principals, in 
turn, should be willing to support 
their agent by supplying goods 
strictly to sample or as ordered 
by ensuring that deliveries are in 
accordance with undertakings, by 
assisting the agent in publicity 
and the supply of advertising 
material, and, finally, by under 
standing the problems inherent in 
» high-cost economy 
“Caracas businessmen main- 
tain that too little attention has 


been paid to these matters in 
the past, that too many cata- 
logues supplied by UK industry 
are printed in English, that 
quotations are often in pounds 
sterling per ton, and, in general, 
that very little has been done 
to accommodate the wishes of 
this rapidly expanding market. 
Visits by 
tives of UK firms are also of 
major importance, and in many 
cases essential. One cannot trade 
with Venezuela by post, and a 
visitor from the UK with an 
agreeable personality and, where 
possible, a knowledge of Spanish, 
can change the prospects of a UK 
firm overnight Here, again, the 
importance of the personal touch 
must never be forgotten.” 


members Or execu 


Goods now required 


Venezucla’s requirements, the 
survey points out, are manifold 
but particular attention should be 
paid to the supply of capital 
equipment, especially electrifica 
tion and transport materials. The 
following is a condensed list of 
some of the commodities for 
which Venezuela offers a market 

Agricultural equipment ; ai 

craft and chemicals 
electric generating equipment , 
foodstuffs and beverages ; iron 
ind steel; minerals, glass and 
ceramics ; motor vehicles ; tex 
ules and textile manufactures 
and timber, paper and 
board 


spares 


card 


New portable display device 


NEW 


automatic light control sign for displaying colour trans 


parencies has been produced by Universal Screen Services. Ihe 
unit consists of a rectangular shape box for setting up the posters and 


two shelves (one each side 
The box is illuminated by 


matic time control switch 
transparencies are 


lighting of 
ted hy the 


with the 


wording is ulumina 


giving the effect of a changing backgr yuend colour every few seconds 


of tne 


serie 


box) for the colour transparencies 
the colour light sy 
When the unit 
system gradually illumines each compartment one by 
fully brought up 
the lighting process starts again from the beginning 
transparencies, the 


stem, controlled by an aut 
is in operation, the light 
me until all the 
All the lights then go off and 
Simultaneously 
rectangular box with its 
ol diflerent colowr light thu 
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DUBLIN NEWSLETTER 


From Edward F. MacSweeney 


New agency solves the 


freelance problem 


unusual approach to 
operation is being 
one of Dublin's 
newest agencies — O'Donnell, 
Earl and Partners, Ltd 
through a profits distribution 
scheme, 

Former general manager and 
director { Arks, Ltd., W. P 
O'Donoghue told me that 20 per 
cent of the profits of O'Donnell 
Earl are divided among the staff, 
and the staff decides just who gets 
i share and how much: the re 
mainder of the profit is going 
back into the business for extra 
staff and services for clients 

Ihe agency's headquarters in 


minute of studio 
time is productive 
“There are periods when artists 
sitting around all the 
doing nothing. Just 
about five o'clock an urgent job 
breaks and the art director of 
production manager 
aggrieved if the artists will not 
work overtime But the artists 
have their point, too. It is not 
their fault they have been idle 
ind they know that they have a 
freelance job to finish that 
night; if they stay to finish the 
agency job they will be up all 
night doing their freelance work 
“Here at O'Donnell-Earl’s 1 
solved the problem by inviting 


AN where eve 
“4 agency 
worked in 


feels 


View of the 
Partners, Lid 


studio established in Dublin by O'Donnell, Farl and 
Staff artists are invited to bring their freelance work 
dlong for “spare-time’ periods 


Larlstoot Terrace, Dublin, have the 
been well modelled to suit agency 
operations and the art studio is 
ne ol the most attractive I have 
visited It is tenanted, at the 
present time, by John Skelton, 
Michacl McNamee and _ their 
juno Ihe artists themselves 
decided on its furnishing and 


artists to bring their free- 
lance work into the studio, and 
told them that when we are slack 
they can get on with it there 
When we are busy and overtime 
is needed | get their co-operation 
Production is up 43 per cent 


ADVERTISER'S WEEKLY 


the Top of the Market read 


THE IRISH TIMES 


—the Top of the Mornings 


Landes Office «¢ Pleet S., 1.C4 


ADVERTISING GIFTS FOR 
INDUSTRY AND COMMERCE 


We invite your inquiries for business gifts 
for desk and personal use 
~ ° . 
Outstanding value and personal 
service can meet all your 
individual requirements 
AND MANY 
LINES 


O.1.D. (LONDON) LTD., 
Office and Showroom 
58, Grafton Way, London, W.1 
Euston 2300 


EXTENSIVE RANGE EXCLUSIVE 


quipment, at the invitation of 
t clor who 
them when it 
“bare boards” stage 


{ nanaging d 
turned it ove to 
“ in the 


McCnnella 
(Incorporated Practitioners 


in Advertising) 
mean business 


IN DUBLIN 
Publicity House, Pearse Street 
IN LONDON 
St. Stephen's House, Westminster 
IN COLWYN BAY 
25 Prince's Drive 
IN DERBY 
24 The Strand 
IN NEWCASTLE-on-TYNE 


95, Pilgrim Street 


Question of productivity 


Another unusual system was 
mroduced nto the studio by 
M Donoghue For 20 
ycars, ne 


been 
Every 


said, I have 
studio routine 
artist does freelance work 
He cannot do it in agency time. 
And that 
problem has always 

cannot streamline 


serving 


agency 


so he does it 
is where the 

existed You 
an agency 


at nights 


work to the point 


Technical articles of real interest to engin- 
eers and executives appear regularly in 
Mechanical World. |f your products appeal 
to the Engineering industry, send for free 


specimen copy and rate card 


Mechanical World 


ENCINEE RING RECORD 


Published monthly in London and Manchester 


Emmott & Co. Led. 3! King Sereet Weet, Manchester 3 
London Office: 50 Temple Chambers, Temple Avenue £ C4 
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COMPANY MEETING 


$42 


emsley Newspapers Ltd. 


The 3ist Annual General Meet 
ing of Kemsley Newspapers 
Limited was held on June 2, 
1955, at Kemsley House, London 
The following is an extract from 
the statement of the Chairman, 
the Viscount Kemsley, sub 
mitted with the Report and 
Accounts for the year ended 
December 31, 1954, at the 
Meeting 

This statement occurs on the 
morrow of the greatest crisis 
through which the newspaper 
industry has had to pass since the 
general strike in 1926 

These recent events overshadow 
the trading results for 1954 which 
n emebene were not unsatis- 
factory, as you will see from the 
accounts 


Pension Scheme 


The most important event to 
be noticed in the accounts 1s one 
which is promarily for the benefit 
of the employees of the group. I 
refer to the inauguration on 
December 1, 1954, of the Kemsley 
Newspapers Employees’ Pension 
Scheme. On many occasions in 
the past I have mentioned that it 
was our intention to initiate such 
a scheme, and | have given some 
indication of the difficulties in- 
volved and the preparatory work 
and negotiations that had to be 
carried out. The bringing of the 
scheme to fruition has been a 
source of satisfaction to my col 
leagues and myself but especially 
to me ;, indeed, | am proud to say 
that its achievement has realised 
one of my cherished ambitions 

You will get some idea of the 
magnitude of the scheme when I 
tell you that there are some 6,900 
cligible employees in the group, 
and some 93 per cent of these 
have elected to join, You will 
perhaps realise that the scheme 
covers only a part of the group's 
pension responsibilities, In addi- 
tion to our existing eCX-gratia 
pensions there is a sizable body 
of employees who by reason of 
their age are not eligible to join 
the scheme, In this connection I 
should mention that the age limits 
are preseribed by the Inland 
Revenue Authorities and not by 
the Company 


Prudent Policy 


Hitherto the ex-gratia pensions 
paid out in each year have been 
charged against earnings, but the 
inauguration of the new scheme 
seemed to me to be the appro- 
priate time to put this increas 
ingly onerous obligation on a 
more solid footing. I accordingly 
asked the actuaries to compute 
the estimated cost in the future 
of the existing ex-gratia pensions 
and the additional pensions in 
this category in respect of present 
employees not eligible for the 
scheme. These obligations recog- 


VISCOUNT KEMSLEY’S ANNUAL REVIEW 


nise loyal service given in the past 
and are analogous to the contri 
butions which the company has 
to make in respect of the past 
service of those employees who 
have joined the scheme The 
amount required to fund both the 
exX-gratia pensions and the con 
tributions to the scheme for past 
service comes to a formidable 
total, but from this can be de 
ducted the estimated taxation 
relief which will be obtained 
when the payments are made 
After taking into account this 
taxation relief at current rates the 
net total contribution for the 
group is estimated at about £2 
million 

Although this amount will be 
paid over an extended period in 
the future, it attaches mainly to 
services rendered by employees in 
previous years. The Board has, 
therefore, decided to transfer the 
sum of £2 million from the 
revenue reserves of the group to 
a provision for meeting these 
pensions, It is satisfactory to 
note that the prudent policy which 
we have followed in past years 
enables us to make this transfer 
with safety The provision so 
made has been charged with the 
amount of the ex-gratia pensions 
paid in 1954 and with the first 
instalment of the premium for 
past services under the scheme 
after deduction in each case of 
the relative amount of taxation 
reliel The whole of the contri 
butions to the scheme in respect 
of current service has been 
charged against the earnings of 
the year 


Combined Strength 


It is most convenient that the 
provision should be carried in the 
balance sheet of Kemsley News 
papers Limited, and in order to 
enable this to be done, indi 
vidual subsidiaries have, where 
practicable, made distributions 
to the parent company out 
of their accumulated reserves, 
in order to cover their shares 
of the estimated liabilities 
Certain of the subsidiaries did 
not have sufficient resources to 
provide their shares of past ser- 
vice pension obligations, and for 
these companies the deficiencies 
have been made good out of the 
accumulated reserves of Kemsley 
Newspapers Limited 

On their own these companies 
could not have afforded to recog 
mise their pension obligations in 
the way that has now been done, 
but as members of a group their 
pensioners and employees are 
safeguarded by its combined 
strength. I trust that this point 


will not be lost sight of by the 
individuals concerned 

The eanmarking of a substanial 
part of the group's resources to 
provide for ex-gratia pensions and 


the inauguration of the contribu- 
tory scheme represent valuable 
contributions by the stockholders 
of the company of which the em- 
ployees will doubtless take note 
They already have a considerable 
interest in the continuing pros- 
perity of the group, and the steps 
taken in 1954 on their behalf 
should serve to increase it. 

Turning now to the results of 
the year’s operations, you will sce 
from the consolidated profit and 
loss account that the trading 
profits and sundry income of the 
group amounted to £1,564,000 in 
1954, as compared with 
£1,335,000 in 1953, an increase 
of £229,000 

A Heavy Burden 

The charge for taxation 
(£906,153) still remains a heavy 
burden on earnings, but this has 
heen slightly eased by the reduc- 
tion in the Finance Act, 1955, of 
sixpence in the £ in the standard 
rate of income tax. In the 
special circumstances in which 
the Budget was introduced this 
year I did not expect to find any 
proposals for removing the 
charge for profits tax on divi 
dends paid to preference share- 
holdere which bears so hardly 
and unfairly on our equity stock 
holders. I hope that before very 
long there will be a_ further 
Finance Bill, as the Chancellor 
intimated in his recent speech, 
and perhaps this will afford the 
opportunity for doing away with 
this additional burden which 
bears unoquitably on companies 
like ours and is not in the 
interests of sound company 
finance 

After providing for taxation 
and deducting the share of profits 
(£6,000) attributable to minority 
interests, there remains a balance 
of £685,000, which is the net 
profit of the group for the year 
attributable to our company 


Trading Results 


As I said at the outset, the 
trading results of 1954 are over 
shadowed by the consequences of 
the recent strike Although, as 
you will have seen, our combined 
efforts on your behalf tn that 
year have been rewarded by ao 
improvement in earnings, this 
encouraging trend has been re 
versed in 1955 by the substantia! 
losses sustained during the four 
weeks of the strike, in addition 
to the very substantial increases 
in wages in London and Man 
chester which operated from 
November 1, 1954, and of news 
print which was raised by 35s. a 
ton in January 

Against this background your 
directors have had to make ther 
decision as to the final dividend 
which they should recommend on 
the ordinary stock After very 
careful consideration we have 


decided to recommend the same 
distribution as last year, that is 
5S per cent, making 10 per cent 
for the year 


Solid Progress 


During 1954 the total circula 
tion of newspapers in general 
tended to become stabilised and 
the sharp and often sensational 
movements of circulation which 
characterised the post-war years 
seem to have come to an end as, 
two years ago, I indicated would 
probably be the case. Neverthe 
less, the overall picture of our 
own publications is one of solid 
and steady progress Although 
for some years we have published 
audited and certified figures of 
circulation, this year we asso 
ciated ourselves with the Audit 
Bureau of Circulation, and to 
quote the headline in the World's 
Press News of January 21, 1955, 
“Kemsley’s first ABC figures 
show large gains” having risen 
from an average of 7,892,831 
copies per issue in the last six 
months of 1953 to a figure of 
8,137,703 copies per issue in the 
corresponding period of 1954 
The figures are even more impres- 
sive when | say that this means 
we were selling over 22,000,000 
copies of the group papers a 
week, which represented an inp 
crease of more than 700,000 as 
compared with the same period in 
the previous year 


The “Sunday Times” 


It gives me great pleasure again 
to record a substantial increase in 
the circulation of the Sunday 
Times. Last year | was able 
to say that during 1953 the 


circulation of the Sunday 
Times increased by nearly 
50,000 The net sale of the 
Sunday Times as certified by 


the Audit Bureau of Circulation 
shows an increase in the period 
July-December, 1954, of 49,220 
copies per issue over the corre 
sponding period of 1953 and 
reached a record average sale 
during the period of 600,266 per 
issue. You will be interested to 
learn that there has been a 
marked increase in the readership 
amongst the younger age groups 
We found it possible to pro 
duce special Welsh and West 
Country editions of the Empire 
News when on October 3 we 
inaugurated the printing and 
publishing of this newspaper at 
our plant in Cardiff (as well as in 
Manchester). It was thus able to 
serve a new and populous area 
with later news to the great 
benefit both of our readers and 
of the circulation of the news 
paper. The newspaper has now 
the highest circulation in the 
Group, selling more than 
2,000,000 copies every week 
Both in Manchester and Glas 
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gow we have to meet fierce local ment Department. The purpose well. We must always remember it face compet “- ~_ - a . 
competition and it is a tribute to of the organisation was to supply however, that newspapers a vom eer ee — 
the hard work put in at both to advertisers and advertising continuously in competition with —- — P. ate ., 
these centres that our morning agents useful and precise informa other advertising media absolve it - m . ope . - Boe 
and evening papers the Daily tion about the circulation of our When | turn to the prices of comms ape BI nae 
Dispatch and Evenine Chronicle newspapers and the nature of newspapers to the public I am foll Li. Aon _ F a t all 
tm Manchester and the Daily ous readership Every year, struck by the difference between seow Love: ibang oe : ~- ; 
Record and Evening News in advertising becomes more and the prices of newspapers in this — ae ¥ — = os - 
Glasgow—all show material in more of an exact science and it is country and the prices in most es r pinange _ a ae > 
creases in circulation reasonable that advertisers and other parts of the world So far me te a gee ” . - 4 
their agents should be able to as I have been able to discover ine lon mppoed suller 1 ee I 
Newspaper Strike assess as closely as possible the the prices of newspapers to the restrictions are maintainec 4 
im, aS YOU are aware. review value, for their particular pro public in this country are not ' 
=. the year ended on December ducts, of the advertising space merely cheaper but considerably Empire Journalists 
31, 1954. It would be unrealistic, which they buy. No longer is it cheaper than abroad For Each year, for some years past, 
however, if I were to miake no sufficient to make a rough-and example, while our national I have referred to the progress of : 
reference to such a major event ready calculation of cost per 1,000 dailies continue to sell for lid the Kemsley Empire Journalists 
as the newspaper strike which readers and most of our provincial dailies Scholarship Scheme, and each 
took place in March and April of The advertiser wants to know for 2d. most daily newspapers year | am more impressed by the 
the current year Up to that who those readers are, where they abroad appear to cost in the prestige gained by our ofganisa 
moment the general progress of are and, indeed, as much other neighbourhood of 3d. to 4d. The = tion both here at home and in 4 
our newspapers was satisfactory information about them as can tange of Sunday paper prices is the Dominions, by the visits of : 
During the period of the strike, be reasonably and = accurately still greater, from 4d. in Germany these young journalists Equally 
however, all revenue both from obtained We have already to Is, Yd. for the New York 1 am impressed with the care 
sales and from advertising of our undertaken surveys for various Sunday Times in the United taken by the authorities in the 
national Sunday papers and the = areas in which our publications States Dominions in selecting those 
Daily Dispatch and the Daily circulate and we have been most Increases in the prices of news who are to be given this unique 
Record ceased entirely, although gratified by the interest excited papers have been imevitable in and = valuable opportunity — of 
salaries and wages continued to and the value attached to them the post-war years Hitherto expanding their knowledge and 
be paid virtually throughout the I mention in particular the most newspapers appear, to use the experience, and each year | am 
period of the strike exhaustive survey of the North cconomists’ term, to have been more than ever satisfied that 
There was, of course, the of England which has been widely inelastic in demand There can, those who come to spend a year 
keenest possible demand for all circulated amongst our clients and = however, be no guarantee that’ with us are worthy ambassadors 
our newspapers published in which met with such a demand _ this will continue to be the case of their respective Dominions . 


other provincial centres, but in that 
conformity with the understand 
ing with the Newspaper Pro 


a reprint has already been although even now by comparison While they are in this country, 
necessary. We are confident that with almost everything else on no doors are closed to them. and 
our policy has been justified and which the public spend their my gratitude is great to all those 


prietors’ Association, no advan we have other surveys in prepara money the increases in newspaper leaders in every walk of national . 
tage was taken of the position by tion This work has reinforced prices, as compared with 1939 life who so gladly give their time . 
increasing the supplies of those our belief of the great value of are much smaller to receiving and instructing these 
papers to meet the abnormal our provincial morning and even Apart from our ceaseless efforts scholarship holders 
demand If there was a silver ing newspapers and of the unique _ to stimulate the circulation of our . 
lining to the dark cloud of the coverage we can give in many im newspapers in existing conditions Keenness of Staff 
“ newspaper strike so far as we portant parts of the country at it seems clear, therefore, that our During the period under review 
were concerned it was to be a most economical cost major efforts must be directed it seemed to me that the essential 
found in the keenness of our I am particularly glad that these towards a reduction of costs link between the success of the 
stafls in Manchester and Glasgow new developments have been Earlier I referred to the tremen organisation and the welfare of 
in maintaining =the _uninter received so cordially by advertis dous burden of increased and in the employees was becoming 
rupted production of the evening ing agents. We never forget the creasing wage rates If these more clearly understood by the 
newspapers in those centres in degree to which our own pros wage rates, admittedly amongst whole body of the staff and, not 
: the face of considerable difficul perity depends on retaining to the the very highest in the whole withstanding difficult wage nego 
ties and in the loyalty with which full the confidence of our good range of industry, are to be tiations, relations were happy and ; 
they applied themselves to this friends in the advertising pro maintained, then we must have harmonious Ihe keenness of the ty 
task feasion the fullest co-operation trom all staff to assist the progress of the F 
I will not go over again the those employed in the industry newspapers with which they were 
circumstances of the strike. They Commercial TV and concerned with the organisa concerned was as great as ever 
are already well kaown sae A new phase in advertising OM to secure that the production More is the pity that a handful of 
strike was, in My opinion, entirely jevelopment has come into per unit of staff employed is as employees were able to cause a 
unnecessary and had it wa -~ ocd with the introduction of high as is possible stoppage of so many of our news 
yoo Bas od an t aan Independent Television. It may Productivity papers Ever y effort “— made af 
pon it — 7 —e be that Commercial Television during the period of the strike by ; 
catastrophe ill open a new and important I have no doubt that at the the staffs to produce the best pos " 
Beyond the heavy loss, much #! 7 but t wo ld present time productivity im the sible papers in those of our 
of it irretrievable, that the strike field of 1 getty . ild make newspaper industry is consider centres where production was un t 
brought to ourselves and all other be a bold man + ha y mye ore ably lower than might be interrupted 
~wspaner sublishers many #"y firm prophecies $ you may achieved by the application of 
pe dig ef a have read, the opportunity was ‘ tif 
others also suffered on Be afforded to us to interest our ow ny motes -  oneatine The buture 
ee, cal aid eee selves in this new development heanehe to light the ‘Gomes to This is an unusually difficult 
I usually pay an annual tribute 94 negotiations with the Inde- which unnecessarily large staffs year for me to look into the : 
to their co-operation and this year poncent agp ige-e ne or are employed, particularly in the future I have told you of the : 
it would have been in any case proceeding at the present time production processes of news losses we have ustained which e 
Earlier | have referred to the . eo ‘ e? must be borne in the accounts of y 
particula well deserved, for we ever-increasing coets of etus papers and 7 the _ —— : the current vear | cannot vei mi 
ge eel anne paper production. To meet these we A wr hs wag tl onstie estimate the extent to which we 
: . . ‘ spapers increasing costs there are but two vewspapers to be produced much may be able to recover some of 
for the distribution of new 1; 3 directions in which we can turn ne fF “ ily these losses by increased revenue 
and yet delivery to the public was apart from such increases in °F Granenes Y el es atee We are, moreover, aware that 
_ meg . a oe Al circulation as we can gain. They #5. politie il “field that our already new and heavy demands 
‘ 5 ‘ 
ditions has now been added the #F¢, the rates we charge to adver economic survival depends on afe to be made upon us for in 


loss of revenue they suffered tisers and the prices we charge 


increasing productivity and it is creased salaries and wages You 


-) Fr > I] ‘ ! ‘ t we, that 
during the strike. I should like ‘he public for our newspapers very evident that the newspaper will understand, therefor ha 
! a } hed a point | cannot at this moment be 
them all to know that they have ndustry has reachec f “i . ‘ , 
our deepest sympathy Newspaper Prices when this doctrine must find expe ue o make any firm 4 
. , . ’ ‘ 
cast 0 he urrent years wor 
‘ It is my considered judgment practical application I rec ne on t ut ; our directors can be 
Readership Surveys that the use of newspaper adver that in one way the newspaper oe “9 ‘ th 
ferre : f t dustry is in a favourable posi felied upon to do all in their 
Last year | referred to the  tising yields an important profit industry i 


; ) to secure a favourable 
Research Organisation we had for all those advertisers who use tion. It is not an industry be ew in 194 : 
established within our Advertise- the space they buy wisely and has to live by exports, nor does . 
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SAVES TIME UP TO 


S2% 
Drafting, lettering, artwork, music, mapping, 
etc., can all be done better and faster with 
ez this non-clog, absolutely even-line pen that 
can be used with all drawing and writing inks 
INCLUDING INDIAN INK. No more 
dipping in ink wells no more cleaning and 
adjusting nibs no more fuzzy lines . . .now 
that the Rapidograph is always ready for use 


EY ae 


EACH PEN 
“ene” 


‘ 
Obtainable from Stationers, Artists’ Suppliers 
and Drawing office Equipment Suppliers. & o 
° S 
ra \ 


HARTLEY REECE & CO. LTD 
289/293 HIGH HOLBORN LONDON wW,.C. |. 


PRINTERS 


/ 


take a 


thousand 
run 
enthusiastically 
and a 
million 
run 


calmly 


W-R- ROYLE & SON LTD. 


one of the better printers 


LUDGATE SQUARE - LONDON - E-C-4 
City 6480 
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THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED BY ROGER DARCY 


Ome 


SS Wet cers # 


Or 
S 4 
ale 
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New machine 
aids web 
inspection 


Dawe Instruments Ltd., of 99 
Uxbridge Road, London, W.5 
have collaborated with Victory 
Kidder Machine Co., Ltd., in 
staging an unusual exhibit at the Blocks wr die ¢ 
forthcoming International Print 
ae ing Machinery and Allied Trades ’ ° 

Exhibition PEX) being held at =©60 Cellophane wrapping protects 
Olympia, July 5 to 16 


The plan makes possible the blocks, helps slorage 


inspection of colour printing on 

rotary presses for register and for USTIN MILES LTD., London process engravers, have found that 
in unretouched picture of the web defects, while the web ts woe Baha scratching and other hazards, which may work havoc with an 
photographed by the light of the * Speeds of 750 feet per minute expensive half-tone block, can be almost completely eliminated by 
sroboscope while the press was A Bowe sovseaye “| the use of Cellophane, in a complete transparent wrap which protects 
ne a ee ae or mo A ~ Tight ie directed ste the block and still leaves it fully visible as it “ goes the rounds.” 


the web. The power unit its Film wrapping is now part of 


ITALIC BOOK mounted out of the way on lop the routine in th d spatch 


“. Matrix in 5 sees 
of the press, while the lamp, re tion at Austin Miles for 1 i ‘ . 


y ’ ’ moved from the casing of the majority of them half-tone block Multiple Acting Flux Ltd. are 
FOR THE unit, is arranged to slide on a bar as soon as they are completed d 


i 


Brittih Cellophane Lid phote 


ellophane 


ributing a new and novel type 
extending over the entire width and mounted. The sheet of Cello of casting machine known as the 
BEGINNER of the web phane is appl ed ina parcel ly pe Hrimulta Sortsmaster It 
4uy 4 The rate of flashing of the wrap with the folds secured with claimed that a printer can take a 
stroboscope is controlled by con paper adhesive tape piece of type, or combination of 
Yet another book on the italic tacts mounted on the impression Card or paper outer wrapping pieces, insert in the mould of the 
hand has been —_ published cylinder, so that the lamp flashes — are then added if the item is to | Sortsmaster’” press and have a 
Entitled /talic Handwriting, it has once with every revolution of the sent out immediately by rail o: matrix within five seconds, ‘The 
heen written by Tom Gourdie, cylinder road. The film gives a good basic matrix os replaced in the mould 
and is published by the Studio The flashes are extremely short protection and can be retained in ind from it can be cast as many 
Ltd., 66 ¢ handos Place, London, only 0.00001Sth of a second position right up to the time of eproductions as required 
W.C.2, at 7s. 6d and since the contractor ensures printing Length of th machin m til 
This is the book for the be that the flashes illuminate suc Austin Miles report a good in., width 10 in. and height 10 in 
ginner. There is a letter-by-letter ceeding impressions at exactly ception from their clients. They It weighs 55 Ibs. and has a melt 
inalysis Of a true italic, with the same point on the web, the themselves are pleased with the ing pot capacity of 14 Ibs. The 
Suggestions for its practice and impression appears to he sta result obtained by using the film limits of th mould are a mini 
application tionary of frozen wrap, for means that the im of 6 point and maximum of 
: Mr. Gourdie’s introduction fo! This arrangement enables the quality of their work can be safe 1k point 
lows the established pattern, deal machine minder to inspect the guarded more surely after it has Multiple Acting Flux Lid. are 
F\ ing, as it does, with the advent impression while the press is run left their hand it 10 Collegiate Crescent. Shef 
of the chancery hand in 15th ning and to carry out any re The blocks may be stored on field 105 « 1%) Watford Wa 
centur Italy He shows the quired adjustment without stop the engravers premises while a London. NW.4 , 
slphabets of the scribes, Arrighi ping the machine chent studies the proof A film 
ind Tagliente, of the modern wrap reduc he need for inter 
handwriting reformer, Alfred . leaving ma , and ensures Visit TO USA 
Fairbank. and his own that when th blocks leave the 
premises they are in good cond W. M. de M ds London con 
Ancient types tion for printing —— Cosigner, has been tavited 
He gives thr tal type Ihey may be sent out to a oa me of the  principa 
. ce Mane §6types, client who, after taking off the peakers at the Internationa 
which, he says, faithfully pre outer wrappings of paper nd Design conference, which is to | 
serve the foundation alphabet of cael con ; . = ne th Se r. held in Aspen, ¢ ido, USA 
the 1l6th-century handwriting let th - - agg - n June (this page April 1) 
Rembo, Lutetia and Palatino a ee ae W , 
cla a alatinc tective film wrapping Finall hile in America, Mr. de Ma 
The author then shows speci they may be stored for long " ilso visit, on behalf of 
mens of italic writing from periods and warchouse of his chents, various plants and 
riends, which, for the practi hazards,’ such as the damp exhibitions 
tioner, is the most interesting part caused by cats and rats, are con 
of the book, as many hands not siderably lessened in their effect Ghent e teat 
seen in print before are shown The Cellophane film wrap an Cee 
Particular interest is attached particularly effective in prevent KR. C. Liebman, of 178, Fleet 
to the specimens, as they are from ing th nall mark r scratch Street, | jon, b.C 4, should b 
other countries besides Britain, which occur when blocks are ntacted by British printers whe 
including Sweden, Switzerland stacked in quantity wish to take part in the Int 
USA, Czechoslovakia, Italy The time and trouble saved in nutiona Printing Competitior 
Hol and and South Africa He The Dawe Birobofood unit mounted illowing more confident handling Tr ganised as part of the 
‘ deals with materials, posture on a Victory-Kidder press. The wel f high quality blocks has more Cihent International bau 
methods of writing, layout and, under the lamp appear fo be than justified the new packaging Septemb as he has stereo ! 
finally, speed falionar) method, report Austin Miles th mblem of the Pair 
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IPA SUFFER A SERIOUS LOSS 


Tue loss which the Institute of achievernent, bearing in mind that 
Practitioners in Advertising has %Mme 500) appicants from = art 
sustained through H. G. Saward’s schools and industry all over the 
resignation, on medical advice, of ‘OUntry were competing for 100 
his council and committee duties is Places 

a serious one Mr. Saward is one Mary has been a pupil at Leam A 
of the founder members of the ‘gton School of Art for the past 
Institute and one of its original two years. edition of the “Fabric and Clothing Trades Index’ at the Midland Hotel 
council members ind the services Manchester. Here U. to r.) are R. V. Edwards, Birmingham area manager 
which he has rendered over the Moving around B. Joel, chairman and managing director, J. H. Tyler, northern area 


years eminently deserved the special manager, and W. G. Black, northern area sales manager 
vote of thanks at the last council 


meeting 


number of the leading figures in the Kemp's group of publishing 
companies met at a reception to celebrate the publication of the 1955 


7 i 
Iwo young men in Irish adver 
tising have just switched to new 


For eight years he was the Insti } : . J — ; 

, 2 jobs Cecil A. Bell, an account 2 even a poor kid would read it. Our 
tute’s honorary treasurer and the executive with Sun Advertising, who His first milk ad. rate is very low as you may say 
committees on which he has served pag joined Aer Lingus as publicity story $500 for a half page width 14 in 

on some of them as chairman officer, holds the diploma in adver . length 10 in 
include the president's, the trade tising and publicity of the Dublin Noi long ago, the National Milk a ; : 
relations, the professional purposes, High School of Com: He Publicity Council announced a com You will find very result soon 
the finance, and the Audit Bureau joined Asks Lid "Dublic petition for milkmen, one of the #9 YOu Sign us a long term contract 
committee. He will, of course, con copywriter ir 1948 se \ ey | as a tests being “ How would you sell a if you only honour us one or two 
tinue to be a Fellow of the Institute P ; in and later became — ss itie of milk to a Martian who has Pages that you like it very much 
> rf Personal assistant to the managing Mit agg x, Yours one and only Henry 


director. In 1952 he moved to Sun taken up residence on Earth?” Wei. Jr 
Mary, daughter of Ted Reeves, Advertising and was closely con Executive 


display manager of Sidney Pleves & cerned with Irish tourist advertising ow = | ad * * 

Co,, Ltd., gas appliance manufac for Great Britain ouncn, . ane P ieee : ; . 
turers, of Leamington Spa, has just Thomas Milner, who goes from as such in w EST-END premiere “ the 
been praised by the Piinistry of the publicity department of Fsso charge of the Three Cases of Murd R oe 
Education as being one of the two (Ireland) to the advertising depart milkcampaign Roderick Wilkinson, of Rex Pub 
best traince creative jewellery de- ment of John Player & Sons (Ir in England licity, into the spotlight. He is the 
signers of all the art schools in the land), was born in America A and Wales, is author of the highly-praised first 


story in the trilogy This début in 
films follows on successes with radio 
plays and educational scripts that 
have been used in many countries 


country graduate of the Dublin course in a former Ab 
As a result, she has been awarded = advertising, he is a former honorary W, RTISER § 
a scholarship in this craft to the = secretary of the Irish Advertising ee 


Royal College of Art--no mean Press Club S. Gordon 
Coller. Oddly 


enough his 
first job with 
the “Weekly” 
was to handle 


A few days ago, another member 
of Rex Publicity, Edwin E. Mead, 
secretary and recently appointed 
director, celebrated his 25th anniver 
sary with the firm The managing 


a milk story > Gordon Coller director, Alex Howie, presented him 
for a group advertising supplement with a cheque and a record repro 
After the war he edited this journal's ~~ ducer from the company, the staff 
Victory Number. I hope it was not added a record cabinet, and Mrs 
that experience which caused him to Mead wax given flowers 

have those duodenal ulcers which (in 

addition to innate conviction) led * * * 


him to drink four pints of milk at 
the time he took his present job 
nearly a year ago! 

Mr. Coller has campaigned with 
Fe a see a Hheneaud Phang, three-weeks visit to that lovely island 
in the Equal Pay for Women cam Cyprus is interested in publicising 


e 
“ ssnonsible {x its tourism, and Mr. Szomanski 
a gioup of nuntivue Boge, One wee leoponmue ter 6 whose work for such clients as 


WHATEVER troubles there have 
been in Cyprus, W. R. Szomanski, 
the poster and display designer, did 
not experience them during his recent 


demonstration of women outside the 


BOAC BEA Alitalia and 

Chancellor's house when he left to 
° MJ present his Budget last year ! Sketchley is well known ha 
in “en ta newspapets Mr. Coller has done much town designed three posters and nin 


} 
and country planning work on the splays to be shown in Britain 


Egham UDC and on county council Cyprus, and the Near East 


committees. It was he who led the He tells me that British goods are 
AB.C. Weekly Net Sales Opposition to proposals by the the 


fairly extensively advertised in 
Ministry of Supply to extend the Cyprus papers. Posters are in their 


¥ 7 Fighting Vehicles Proving Establish early stages as a medium there 
ment (as it then was) to the edge of 
4 “a, i ws 
Cobham Common. He managed to q ON y AC I 
oo get the Ministry of Agriculture to 


WEEK'S WISECRACK 


nN 


* + * 


BE’ ROM D. J. Nurse, manager of 
Marklin Advertising Lid., of Hong 
Kong, I have received a copy of the 
following letter, exactly as it was 
sent to one of Marklin’s clients 
“The Manager, Shriro Limited 
Dear sir, As I have visited your firm 
for many times I have recieved 
nothing which you wer very 
instered in our formal publication 
Sincliar's Tourist Guide We are 
now publishing a world-wide news 
paper namely The Hongkong Citi 
zens News (in Chinese most prob Th f 
ably). Thirty thousand copies is not is agency is always ina 
LONDON : E.W. PLAYER LTD., . 1 small matter that indicates Hong: 8 a ; 


.- 
kong general trade social activities State of emergency. 


“We shall cope, old boy 
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f Direct 
route 


to the 
man 


At this desk sits the head of a huge concern. He is 


the man who has the ultimate say in every big decision. | O 
The man you must convince if you want his firm 


to buy your plant. But the man at the top is hard to see, 
so how does he get to know what you have to offer him? 


If he is in the engineering world, he keeps in touch with things 

by reading Machinery Market. In particular he reads the 
advertisements. Machinery Market is the commercial engineering 
journal. The man who has to buy machinery turns to it asa 

matter of course. If you have machinery to sell (new or second hand) 
the right man will know about it if you advertise in Machinery Market. 


MACHINERY MARKET 


THE commercial engineering journal 


Every form of manufacture is covered by 

Machinery Market—all who use or need 

® machinery and engineering material A 

1/- eve ry friday supplement is puldished each week con 

taining an immense selection of plant for 

sale, wanted and for auction. An annual 

subscription of 55/- includes the Machinery 
Market Trades Index 
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Publications News and Notes 


A 28-page detachable Business 
Building supplement is contained 
in next week's 8&-page Hairdressers’ 


33 pages of ads 
° ° ° Journal. It is printed on art paper 
in first issue with colour covers and contains 


colour adverusements 
the first isue of United Trade * * * 
Press Lid new journal Uniforms A folder publicising the Sphere 
and Industrial Clothing is of 64 as a travel medium has two pic 
page with cover in two colour iures of the Matterhorn, a summer 
ind includes 43 pages of advertising scene in pia and a snow scene 
Ihe journal is chiefly for purchas in tinted blue 


ng authorities in industry and * * * 


ommerce Advertisement manager Some 250 firms have taken space 
is D. M. Broughal! in the 1955 edition of the Mining 
‘ * * Journal's Annual Review, which 


Picture Post some the publishers claim, is read in 80 
countries and summarises mining 
developments throughout the world 
in 1954. Containing 304 pages the 
Review sells at 7s. 6d. (one dollar 
in the US) Many of the adver 
tisements are in colour 
* * 7 

The June issue of Harper's 
Bazaar contains an article on travel 

lr. C, Urbach International Adver in France and an illustrated featur 
tising, Lid., have been appointed on Provencal cookery 
British and Commonwealth repr + * * 
sentauives for Zeitungs- Verlag und The 
Zeitschriften-Verlag, German track 
journal of the pr publishing, ad 
verlising, news services and the 
paper trade; and British representa 
tives for Der Leitfaden, the German 


In this week's 
hitherto unknown works of Picasso 
are reproduced m colour 

+ + a 

Herr Raab. Chancellor of the 
newly-independent Austria, is inter 
viewed by Louis Stanley in next 
week 6 HMbastrated. 

* + + 


June issue of the Export 
Review of the British Drug and 
Chemical Industries includes an 
illustrated buyers’ guide to British 
instruments, for use in research and 
development laboratories of chem 


directory of press and advertising jcal works and pharmaceutical 
dealing with publications of 115 factories. The publication coincides 
counties: and for Welt am Sonna- with the British Instrument Indus 

bend, which claims the highest cir tries’ Exhibition, which opens at 
culation among German weeklies Earls Court on Tuesday, June 28. 

Frank Hurst has joined Urbach’s as * * * 7 

i director The Airdrie and (¢ oatbridge 


4 + * Advertiser has reached its cen 

British Magazine of the Month tenary Claimed to be the oldest 

in the USA and Canada for June weekly newspaper in Lanarkshire. it 
1955 is the Fast Anglan Magazine. has a circulation of 23,000 


WASS PRITCHARD 
E& CO. LTD. 
Colour Printers 


85, FENCHURCH STREET, E.C.3 
_ ROYAL 7141 
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Among the fashion features in the 
June issue of Vanity Fair—cover 


above—are ten pages photographed 
in Rome. 
* + * 

“The Motor” Repair Manual, 
covering every aspect of the minor 
repairs which can be carried out in 
the home garage or workshop, has 
been compiled by The Motor, and 
the revised Ilth edition has been 
published by Temple Press Ltd. It 
has 192 pages and sells at 6s 

* * * 

Lightweight Motorcycles, com- 
piled by Motor Cycling. has 152 
pages and sells at 6s. It has been 
published by Temple Press Ltd 

* * * 

A new title in the Good House 
keeping Gravure Series, the Home 
Decorator & Painter, will be pub 
lished next Wednesday at Is. 6d 
This 16,000-word booklet contains 
over 125 illustrations, some in full 
colour 

* * * 

The Christchurch Times wi!! 
celebrate its centenary at the end 
of this month 

* 

A new Britannia and Eve promo 
tion folder describes, with colour 
fiustrations, the magazine's 
fashions, home, motoring, and gar 
dening features 

+ + o 

Print order for the autumn issuc 
of Vogue Knitting Book, Condé 
Nast Publications Lid.’s semi 
annual has been increased to 
225,000 In 1952 130.000 copies 
were printed of each of the two 
issues ; in 1953 there were 135,000 
and in 1954 the order was increased 
to 150,000. For the first issue of 
1955 190,000 copies were printed 
The autumn issue will be published 
on September 2 

* * 

In the June issue of Courier cight 
English roses are reproduced in full 
colour on art paper 

* * * 

Ihe June issue of Motor Racing 
contains Stirling Moss's story of 
his victory in the Mille Miglia 

+ + 


* 

The 1955 edition of Fabric and 
Clothing Trades Index is now being 
published by the Kemp's group of 
publishing companics. Formerly the 
Gown and Mantle Directory, the 
title was changed and the scope 
widened last year Now 8.000 new 
names have been added, including a 
new section dealing with over 1,000 
classified names in the mullinery 

rhe Price of the Index is 21s 
Subscribers can also use an infor 
mation bureaux 

. . * 
In next week's John Ball Keith 


Tillis writes on Coca ola 


Jims 7. 19 


We Hear 


The Duke of Edinburgh has con- 
sented to be patron of the Horologi- 
cal Exhibition, “Five Centuries of 
British Timekeeping,” to be held at 
the Goldsmith's Hall in October. 
Howard 8S. Cotton Ltd. have been 
appointed publicity consultants for 
the Exhibition. 

* * . 

At the Canadian Internationa! 
Trade Fair at Toronto on Monday 
two exhibitors had-on their stand 
catalogues, leaflets and sales litera 
ture sent by air from Newcastle 
upon-Tyne last Friday. The mater 
was printed by Doig Bros. & Co 
Lid., of Newcastle 

. * + 

A Scottish textile stand at th 
British Trade Fair in Copenhagen 
this autumn will be jointly pro 
moted by Munrospun and A. & J 
Macnab The design is being 
handled by the studio of Edinburg 
agents J. G. McCallum & Co 


Nylon series 


A new series of radio pro 
grammes for Radio = _ Eireann 
“Carnival in —" is being presented 
by O'Keeffe’s Advertising Ser 
for Bradmola Mannequin Nylon 
The series starts next Thursday with 
“Carnival in Italy” on the 1S-minut: 
segment preceding the 9 am. new 
bulletin 


* * 

Stuart Advertising Agency Lid 
have produced a new  teafl 
designed to appeal to hotels, catering 
orgamisations and people handlir 


food, describing Coldrator § 
Cabinets, 
* 7 . 

Peterborough City Council intend 
to spend £10,600 on queue shelt 
at its central bus station, and wil! 
consider letting advert 
them when completed 

* * . 

The Wood Green, Southgate ani 
Palmers Green week!) Herald ha 
opened a new branch office 19 
Aldermans Hill, Palmers Greer 


Ad brochure 


S. C. Peacock Ltd. have prepared 
a brochure containing some of th 
current advertisement It i iV 
able for clients and prospec 
chents 


Ne space oF 


* * 2 
Inquiries for editorial and adve 
tising mentions so far received as a 
result of the first issue of Buildin 
Plant and Materials exceed 870, say 
the publishers National Trad 

Press Lid. 
+ * 

The Society of Typographic Art 
Chicago, held its annual conferenc: 
between Friday, May 13 and Sun 
day, May 15 

* * * 

Associated Broadcasting Co. Lid 
have moved their chief office in 
London to Television Hous 
(formerly Adastral House), King 
way, where they have taken a leas 
on 33,000 sq. ft 

* * 

The circulation of Méillingtor 
Publications Ltd.'s Far East Trade 
i controlled circulation journal 
to be increased by 1,000 copi 
mainly, say the publishers, becaus 
of the additional demand originating 
from China 

* * * 

The Antique Dealers’ Fair and 
Exhibition open next Wednesday 
the Great, Hall of Grosvenor Hous 
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it happened 
in Gloucester! 


We take everything in our stride—space ships and 
robots don’t worry us. In fact we make them. 

Whatever your requirements in Exhibition and Display 
we can meet them—we have over 35 years of 

experience in selling by Display. Our service is 
complete—from design to erection anywhere. 

when it comes to screen-printing— 

in any quantity— 


Our quality is superb and prices competitive. 


PRIESTLEYS of Gloucester 


COMMERCIAL ROAD GLOUCESTER. Tel. : 22281-4 - 9 BUCKINGHAM STREET, LONDON, W.C.2. Tel: TRA 4277- 
70 CAROLINE STREET, BIRMINGHAM, 3 + Telephone: CEN 1941 and at MANCHESTER and CARDIFF 


LOOKING AHEAD [with Autotype] 


ind blow-ups of more norma pes are 80 beautifull 

Autotype elect to use the rig not necessarily the easiest 
Newton Chamber talle« e mural illustrated to act 
piration to their trai is « to mmagime many other 

‘ or blow-ups Ash 


Most of the really good enlargements are made by Autotype 
AUTOTYPE COMPANY LIMITED, BROWNLOW ROAD, WEST EALING, LONDON, W.13 EALING 2691-2-3 
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5 t Autotype photo mural their students lecture on About ft long even A not 
it was made from a Composit camera r 4 mast print was produced method M 2 
o me piece of paper t b g it several exposures from different negative as @ source « i 
The mural was then enlarged from this master The use of special equipment uses for mur . 
A enables Autotype to reduce human error to vanishing point one reason wt 
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2,000 stores in 
Vogue tie-up 


Some 2,000 stores and chemists’ 
shops are taking part in a 
Richard Hudnut campaign 
launched this month, It is a 
Vogue promotion, and breaks 
with the June issue of Vogue. 

he 2,000 stores and chemists 
shops who accepted the invita 
tion to take part in the campaign 
represent almost a 100 per cent 
favourable response, say Condé 
Nast Publications, Lid 

The campaign, for Richard 
Hudnut’s “Fair and Peachy 
Look, was announced in a 
Vogue designed brochure, a 
feature of which was a cut-out 
window-display This month's 
issue Of Vogue contains a full 
colour page and other black-and 
white advertisements 

Specially - designed showcards 
and streamers for the stores 
taking part were ordered from 
Vogue and have been distributed 
In addition, many others have 
also received colour-blow-ups of 
the advertisement page 


Return visit 

A delegation of 11 members of 
the National Union of Printing, 
Bookbinding and Paper Workers, 
headed by W. A. Morrison, the 
secretary, is at present in Russia 
on a three weeks’ visit, as a result 
of an invitation following a visit 
of Russian printers to this 
country last October 
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‘Every conceivable medium’ to be 
used in huge Kit-E-Kat drive 


Chappie Lid. have launched their 
largest-cver advertising campaign 
for Kit-E-Kat cat food Masius & 
Fergusson Lid., who are the agents 
‘ate that “every possible medium 
apart from the talking acroplane 
will be used in this huge cam 


The schedule includes larg 
spaces and half-pages in national 
daily and Sunday newspapers, and 
magazines, films, filmlets, provincial 
and trade press advertising, posters 


TV tie-up with 
Castle cleaner 


Extensive provincial advertising 
is being used for Castle liquid 
cleaner, described in trade press 
advertisements is a new “do-il 
yoursel{"” cleaner 

The promotion will go into 
national daily and Sunday papers 
Radio Times TI Mirror and 
various other papers when the 
manufacturers have achieved full 
distrihution 

Advertisements and display mate 
rial feature TV puppet Sooty and 
Harry Corbett The first spaces 
were timed to coincide with th 
‘Sooty Stays Up Late” programme 
televised recently Fach bottle of 
the product is accompanied by a 
signed photograph of Sooty. Agents 
ire Gee Advertising Ltd. 


represented by ARTIST PARTNERS LTD. 
44a Dover Street, London, W.!. Hyde Park 9941 


donald brun 


Brustin 


Husiconbonbon 


commercial television, and Radio 
Luxembourg 

A new label has been designed 
which incorporates a stylised ren 
dering of the Mrs. Kit-E-Kat 
character now familiar in press and 
poster advertising for this product 
The new label ties up with the 
extensive advertising campaign 


‘Terylene Talks 


Trousers’ scheme 


“Terylene Talks Trousers” is th 
slogan being used by ICI, who are 
running a consumer = advertising 
campaign for trousers made from 
Terylene and blends of Terylene and 
wool 

Spaces being taken are in the 
London evening papers, the Dail) 
Express and the Daily Mail 

Object of the drive, which will 
run until next month, is to attract 
attention to this new use for Tery 
lene and, by doing so, to support 
the cloth and clothing manufac 
turers working with [Cl in the 
development. Agents arc Mather & 
Crowther Ltd. 


J. F. Stone place 
conversion ads 


J. F. Stone Lighting & Radio 
Lid. are believed to be the first 
large electrical and radio firm to 
tie in with the current TV adaptor 
drive by launching their own con 
version campaign 

The Evening Standard was used 
for a coupon advertisement by 
which readers could obtain further 
particulars of set conversion The 
advertising was placed direct 
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cat FOOD 


These tins vf Kit-E-Kat feature the 

new label which ties up with the 

extensive campaign being launched 

for the product. The label is printed 

in three colours, with the basic back- 
ground pale blue 


Commercial T\ 
for Copydex 


Commercial TV will be used by 
Copydex Ltd makers of Dolt 
Yourself adhesive First Copydex 
TV spot is booked for mid-Novem 
ber, and will be a demonstration of 
carpet repairs by W. P. Matthew 
BBC television handyman, during a 
Do-It-Yourself advertising maga 
zine 

In addition to this, Copydex con 
tinue to advertise in the national 
and provincial press and magazines 
Agents are David Macaulay Adver 
tising Ltd. 


Advertising up, 
price down 


Ihe largest yet campaign to 
Grape-Nuts is booked for th 
national press. Trade press adver 
tisements announcing the schem 
also state that the price of the pre 
duct has been reduced, and the 
advertising increased 

Spaces being taken include a hal! 
page in the Daily Express, and large 
spaces in the News Chronicle, Da 
Herald, and Daily Mirror 

Advertisements will all stress th 
price reduction and link up with a 
Mount Everest-energy story. Agen 
are Young & Rubicam Ltd. 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


THE GENERAL STEAM NAVEL 
GATION CO., LTD. ASTARTE 
FILMS LTD., RICHARD 
BERGMAN, PR accounts for 
John Webb Press Services Lid 


HOWCOL cotton, nylon and rayon 
fabrics manufactured by Rossen 
dale Rayon Mills Lid, press and 
PR account for Misani, Gooder 
ham & Young Ltd., who will work 
in association with F. H. Radford 
Lid 


ANGHAM PRODUCTIONS PR 
account for the John Bretton PR 
Organisation 


Campaigns 


LSSONS TALCS, using full 
colour pages in women’s maga 
zines and large spaces in the trad 
press. (Richard Potts & Partner 
Lid) 

WELCH & SONS LID., using pro 
vincial press and national Sunday 
papers for Welch's luxury toffee 
(Tully-Crabbe Ltd) 

ADY BIRD | Tb. using large 
spaces in womens magazines for 
Ladybird children’s clothes. (Wil 
fred Tisbury & Co., Lid.) 
COPYDEX LTD. using national 


and provincial press, magazine 


~ 


and commercial TV (David 
Macaulay Advertising Lid.) 


SCARBOROUGH CASTLE FIRE 
LIGHTERS LTD. using national 
dailies and Sundays, provincial 
press, Radio Times, TV Mirror 
and = track press, for Cast 
cleaner. (Gee Advertising Ltd.) 


CHAPPIF. LTD., using large spa 
and half-pages in the national 
press, films, filmlets, provincial 
and trade press magazines 
posters, commercial TV ind 
Radio-Luxembourg. for Kitt 
Kat (Masius & Fergusson Lid.) 


RECKITT & COLMAN (OVER 
SEAS) LTD. using = ecatensiv 
advertising in overseas papers fo 
range of product (Intam Lids 


IMPERIAL CHEMICAL INDUS 
TRIES LTD., using London ever 
ings. Daily Express, Daily Mai 
and trade press for Terylen 
trouser campaign (Mather & 
Crowther Lid) 

GRAPE-NUTS = campaign using 
half-page in the Daily Expr 
large spaces in the News Chronicl 
Daily Herald, Daily Mirror aod 
trade press. (Young & Rubican 
Lid) 


5. F. STONE LIGHTING & 


RADIO LTD. using Lvening 
Standard for TV conversion ad 
(Direct) 


vertisement 
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Vision OF TOMORROW 


A NEW WINDOW 1s be Liye «ope ned ina million homes. Within a year 


Comn rcial I kk Vision will | rig adve rtisers a nicw and Thre 


Witiniat market, where they can reach direct to the buyer at his own 


fireside, more powerfully than ever betore. The coming generation 
I 


vill gaze in wonderment, tor the advertuser has the chance to sell 


his wares in a fresh and exe iting wa 


But in order that nothing shall be lost of its selling potential, bold 


decisions on TV participation are r quired now: for the technicalities of 


th medium, th necessary creative thinking writing production ind 


be exploited to the tull 


processing need time—that they ma 
Street's tackled the srobl in url Alread the have rack thei 

} 
x pe rire ntal comimct ial tiles A hich have | cn shown it} the if 


have bricted in the techniques and 


Own ¢ 
viewing theatre to chents the 
timated economics of TV advertising. Now § 's Television 


rtrcnt a 0 } production date ( id of tinn 


i 


ce d sdvertising 


EAD IN TELEVISION 


STREET & CO. LTD 110 OLD BROAD STREET « LONDON EC2 - LONDON WALL 1571 


Ina rporat d Practitioners in Advertisine 
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RULES FOR TELEVISION ADVERTISING (, Continues 


from page 504 


Dealing with ‘unique problems’ of TV Specific classes 
of advertising 


‘ye 1954, and the Betting and - ~~ @ No advertisement is allowed 
otteries Act, 1934 (which re which leads children to be 
quires the presence of an element No hetting ads Meus that if they de act own be accepted where an accommo 
of skill), should state clearly the product advertised, they dation address is given 
how prospective entrants may for 6 months will be inferior in some way All advertisements should mak« 
obtain the printed conditions, in to other children or that they it clear that the customer Is en 
cluding the arrangements for the The advisory committee re- are liable to be held in con titled to return the goods within 
announcement of results and for commended that no betting tempt or ridicule for not ‘seven days if not satisfied and to 
the distribution of prizes including pools advertise- owning it obtain full refund of the purchase 
ments should be permitted for @No advertisement dealing price 
ADVERTISING IN the first six months. They de- with the activities of a club 
CHILDREN’S PROGRAMMES cided to defer findings on is allowed without the Homework Scheme 
No product or service may be oe —_= ee wrens specific permission of th Advertisements 
sdvertised and no method of M rv ¢ form and content programme contractor wh The fullest possible particulars 
advertising may be used in = ad sw | and of must satisfy himself that the of any schemes must be supplied 
association with a programme A By = A. ‘_e~ club is carefully supervised and where it is proposed to make 
intended for children, or which ceadion eal hye | ater in the matter of the 1 charge for the raw materials 
large numbers of children are six moathe. ewes atver behaviour of the children or the components and where 
likely to see, which might result and the company they keep the advertiser offers to buy back 
in harm to them physically element of tainoes ‘ and that there is no sugges the goods made by the hom« 
mentally or morally, and no children ane tion of the club being a worker. the advertisement must 
method of advertising may be ® No advertisement for a com secret society not be accepted 
employed which takes advantage mercial product or wth i ° While it is recognised that 
of the natural credulity and allowed’ @ & contains on children are not the direct Financial Advertisements 
sense of loyalty of children In appeal to pr tres which purchasers of many products In view of the importance of 
particular : suggests in any way tha over which they are natur giving full information in con 
@No advertisement which unless the children them ally allowed - ae 9 gol nection with any offer to the 
encourages children to ente: selves buy or encourage —— 7 a be public of debentures, bonds and 
strange places or to converse other people to buy the pri taken that they are not shares and in view of the diffi 
with strangers in an effort to duct or service they will be encouraged to make them culty of ensuring that such infor 
collect coupons, wrappers, failing in some duty or lack selves a — to other mation is given in the limited 
labels, etc., is allowed. The ing in loyalty towards some ets acon the interests of 9m) time of the normal television ad 
programme contractor must person or organisation particular product or service vertisement, invitations to invest 
investigate the details of any whether that person oy should be limited to the follow 
collecting scheme and satisfy organisation is the one mak R > t oro fl , ing 
himself that i contains no - the appeal or not epor € rs y (a) invitations to invest in 
British Government stocks 
| over pole (including National Savings 
| certificates), stocks of public 
| When Canadian Pacific Au boards and nationalised tr 
_ i. oa ‘ Lines introduce the first Common dustries in the United King 
m hor full information about wealth air service over the polar dom and municipal govern 
+3 | route to Europe to-morrow (Fri ment stocks in the United 
“a ryy\ ‘ | ‘ | day), they are flying in five news Kingdom © 
if I k L E V | ~ : | A L S paper reporters trom Australia (bh) invitations to place mone i 
a n ‘a fogether with a party of VIPs on deposit or share account : 
a, from the Dominion, they will be with building societies 8 
(Trade Mark) | the first people to fly from “down (c) invitations to place mone ¢ 
under” and up over the top of the on deposit with the Post : 


yy ‘ ’ . m world into Europe “i , : 
THE NEW TECHNIQUE Te AL polar service is -«-OMage OF any Trustee Savings 
being flown as a direct extension . 


IN T.V. ADY ERTISING of the Pacific routes being oper No advertisement should be 


allowed which contains any Te 


' ited = already by the airline f j bout the stock 
rey . *wooltor 3 vice i rut ¢ stoc 
FOR THE between Vancouver, Australia ‘'*™ ‘ yaa: Seca 
4 > . ‘ . 
market or investment prospects 
ind New Zealand 


vw which offers to advise on in 


SM ALLER ADV ERTISER One of the Canadian passengers veutenande 


will be R. T. Rose, general man 
ager of the Vancouver Board of 


. Irade, who while here with a Hire Purchase 

\s Send today for your copy of trade mission in April reported Where a price is mentioned it 
: pe be that he had been able to persuade an advertisement or reference ts 
oo var ‘ oe a . . many British firms  cither wo made to any form of instalment 
“ t | Hk l KLEYV Ist ] Al be} PI AN allocate or increase advertising buying, care must be taken to en 
cae te 4iu) appropriations in British — sure that the amounts quoted in 

i (Copyright ) Columbia dicate to prospective purchase 

a to how much extra mone Ss re 


> \ . k d quired for hire purchase and dc 
Il f wet -en not mislead them into thinking 
i a ‘ , ‘ ‘ t 

PELEVISUALS LTD. The ninth week-end course of that the total cost, inclusive of in 


the Institute of Practitioners terest and additional charges and 
- . wn Ut . . . , or Purchase Tax, is less than ts in 
15 BERKELEY oy... LONDON. W.I Advertising | will be held at §S wh y cegneF 
q Peter's Hall, Oxtord, September -_ jo Cae 
Mavi; 9719 233 to 26 The nstructional 
ayfair ti 
( : = 12) method will return to the plan Instructional Courses 
ning of a campaign which formed Advertising offering courses of 
Th d a - a the basis of some earlier courses instruction in trades or subjects 
ry 1, . °9 
i © words Televisual and © Televisuals The course is open to all men leading up to professional os 
ee , — . hers. associate members, and technical examinations should 
: are the Trade Marks of Teley neal | 
levisuals Ltd students, and provision will b not imply the promise of em 
made for a limited number of ployment or exaggerate the op 


first-year trainees to attend portunities 
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CLASSIFIED ADVERTISEMENTS [gamcoenm 


RATES : APPOINTMENTS VACANT, 3s. 64. per time, 46s. per dispiny pene! inch. 
APPOINTMENTS WANTED, 3s. per time, 35s. per display panel inch. “a other 
NATIONAL NEWSPAPER classifications, 4s. per line, 45s. per display peeel haa Misimem, 3 lines. Box No A prominent group of Britist 
charge, one line plas is. covering postage, Series rates on pyr al! Colonial newspapers will shortly 
advertisements under seven insertions MUST oe PREPAID. Address “ Advertiser's have a vacancy for a young man 
requires Weekly.”’ 186 Fleet Street, London, E.C.4. CHAscery 68644 (Bx. 25) . . _ 
Assistant APPOINTMENTS VACANT ADVERTISEMENT be 
EL 
a 
Sitaat Vacant: * The engagement of persons answering these advertiwements mast REPRESENTATIVE i 
PUBLICITY MANAGER be made through « Local Office of the Mia bour or a re Employment 4 
Agency if the applicant is a man aged 9 inclo ¥ 
unless be or she, or the employment, the provisions of in London [he position offer A 
Applicants must have all round Notification of Vacancies Order 1952."" scope for advancement and inter 7 
. esting opportunities tor seriou os 
advertising experience and be | | business-building in fast develop : 
fully prepared and qualified to CITY OF BIRMINGHAM EDUCATION COMMITTEE. ing media. Commencing salary : 
take charge of production, COLLEGE OF ART AND CRAFTS sill be according to age and - 
direct studio artists and write Principal » Meredith W. Hawes, A.R.C.A., N.RLD qualifications, although | person 
copy. The post calls for a good ality and enthusiasm will count 
administrator with ideas and SCHOOL OF PRINTING for more than previous experienc 
ad i Tu 
a really energetic personality. ee 
w h full i f Applications are invited for the post of full-time Lecturer Apply, in confidence, giving 
- ree sp J details o in Typographic Design. Applicants will be expected to teach details of age, education, and 
—~ aaa and salary expected Typographic Design to Trade and N.D.D. students They career to date to Managing 
“a should hold a recognised qualification in Typographic Design Director 
Box 1097 and/or studio or works experience. Salary will be in accor Box 1122 
Advertiser's Weekly 180 Fleet St EC4 dance with the Burnham Scale of salaries for lecturers in , : 
4 Institutes of Further Education at present £965 £25 to Advertiser's Weekly 160 Fleet St EC4 
£1,065. The successful candidate will be expected to take up Y 
ARTIST required for Packaging / Displa duty as soon as possible. Form of application and further OLD-ESTABLISHED = Export  Journe 
Studio with experience in lettering particulars of the post may be obtained from the Principal —_ © ete > ring w J ba Mets 
{ ’ i leadin ronwed 
and = design Salary according to College of Art and Crafts, Margaret Street, Birmingham, 3 Flamsoment  cuia aomamia thee 
jualificaty Appl sion mclud 5 ° f 
ng « small selection of recent work on receipt of a stamped addressed foolscap envelope and Salesman in the following areas Scot 
wid particulars of age and experi must be returned not later than 18th June, 1955 ~ ppt ws “an nny = 
e¢, to the Studio Manager, Goya ens and London (2). Generous « basin 
Lid, Badminton r ourt " Amershan FE. L. RUSSELL, Chief Education Officer and expenses for trial period, Highest -— 
Bucks references essential Write, in conti t 
fence 
‘ y ‘ u op 80 Plee 1 
, REATIVE COPYWRITER, Oppo! | VISUALISER LAYOUT MAN. We , LEADING OFFSET LITHO HOUSE, Hox 1068 Ad. Weekly 180 Fleet St BC ht 
aper , ‘ sad techni : want a visualiser of proved abilit dealing with National Advertisers tor OPPORTL INET Y in = publicnt lepari a 
fone Ab “iek bank and sman wh mines a flair for good Showcards, Posters and all forms of ment ny ryuneation for a a 
raight ~ 1 produ frech ides s ontemporar layout with a practical high-class Colour Printing needs Sale oung pywriter / general assistant _ 
" ood ) Write full - knowledge of type wnd) = productior RKepres« ative Ciood experience f Some knowledge { advertising ' eae 
phone Cre Pron, Manager Sunes Experience of technica advertising the Trade essential Salary and Com publicity ecaperer essential Pleas > 
A dvertisis Lid 1< D ke Street und print would be an advantage mission basis. Give full particulars write, giving detail { experience, and } es 
Man eaten Sauare. W.1 . (Welbeck Ceottrey Dadd Ltd W oodside confidence tating age and salary required, to x 
774 is ; 90 Epsom Road, Sutton, Surrey (Near Box 1089 Ad Weekly 180 Pleet Sc EC 4 Hox 1135 Ad Weekly 180 Pleet St haa +o 
, i 
DERwent 4444 (4 line ‘4 
; ’ LADY ASSISTANT required for pub o 
> ; y hicit off f manufacturing om 
Le ading firm pan Sansber A venue Previous ex 
penence tf public work an advan », a 
of Ee sae, Wed BASIL BUTLER 
Apply, with full details of past career ad 7 
_ > . and present salar t e 
process engravers Box 1147 Ad. Weekly 180 Fleet St BCA ° 
GE eqeceiee in colew adventonen have an excellent opening for a = 
and typesetters etc., in the technical press and needs e 
7 oung energets worker with n oe 
' National Service problems) to join our Na 
requires a taff At first to take harge of a P Pe: 
voucher work and artwork filing, but ‘ ‘ pa 
sayous_ with, ability will have "scope Senior Copywriter 
: JUNIOR for advancement. ‘S-day week. Hol 
| jay arrangements will be take inte 
considerati Please write giving 
Jetails of education and experience to work closely with a design group 
PRODUCTION | to R_ M 22a, Queen Anne Crate 
$.W.1. No ‘phone calls, please on interesting and varied accounts 
CLERK The man we want will be able to 
A SMALL SPACE think in terms of pictures as well as 
Any previous experience an 
é: idvantage, but not essential words, and apply sound advertising 
as thorough training will be FOR ‘know-how’ to advertising im all 


given. Applicants should 
have completed their A BIG JOB 
National Service. Excellent 

scope for advancement for 


the right type of young Haddons want a Chief 


man, Write giving details Typographer who knows sympathetic consideration of existing 
of career since leaving what good work is, and 
school and stating age how to get it done 


media. This is a key position and 


carries an attractive salary Protit 


sharing and pension schemes, and 


holiday arrangements 


Salary £6 per week during 
six months’ initial training For an interview with 


Write for an appointment to 


with substantial increase at the Art Director, write or 
end of that period, and phone The Secretary 
annual reviews thereafter The Secretary, Basil Butler Company Ltd. 
d NH, N&CO. R 
Box 1128 ne 44 Hertford Street, London, W.| 


11 & 12 Salisbury Square, E.C.4 


Advertiser's Weekly 180 Fleet St EC4 nt 
CENtral 8156 


Phone your classifieds to CHA 8844 (Ex 25) 
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JUNE 2, 1955 


CLASSIFIED ADVERTISEMENTS 
Visualiser YOUR JOB? 


with agile brain and slick Situations Vacant : The engagement of persons answering these advertisements must 
be made through « Local Office of the Ministry of Labour or a Scheduled Employment Ce d f 
j ome and join us if you want an 
deas for strong selling press Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive out-of-th : t se a . in 
and print displays. Quality unless he of she, or the employment, is excepted from the provisions of the nes m e-ru ge ary/short 
’ ” and typist's job. r : 
counts as much as quantity. Notification of Vacancies Order 1952 ’ yp J enior execu 


tive in Sales Promotion Depart- 


Variety of accounts and ment of famous magazine pub- 


plenty of scope. Expanding 


lishers seeks thoroughly ex 
h y 
Agency. Friendly  atmo- Leading Advertising Agency in Kenya has a vacancy for a perienced girl, adaptable enough 
sphere. 5 day week. Holiday first class to cope with the unexpected 
this year For interview ‘phone TEM 
: 4363 Ext. 345 or write 
ia Wanted Now ARTIST/COPYWRITER eae 
, ae Phone: CENtral 6347 Terms include Provident Fund, cost of living allowance, six Advertiser's Weekly 180 Fleet St €C4 
Rae COPY DETAIL/PRODUCTION MAN. months home leave with full pay and allowance after four MAN WITH EXPERIENCE ' 
aa A new position is being created on our —. 


Ggrapenent staff at our Head Office at years service and one first class passage to the United by Glasgow firm for Publicity Depart 


ment Ability to design and prepar 
7 Aes ree ge Kingdom. Excellent prospects for the right man. Applicants layouts, compose descript mat ' 
0 4 y a capa ) 
‘ mT] { genera j 
Ae. handling me entire properstion for the should submit specimens of work together with full particu- ucid and attractive pas f pte 
“x printer (less art work) o our cata : nd pstrating 
ae logues, price lists and general adver lars of experience, salary required, etc., to Kenya Advertising ie — illustrating preck ne 
hy ting, which are directed mainly to je : pe 
idl the architect and builders’ merchant Corporation Limited, P.O. Box 563, Nairobi, Kenya Colony. a Eee eae 14 = ggg 
is Applicants should be under 30 and ill b d | leew ses “ey it . oon P a 
i have had several years’ experience in All specimens will be returned to applicants under registered Se ooo ahs 
+ the advertising profession , an ability post mitted — 
Ee Fa to write first-class copy is essential P x 0974 Nee re bene Ge 
wae & Some technical knowledge of building Box 09 Ad. V kly 180 § St EC4 
or roofing work would be an advan PHARMACEUTICAI mpa 
tage, Write, giving full details, to the SECRETARY/SHORTHAND TYPIST BRIGHT COMMERCIAL ARTIST and Kingston requires Advertising Prod 
Jomt Secretary Universal Asbestos required for interesting post in Pub VISUALISER (mat r ftemale) re tion Assistant, male or fema SF 
Manufacturing Co. Ltd, Tolpits licity Department of Nationally known yuired for Advertising Division of did opportunity for young per 
Watford, Herts organisation (FC 4) Pleasant work National Advertiser with office in gain) valuat experience G ta 
ASSISTANT required tor Publicity De | ing conditions, good salary, in con West London Interesting varict of knowledge - mk ind pe ure 
. venial office Not a routine job but work and pleasant working condition essential. Fiv ' ck 1 ise rey 
partment of leading electronics com 
any Interesting work in which some one suitable for girl 20-25 liking varied S-day week Write, giving full details to th Advertising Manager Ba 
5a re ul knowledge of typography work. Reply to of experience and salary required, to Products Ltd, Neville House 
ar oe orint production is tia’ Box 1110 Ad. Weekly 180 Fleet St BC4 Box 1114 Ad. Weekly 180 Fleet St BC4 Street, Kingston-on- Thame 
ee Permanent position and staff pension ADVERTISING DEPT. A keen Jumor CAMBRIDGE UNIVERSITY PRESS FIRST-CLASS REPRESENTATIVE 
i scheme App! in writing giving required immediately Knowledge ot Drawing Office has a vacan re quired for progre ve printing hous 
details of age (over 21), experience typing an advantage. Meals and hostel drawing author diagram maps in South-Weat I ! Knowledge 
r and salary required, to Marconi In accommodation available if required ec for line reproduction Studio cut-outs and displa n edvantes 
= wtruments Ltd Longacres, Hatfield Apply Frederick Gorringe Ltd, Buck experience essential Apply Personnel Really goc opportur Write 
4 Road, St. Albans ’ ingham Palace Road wii Officer, University Pres Cambridge Box 1113 Ad. Weekly 180 Fleet St BCA 


~ W.P.S. OP 


REQUIRES ANOTHER 


rs TYPOGRAPHER 


My wir anise avstinesnos | | TYPQGRAPHERS 


& exe (a) Agency experience 


have now more vacancies for 


: interested in producing high standard advertisement 
(b) Fast and accurate work. 

typography, and looking for a place in a creative team 
(c) The ability to produce quick visual 


- who really care about type. One, a more senior position 
adaptations in collaboration with 


‘ Creative Designers. requires considerable experience, the other is for someone 
, , th some agency experience 
Sea aa (d) Clear and exact type mark ups for Fg i ' e wshescanan 2 7” 
r bp both press and print. msiderati 1 will De wiven lo ex fing wiiday arrangements 
. 1H iol il ; d ie Please write giving details of experience and when available 
' : van will alrea 
te) pera oa Prone salary = is ane for interview, or telephone the Art Director 
2 “ opportunity to join a growing 
agency and build your own typo- 
graphical team. s . 
é 
4 Apply giving full details to 26a Albemarle Street, London, W.1. 
4 STAFF DIRECTOR, WILLING’S PRESS SERVICE LTD. HYDe Park 8911 


356-362 GRAY'S INN ROAD, W.C.! 


Phone your classifieds to CHA 8844 (Ex 25) 
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June 2, 1955 


APPOINTMENTS VACANI 


GENERAL 
ARTIST 


Vacancy in West End Agency, 


27 June, for quick, competent 
artist. General studio experience 


essential. Finished lettering, vis- 


uals and typography required. 


Phone GRO 3708 for appoint- 


ment. 


555 


APPOINTMENTS VACANT 


SENIOR COPYWRITER 


Glaxo Laboratories Ltd. offer a permanent progressive post 
to a mature Copywriter. He will head a team of writers in 
a busy Advertising Department engaged on the production 
food 


The post is pensionable and carries 


of lively advertising for medical, veterinary, and 


agricultural products. 
participation in the Company's Incentive Scheme. Apply 
to Personnel Manager, Glaxo Laboratories Ltd., Greenford, 
Middlesex 


CLASSIFIED ADVERTISEMENTS 


ADVERTISER'S WEEKLY 


—— 


Visualiser/Layout Man 


A young designer with 


practical creative ability to 


produce rough and presen 


tation visuals for a wide 


variety of press and print 


Write 


Box 1119 
Advertiser's Weekly 180 Fleet St €C4 


OPPORTUNITY offered LETTERING ARTIST, for foihed and 
ah harye { adver for layout work, good salary for the 
! n turer Pr n ' right man Tel CiTy 1189 
Co OLE ISS’ | SECRETARY SHORTHAND TyPIst 
! at , brochure required for Group Put t depart 
ther with knowledac i ment of old ublished mp 
m ‘ f print advertising North-West I fon The work 
i fuctio essential ! fetal ty hose ‘ ° ’ wit West Pn 
some Safar eas | Seco Se ADDITIONAI 
Box 1117 Ad. Weekly 180 Fleet St EC4 Canteen faciliti Write 
Box 1120 Ad Weekly 180 Pieet Sc bc 4 
STUDIO LORAYNE 
ies VISUALISER REQUIRED 
Artist for paste up and general es poten, oe hy whet) he 
art department. stage Weise with particulars of experi Holiday arrangements will be honoured 
23 Golden Square, London, W.| ee Box 1137 
Gerrard 7934 ; ; 
AGvertioer's Geeky 160 Fleet St SES Visualiser with experience on national 
FIRST-CLASS TECHNICAL ARTIST . . 
REQUURED. Mun be copshle of | PRODUCTION MAN  requived f accounts. This is an opportunity for 
. jun, finished perspe rawing ayia ager ust ave = know 
from blucprint in ime Ability o ledge of non-press work a well 4 . 
grodece avoramh Gaich ao sdvemege. | geen. Give tel purtiodion, i the right man or woman to grow into 
Write hiden 


| “ te 
Box 1121 Ad. Weekly 180 Pleet St BC4 | Box 1149 Ad Weekly 180 Fleet St 


VACANCY 


FOR 


ASSISTANT EXECUTIVE 


AT 


PRITCHARD WOOD 


The job is that of right-hand man to a busy Executive 


He must have a thorough knowledge of advertising agency 
of 
reasonable understanding of what is involved in market 


practice, mechanical production, of media and a 


research and other aspects of the advertising business 
We expect to get a man who can, in due time, become an 


Executive at P.W.P 
can—by 


We cannot guarantee that, but He 


being the sort of man who can be trusted to 
develop good relations with our chents and their repre 
sentatives on the basis of excellent service and a naturally 


friendly nature 


Write giving full particulars of experience, 
salary required, and age, to 


The Personnel Manager, 
F.C. Pritchard Wood & Partners, 25 Savile Row, W.1 


group leadership. 


Layout/Typographer with at least two 
years’ agency experience of original mark- 
ups and adaptations, and capable of a 
good standard of layout work, suitable 
for submission to client. 


Production Assistants. An experienced 
man capable of handling complete pro- 
duction on a number of busy national 
accounts and willing to understudy pro- 
duction manager. 


A production assistant with two or three 
years’ experience for a number of busy 


accounts, 


Applications by letter or telephone to 


SCOTT-TURNER & ASSOCIATES 


Lid. 


17-18, Dover Street, W.1 
Hyde Park 0481 (10 lines) 


‘Phone your classifieds 


to CHA 8844 (Ex 25) 
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COIR CLASSIFIED ADVERTISEMENTS 


APPOINTMENT: VACANT 


GREENLYS 


he made through « f ] 
COPYWRITER | cece site pliant ss man seed 1464 lacanne ors woman sand 18-%3'adee | REQUIRE TWO FULLY 
Notification of Vacancies Order 1952."" 


of outstanding ability for 
London Advertising Agency CCOU NT PRODUCTION MEN 
handling a wide range of A 
RING PRODUCTION 
press and print accounts 
EXECUTIVE MANAGER GROSVENOR 797! 
Highly desirable salary 
for appointment. 
This year’s holidays can be 
arranged. Write stating age, with first class experience and mature COLOUR RETOUCHERS wanted for 
expansion of colour section Vaca 
sxperience etc, t . > ‘ . , ‘ a > cies for Senior Artists and impr 
experience cic., to knowledge of advertising in a wide range of ook waaan, Maes det auamens 
tion schemes. Write or telephor 
“ner “ng -e , acc “elle appoimtment to Art Director, Stud 
Box 1131 general and engineering accounts. Excellent eta. ei” faa te 
, London WC2 Tel CHAncer 
Advertiser's Weekly 180 Fleet St EC4 appointment in London Agency with fine 4141 
? _ . P Experienced 
ypportunity for advancement on proof of 
ASSISTANT to Publicity Manager 1 OPT ) 
quired by # large firm of Office Equip FIRST-CLASS DESIGNER 
pont Stanatasturers ia agen ability to handle accounts. First class salary. required for Tep-Line work in lesdine 
ms pe mvolves mtercsting wor m e < 
ull aspects of Sales Promotion. Some ee oe _ — _Enceliont oppor 
knowledge of the production of Present holiday arrangements can stand , <alecocrser 
printed literature exsential Preference Write, stating experience etc., to Art 
wiven to apphcant with Agen or Director, Charles Hurlston Led 70 
Advertising Department experience Write, stating age, experience etc., to :- Lionel St., Birmingham 3 
First-clas onditiens of employment 
(Commencing shar £500-L600 accord 
img tO experience Write wiving full FLEET STREET Pt BI ISHING te St 
details, to Kalamazoo Ltd, North require A Piardaaageen ery Rey 
field, Hirmungham, ‘1 Box 1130 persarses P - iy na tect 
journa 00d salary an mr 
INDEPENDENT Market Research with excellent prospects for the rigt 
organmation wants Research Officer Advertiser’s Weekly 180) Fleet St EC4 man. Applica giving fu fetal 
State qualification and alary of = ot age qualifica ind py " 
quired, to held, in strict nfidence 
Hox 11)) Ad Weekly 140 Fleet St hC4 Box 1143 Ad. Week 180 Fleet St FC 4 


Interesting 
CRANE PUBLICITY REQUIRE 
and permanent 


position for TWO 


Visualiser 


COPYWRITERS 


Sad (Kither sex) 


Firstly a senior copywriter to work on consumer 


" » Pp . “Try: » ‘ 
The Publicity department of a and important industrial accounts . a man 
y yy , yy £ 
large | onde n publishing organisation, able to produce forceful, lively advertisements 
has a vacancy for an enterprising visualiser 


based upon a real understanding of merchandis 

for brochure, poster and press ? : 
ing and to write sound * reason-why * reports 

advertisement design. Varied and . 


Secondly a versatile technical copywriter, pre 
interesting work, in a permanent and : : 


‘ ferably with a mechanical background a 
pensionable position, Please send . 


. rs ) ya — «< » > 4 é , < le 
full details of experience, man who can “ talk the client’s own language 


age and salary required to 
Write, giving full details of career and salary - 


Be BOX 1127 required, to: CRANE PUBLICITY LIMITED, 
. Advertiser's Weekly 180 Fleet Street EC4 Adam House, |, Fitzroy Square, London, W.| 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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S.Bs. N.B. 
SPACE BUYER 
WANTED 


if you are looking for new oppor 


4 to progressive 


t ties and can point 


agency experience this job «= made to 


easure for you (Yo nay well be at 
present 


Agency 


details 


second in command in a larger 


Apply in confidence with 


of your career to date to 
Managing Director 


Box 1141 
Advertiser's Weekly 180 Fleet St EC4 


AMBITIONS YOUNG MAN 


required 


“ n ex 


a? miruction 4 , pia 

work ally Apply 

Box | Ad Week 180 Fleet St EC4 
BOOK-KEEPER COPY TYPIST 

quired | mall bu Advertising 


West Central rea S-da 
k Writ tating ef ‘ ‘ 
Hox 1136 Ad. Weekly 10 Fleet St EC4 


S7ACE SELLING » high paid 

en ing b for ambitious ing men 

t ha he icar | ? hard 

aa It ha had a od educa 

t und ha mp j uw National 

Service me and talk it over. Appl 

J kK wick Advertisement Man 

rT Daily Herald 69 Long Acre 
W.C.2 

KEEN YOUNG SPACE SALESMAN of 

proved ability required for London & 

Hor ( « areca National put 

tion Exceptional opportunity for 

r mat Crive tul Jetails im letter 

i ! Ad. Weekly 180 Fleet St bC4 


i 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT APPOINTMENTS WANTED 


if you have the 


earning 


SPACE REPRESENTATIVE 


we can offer yo 


qualifications of a top 


steady and remuner 


ative propositions on Council, Associa 
tion and Trade Publications, all long 
established all or write 


atiste Publications Led., 
20, Bedford Street, W.C.2. 


required old-established publishers 
for Dor { Ha Somer t 
ond Wilt t me 8 
Car pr apenses, salar and 
mM es Must ve Brist ' 
bury of ’ rritor Send 
full deta t tiden 
Box 1139 Ad W i Fleet St C4 
AN Advert Representativ cS 
| P 
" incu 
| 174.000 ond reasing Commission 
A live wit jt at t mak 
£10 pa {i after establishing a 
| mal f e would 4 f 
} it im with her work 
| Box 1138 Ad. Week 180 Fleet St C4 
| VISUALISER LAYOUT MAN, with 
| orginal idea required | West End 
house Crood plar ind =plent { 
cope for man with initiativ Pension 
scheme ta week A ue $5 
Write “ n full details and slar 


required 
Box 1134 Ad. Weekly 180 Pleet St C4 
ADVERTISING Production A 


required tt 


Adver ing 

ment of Cilax I rato Limited 
Must he able t iandle passing { 
proot block rdering and progr 
Abilit pass French and Spanist 
pr i essentia Appl Personne! 
on ' Colax Laboratore Limited 
Greenford, Middlesex 


LAYOUT ARTIST 
for 


STORE ADVERTISING DEPT 


22 23-year-old wanted with a logical 
approach to hard selling, a keen eye 
for trends in design and lettering and 
at ty to draw p good penci! roughs 
plus a lictle finshed lettering 

Good salary with generous discount on 


all § chases in the store 
Staff Controller 
WM. WHITELEY LTO. 


Bayswater 124. 


Apply 


Queensway, W2 


SECRETARY SHORTHAND TyPist, 
te ju for Advertising 
Manager Inter x and progr ive 
posit four jam. t wpm 
work Saturda morning wn 
four H : th os hCUcan—obe 
‘ j Mt 6€6OR ran n 

butor P m S me Write 


| part 


7" 4 1 tu 
Rox 1126 Ad. Weekly 180 Fleet St C4 


JUNTOR GENERAL ARTISE, 40-hour 
week ermane V ! terest 
ing work Write (o pecim et 

Art Director, Matta Ltd a 
Camberw New Road, SJ 


OPPORTUNITY! 


Keen and ambitious young adver 


tising man wanted for enior 


execulive post W 
, Experience 


well-known 


of chent 


vsntact and sound knowledge of 
marketing and media essential 
tx lent f{ pects for rapid pro 
mot 1 to management level for 
man with right qualifications and 
drive Write giving full details 


{ including photograph. State 


vailabdk 
Box 1116 
Advertiser's Weekly 180 Fleet St €C4 


GESTETNER LIMITED 
additional 
ment for 
Drawings 
ues 


require an 
Depart 
preparation of technical line 


artist in their Art 
Canteen and Wettare facili 
TOTtenham 1050 
for appointment or call with specimens 
of work 

Broad Lane 


Telephone 


Personnel Department 


Tottenham, N.i7 


York) require a iu" Ta m Artist 
(female) tor their Scarborough Store 
A good standard of finished rk 


required Applica ful 

details of c. exper ond shar 

required, to Staff ¢ roll 1.49 
estboroug! Scart ul 


ADVERTISEMENT REPRESENT 
TIyV 


ROWNTREES (of Scarborough and 


required, preferat with know 
ledge ot West Yorkshire Good 
prospect pension fund App 
writing rn ne | iL f capernen 
to the Advertisement Manager T he 
Yorkshire Observer, Hall Ing ra 
ford 

JUNTOR TECHNICAL WRITER, «! 

has come { National Service, 1 
quired at Lond th Crom 
Parkinson Lid t t wil 
preparation of “ / 
information and techn article tow 
the pr Applica uld ft 
writing at me k wiedy { 

} clectrical eng cet ‘ arncl he 
willing t avel t sional 

| necessar o 1 prospects for tt 
riuzht mar sf ! week aff ny 
teer ' ' trv ‘ 
Wr “ fu of sreer 
we and wry requ / Ref SA 
( my Park Lid. Cromy 
Hous Ald Lond w 
for established Advertising media. This 
is &@ genuine opportunity to earr 
between £20 & £30 per week Some 
selling experience essential 
Phone for appointment 

AMB. 6604 

Graham Scott (Publishers) Led, 
39, Craven Road, London, W.2 


’*Phone 


your classifieds to CHA 8844 (Ex 25) 


YOUNG WOMAN, Universit Pdu 
cated, cxper ved Copy-writing sub 
edit make-uy seek m ul 
nalist i ‘ n niver 
Box 1125 Ad. Weekly 180 Pleet Sc FC 4 

“HAND rickep” SECRETARIES 
available Ihe Wigmore Agency, 6? 
Wigmore Si. Wl) HU Neer 9951/22/35 

YOUNG WOMANS, P.B.O. LE xpenenced 
m produ ' worm interest t 
seeks p PR f press agen 
Would 4 p PR fepartrn on 
age ‘ manutacturet DAA 
Box Litt Ad. Weekly 180 Pleet St PC4 

UNUSUALLY VERSATILE. y 
mar at present running own Stud 
successfull wist to avoid a death 
in t “" cars through ulcer Can 
offer \ rT) w. Chent nia la 
out Ivy ph ome artwork All 


Block rt ph et ya ib 
hard exper Top Standard a 
trained) Any position 


on j here full abil can be 


with real f ure 


180 Fleet 
NS. Bachelor 
S 
' 


Sica 


carly thirte 


England or pre 
<a Sc 


“t ’ rdenn 


und « ! 
blithe * 
atte 
pography 


z promt 
ut and t 


! 
writing, la Avail 


able mid-Ju 
Hox 1146 Ad Week 


ADVERTISEMENT 


180 Fleet St PC4 
MANAGER, ey 


perienced London and Provincial local 
Paper ' ten goodwill builder 
dewr me tment Young paper 
th uph heht preferable 
fon 1145 Ad. Weekly 180 Fleet St £C4 
YOUNG MAN (' with ¢ " 
eect ard publisher eaperence 
tood allro i k sledge { pro 
and) production Seck pr 
post in firm's advertising department 
Box 1144 Ad. Weekly 180 Fleet St P04 


PRODUCTION Leading We bind 
Agen requir , tant experienced 
in produ mn and general adminetra 
t Nat mal Account Know 
cdue if lia : sd vantage ‘ 
genial cond Canteen availat 
Writ with details of age, experier 
und salary required, t 
Box 1148 Ad Week 180 Fleet St PC 4 

ARTIST hed work ka p er 
her i) experience of furniture and 
rill bate id be an advantay 


Box 1118 Ad) Week! 
PN ERIENCED 


180 Fleet Sc P4 
ADVERTISEMENT 


Repre ‘ svailabt 40h 

' ‘ ! f Pu re 
Hous juiring additional rey 

tion tut 1 Journe 

rea st t ri of pers 

ma ’ ‘ ward t sla 
und ior Comm nd Fap ' 
irrangen for period FP we 

Hox 1142 Ad. Week 180 Fleet St PC4 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photolitho of letterpress (own 
Photo-litho process plent) 
CARILLON PRESS LTD 

Pine Colour Printers, Bournemouth 
Telephoné Boscombe 16835 

London Office 44 Bloomsbury %« 

wel Phone: HOLborn #340 


A LEADING 
TRATOR 
Bou 108) Ad 

COMMERCIAL 
stubptio OO 


hired by 


MECHANICAL 
requires Agent 
Weekly 1H0 Ff 


PHOTOGRAPHIC 
mins Olympia) may be 
Agencies of professional 


HmiLws 


ero “bc 


hotographers Cobb & Clow Lid 
UL GRO 
EXHIBITIONS TRADE AND PRO 
PESSIONAI Organisers of inter 
‘ know E ahibationr fl 
wid “ 1 all f 
sour A Trade ¢ , 
© , at ' hew “ 
funct 4 mimunicat treated 
wilt t te onfidence 


Box 1140 Ad Week 


ADVERTISER'S WEEKLY 


EE LANCE SERVICES 


iF YOU WANT— 
SLICK LAYOUTS 

ACCURATE MARK-UPS 
PROMPT SERVICE 

phone LODGE HILL 3393 


+A TUUT ARTIST (ba big) peeing 


wo tohders and brochures eechs 
COMMINSOnS 
Box 0648 Ad Weekly 180 Pleet S PCa 


PREE LANCE TRACER, & yeuy es 
per require work Write first 
meatant. | Heer + 18 High Dane 
Hitet Hert 

MATL ORDER dhon ’ f wcar 
to . mf yeneral art work 
required Ihe Studus 6) Cireat 


Creorge Stree l eed i 


COPY, PROOFS, 
delivered b 
RiGent 1026, 191 P 


BLOCKS puichkty 
istre 


MULTILETH MODEL Se FoR SALP 
in excellent ad App Mevsr 
Dumak (Postal Publ bid, 12-45 
His! Court, Old Bailey, £ C4 


MASSEPLEY MODEL 58) Universal 
*rnten md Etching Machine for 
sale tow at * a rd " Metal 
plast 1. gle rubber sther 
card. tat t the Ma ' 
h and 1 pe Hlectrical 
heated top plat Foil cutter Plat 
top tlh iu af " Hetween lum 
it n ! J. tdwards Lid is” 
t “ 1, NWSI 

MPETAI WORK rOR SIELNS 
‘ Haurreti I rack Metal Work 
Sil my 


SEYMOUR STUDIOS, 
Seymour Sireet Wi 
cted « new 
Photo-copies to scale We am to 
give an ultra rapid quality service to 
the West find and WC aren Your 
enquiries are invited PAD 270% 

RIGINAL GIRL PICTURES 

Ntudies, ran of 
Club models 


Photographers 
have 
solely tor 


darkroom 


12 Soho Square. I 
STOCK 
urs? 
For par 


ndon W 
PHOTOGRAPHS 
J ar ! addy 
slag f tudio fa 
fash 1 pe “rape md = 6ehorny 
model fil vect Phil 
Photo Limited 
Che Ww WW ‘0 


ACCOMMODATION 


ae - ~ 


IDEAL FOR ADVERTISING 


AND PUBLICITY 
ORGANISATIONS 


MAGNIFICENT 
OFFICE BUILDING 


OF CHARACTER AND 
DIGNITY 


BEST POSITION, 
MAYFAIR, W.1. 


9,500 sq. ft. Lift, Central heating 
Panelled rooms. Parquet floors 
Recently re-decorated through 


out. Excellent parking facilities 
ENTIRE PREMISES TO BE 
LET ON LONG LEASE. 
IMMEDIATE 
POSSESSION. 
Apply Owners 
West End Managements Led, 
8, Clarges St., W.! 
MAYfair 8984 
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ewe, 


ADVERTISER'S WEEKLY 


IF YOUR SCHOOL 
REPORT’ WAS ANYTHING 
LIKE THIS 


and you still deserve some of that praise in these 
subjects—you may be just the man to fill an 
important position in our Research Department. 


If you’ve cultivated that interest in what goes on 
in the Industrial and Commercial worlds—better 
still, and if you’ve had experience in Direct Mail 
as well it will clinch matters. 


Salary will be open for discussion, and holiday 
arrangements will be respected. 


Write to: 


“THE RESEARCH DIRECTOR ”’, 
BRITISH & INTERNATIONAL ADDRESSING LTD., 
BIA HOUSE, CHALTON STREET, LONDON, N.W.I. 


*Between 1930—1945 


Reporting 
PROSPERITY 


Agriculture is Northern Ireland’s most 
important industry and it is at this time 
of the year that it holds its shows. In the 
last week of May the Royal Ulster Agricul- 
tural Society presents its great four-day 
display. This is followed (in some areas, 
preceded) by district societies’ shows all 
over the Six Counties. 


In keeping with its standing as the most 
influential newspaper among the prosper- 
ous farming community of the Province, 
the Belfast News-Letter reports each and 
every one of these events. 


Belfast News-Letter 


Established 1737. 
More than a new Spaper—an institution. 


Donegall Street, Belfast. 85 Fleet Street, London. 


Published by the Proprietors, 
une 2, 1955 


BUSINESS PUBLICATIONS Lid., at their office at 180 Fleet Street 


Printed in England by St. Clements Press Lid 


— STOP PRESS — 


GPO ruling cuts direct mailings 


Users of direct mail advertising 
are affected by GPO warning that, 
in view of the strike, advertish 
material may have to be refuse 
and printed paper items are liable 
to heavy delay. 

The London Postal Region of 
GPO has circulated big users of 
mall advising them to defer such 
postings until emergency is over. 
Certain direct mail how have 
cancelled some of their mailings on 
instructions from their clients, 

Periodical publishers have _ re- 
duced sizes of issues to meet weight 
requirements and facilitate early 
mailing. 


American experience has shown 
that quality of television commer- 
cial is more important than its 
position in rogramme, Patrick 
Henry, sales director of Associated 
Broadcasting Co. told London 
branch of Incorporated Sales Man- 
agers’ Association yesterday (Wed- 
nesday). 

This was view, he said, of lead- 
ing American agency executive who 
also said that small advertisers. 
once they went into commercial 
TV, never came out because they 
were able to pay for extra appro- 
priation out of extra sales, 


Crane Publicity Ltd. are to use 
the “Talking Acroplane” to adver- 
tise Crushed Rose, new colour in 
Max Factor’'s lipstick range. Flights 
will commence on Saturday over 
Kingston, Surbiton, Enfield, Croy- 


Portugal St 


Kingsway 


London, E.C.4 
London, W.C.2 


don and Purley. During followin 

week flights will cover over 1} 
ovincial towns in England, Scot- 
nd, and Wales. 


ISMA officers for 1955/56 session 
are: chairman, RK. F. Collischon; 
vice-chairmen, F. R. Mac rindle, 
W. E. Grist, and C. V. Wattenbach ; 
treasurer, O. EF. Gaines; secretary, 
R. F. T. Edwards. President to be 


Two companies to receive “The 
ce tant’s” 1 award for 
well-produced annual reports and 
accoynts are Unilever Ltd. and 
the Ford Motor Co., Ltd, 
Both reports were designed and 
printed by St. Clements Press Ltd. 


An International Advertising 
Conference organised by the Inter- 
national Advertising Association on 
the theme of “Advertising in 
World Markets” will be held at 
Zarich on July 28 to W. Taking 
part in « panel are A. Burton, man- 
aging director, Intam Ltd.. and Dr. 
D. Saunders, J. Walter Thompson 
Co., Ltd., London. 

Mr. Burton and W. M. Tribute 
export advertising manager © 
Hoover Ltd., are members of Euro- 
pean committee. 

New Irish weekly, “Munster 
Tribune,” will appear on Friday, 
June 10. Offices will be at 20 
Parnell Street, Clonmel. 


(Phone: Chancery #444.) 
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